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MOTIVATION

The inspiration for this thesis topic emerged from my own experience of immigrating to New
Zealand from the Netherlands when | was a child. As my second home, finding my place

in a new physical and social context has made me question the difficulties that others face

in a scene of unfamiliarity. As a now fluent English speaker with a‘Kiwi’ accent, | find that

| sometimes become forcibly detached from my cultural origins in social contexts in New
Zealand.

My travels across multiple countries have given me insight into the rich diversity that exists

in the world. Many of New Zealand’s residents are from these culturally rich places yet | have
found that there is a lack of evidence of cultural diversity in architecture here. New Zealand is

a relatively isolated country, and many New Zealanders do not have the opportunity to travel
overseas often or even at all. | question, as someone that seeks enrichment from other cultures,
how can we all learn from each other’s cultural backgrounds without necessarily travelling
abroad?










Cultural diversity has consequences for happiness. However, there is currently a gap in
knowledge about how architecture can foster happiness in the context of New Zealand.

New Zealand’s mid-sized cities are becoming increasingly culturally diverse, but happiness is
shrinking. This is especially evident in Palmerston North, where the colonial-style city square
fails to convey an identity that residents can relate to. This research investigates how a multi-
programmatic market located at the centre of Palmerston North can improve the population’s
happiness, reflect and celebrate cultural diversity, and encourage sharing between cultures.
The research through design’ process involves qualitative data and analogue design tools. It
is found that cities require centres that reflect and unite their populations. Architecture can
achieve this by providing flexible and adaptable spaces, counteracting colonial aesthetics,
incorporating expressive forms and engaging a human scale through the invigoration of the
senses. Overall, the thesis serves as an example of how architecture can improve the happiness
of culturally diverse populations.
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Problem statement:

Cities are failing to embody culturally diverse populations
in the built environment, resulting in consequences for
residents’ happiness.

Globalisation and ease of travel have increased cultural diversity in New Zealand. As
different cultures have migrated and grown within New Zealand, cities built on British
colonial principles are now struggling to reflect cultural diversity in their architecture.
While Western culture has defined New Zealand'’s colonial architecture for quite some time,
Western values are in conflict with other cultures which are centred around the extended
family and collectivist ideals. Interrelated with these contrasting cultures, there are often
misunderstandings about how world views differ.

This is relevant to New Zealand because it is not a country of one culture. 27.4% of the
population is born overseas, and there are more than 178 ethnicities (Stats NZ, 2018a). This
diversity is linked with income inequalities that the built environment exacerbates. For
example, access to high-quality public parks favours high-income neighbourhoods. The
ultimate consequence of this is that “multicultural communities tend to be less trusting and
less happy” (Trevor Phillips, 2006). Nowhere is this more relevant than in the city.

The wellbeing and happiness of city populations has become a popular topic in the last

20 years which, as described, is related to cultural diversity. Happiness has huge value for
individuals because it improves health, increases life expectancy, work performance, pro-social
behaviours, resilience, and strengthens social relationships (Ed Diener, 2019). Furthermore,
happy people “help society. They help those around them to also lead high-quality lives” (Ed
Diener, 2019). It is in the interest of everyone for the built environment to induce happiness.




New Zealand is struggling with happiness. One in five people experience depression at some
point in their lives (Mental Health Aotearoa Insight 2020, 2020), and overall mental health is
worsening (Wellbeing Statistics: 2021, 2022). Mid-sized cities are struggling with happiness as
they battle to retain professionals and market themselves as interesting places to live (Kiernan,
2014). The effects on mental health are expected to continue as cultural diversity intensifies
unless cities learn to adjust to population growth and changing demographics.

The built environment is, or should be, a reflection of its society. Wellbeing is linked to the

built environment because “We look to our buildings to hold us, like a kind of psychological
mould, to a helpful vision of ourselves.” (De Botton, 2006, p. 107). The role of architecture is to
accommodate New Zealand's increasingly diverse cultural values to ultimately produce happier
populations. This thesis therefore asks:

How can architecture improve the happiness of a culturally diverse population?

people
experience
depression in
New Zealand

Fig 3: Depression in New
Zealand.




“Where ‘we’ are today globally is a situation in which
every ‘we’ discovers that it is in part a ‘they’: that

the lines between ‘us’ and ‘them’ are continuously
redefined through the global realities of immigration”
(Benhabib, 1995, p. 244)




RESEARCH AIMS

To develop an architecture that can increase the happiness of city
residents.

To accommodate, celebrate and reflect a city’s cultural diversity.

To encourage the sharing of knowledge to foster trust and
understanding between cultures.

Fig 4 (opposite):
Avisual
representation
of the aims.







METHOD

The research firstly examines the theories and ideas contained in the literature and looks to
real-life examples of how this thesis’aims can be addressed through architecture. It then follows
an iterative ‘research through design’ process that freely explores design ideas, influenced by
survey research of different cultures.

The design process starts with a large-scale lens that shifts to the small scale. This is intended to
interrogate the architecture’s relationship to the site’s context and the human body. Included

in the process are focus groups to help understand the wishes and values of various cultural
groups.

The tools of investigation are principally analogue, including drawing, painting and model
making. This is in line with phenomenology, where the act of physically making is thought

to achieve a deeper connection between the designer and design (Pallasmaa, 2009). The
integration of art acknowledges the intangible qualities that architecture shares with art. It
allows concepts and ideas to be explored in ways that words or technical representations could
not and, because “art becomes a median to express a thought, identity, culture, and society”
(Saluja, 2020), is extremely relevant to the nature of the thesis topic.

The project’s scope begins at a city scale to understand the physical and social context. After
the analysis of a seemingly unhappy city, the scope is reduced through the selection of a
smaller site within the city centre.
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Theoretical
context




The literature is reviewed to understand the known approaches to tackling the question: how
can architecture improve the happiness for a culturally-diverse population? An overview of key
theorists who are influential within the field is followed by three sections that each correspond
to the aims of this thesis, namely designing for happiness, expression of identity and a place
for sharing.

Theorists

This project looks to the works of Charles Montgomery, Jan Gehl, Ray Oldenburg, Leonie
Sandercock, Charles Landry, and Geert Hofstede for guidance. Montgomery and Gehl
discuss how the city is experienced and how it should be built for better relationships with
its inhabitants (Gehl, 2013a; Montgomery, 2013). Along with Oldenburg, who coined the
term “third place”(1999), their theories are key for creating meaningful urban experiences
that improve happiness. Sandercock specialises in the wellbeing of people multicultural
populations. She highlights the complications that multiculturalism causes for urban
environments and ultimately calls for diversity could be embraced (2003). Sandercock looks
toward Landry for a creative approach to design to create liveliness and express local culture
(Landry, 2008). Lastly, Hofstede's cultural dimensions are accessed to better understand
differences in spatial use between collectivist and individualist cultural entities. The theorists’
insights will be combined to address topics of happiness and cultural diversity.

Designing for happiness (amongst cultural diversity)

— Building on liveable cities and ethnic distribution

Happiness is a complex emotion that is influenced by many factors including those of the built
environment. Happiness can be most simply understood as consisting of belonging, trust and
life satisfaction (Figure 6) (Helliwell & Barrington-Leigh, 2010; Montgomery, 2013). Belonging
and trust are particularly important within an increasingly culturally diverse context because
urban spaces rarely foster comfortable environments that are inclusive of all cultures. The
literature emphasises that belonging and trust can be realised through people-centric spaces.

Liveable cities:

Fostering happiness in cities requires a return to human-scale urban design (Gehl, 2013a).




Fig 6: The
happiness
triangle.
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Since the 1960's, cities have increasingly strayed from the human scale due to the domination
of cars and population increases, resulting in ever more privatised lifestyles (Gehl, 2013b). Gehl
suggests returning to the human scale and revisiting the original composition of a city, being
defined by a market space, meeting spaces and connection spaces (2013a). Most importantly,
cities were always intended for people, and it is ultimately the people that define the success of
a public space.

Public spaces should be designed using the 5 km/h rule as this can create a lively, safe, healthy,
and more sustainable city (Gehl, 2013b). An environment built for walking speeds demands

a detailed urban environment with enough visual interest to entertain the eye, ultimately
creating attractive and interesting urban spaces. Visually complex environments also support
active transport like walking and cycling, which has further health and mental wellness
benefits.

Furthermore, to succeed in high usage of public space, cities require “a tempting invitation”
(Gehl, 2013b, p. 17). A space can seem most inviting when it offers vibrancy and comfortable
places to retreat (Montgomery, 2013). Spaces should also be made to feel safe, using lighting,
sight lines and passive surveillance offered by pedestrian activity (Macmillan et al., 2020). Better
city spaces using these techniques will have more use, regardless of culture (Gehl, 2013a).

Cultural distribution for a place to belong:

The distribution of cultures within a city affects how one finds their sense of belonging
(Wessendorf, 2019). A relevant topic of debate in this area is the ‘ethnic enclave

Richard Sennet fears ethnic enclaves cause isolation and segregation from the wider

city, prohibiting the learning and practice of social interaction between cultures (2021).
Neighbourhoods that are dominated by a culture that is not one’s own can negatively impact
their sense of belonging (Wessendorf, 2019).

However, contrary to Sennet’s view, ethnic enclaves are also seen to foster a community
and help ease one’s journey to belonging (van Leeuwen, 2014). Environments with like-
minded people aid the formation of emotional connections (Yuval-Davis, 2006) and trusting
relationships (Putnam, 2007). Where one has no clear connection to a geographic cultural
community, immigrants find it easier to belong in neighbourhoods that are characterised
by visual diversity, often at the city centre (Wessendorf, 2019), where the fear of appearing
different or being seen as “the other” (Sandercock, 2003, p. 4) is reduced. This highlights the
need for city centres to accommodate and express diversity.

Expression of identity (through the public market)

- Building on identity/place branding and phenomenology




Expressing cultural identities in the built environment is important for acknowledging city
residents and for upholding a positive reputation (Landry, 2013; National Research Bureau,
2016). Place branding is a strategy for promoting city reputations (Baker, 2007), but some cities
need to address identity at a deeper level, doing more than simply creating catchy slogans
(Landry, 2013). As Landry points out, identity “is less about branding and more about building
immediate associations” (2013, p. 14). For architecture, this can include iconic buildings that
provide physical and experiential references to a city’s unique assets which residents, especially,
can be proud of.

The market for expressing cultural diversity and identity:

The primary architectural programme of a market can underpin expressions of identity and
cultural diversity. A food market is commonly seen as a multicultural space and a canvas for
cultural celebration (Rhys-Taylor, 2013). Markets are significant to the earliest city concepts and
a place for trade remains a key component of cities today (Gehl, 2013b).

A market can become a “portrait” (Rhys-Taylor, 2013, p. 398) of a city’s demographics. A market
that embraces cultural foods and crafts is an asset (Landry, 2008) that can address diversity
directly and offer moments for sharing, learning and celebrating. Market environments are
inherently spaces where intercultural interaction occurs, especially if they are affordable and
financially accessible (Rhys-Taylor, 2013). However, the cultural exchange is not meaningful
when it becomes a form of cultural tourism where wealth gaps are ignored or even amplified
(hooks, 1992). This highlights the need for market architecture to be primarily for local benefits.

The sensorial experience and phenomenology:

Intercultural interactions are enhanced when the senses are engaged (Sandercock, 2003). A
market space lends itself to a sensorial experience because it engages what Gehl describes as
the ‘close senses, which include smell, touch and taste (2013a). These are the most significant
senses for interactions with people (Gehl, 2013a) and allow “regular users [to] develop an
embodied familiarity ... around which important forms of dialogue and exchange can occur”
(Rhys-Taylor, 2013, p. 404). Additionally, food has the power to evoke memories and the comfort
of 'home;, which can be especially powerful for homesick immigrants (Rhys-Taylor, 2013).

Additional to social encounters, “[people] interact with the architectural form through these
senses” (Li, 2019, p. 192). Phenomenology is inherently a suitable basis for designing sensorial
experiences. It concerns the experiential qualities of architecture and space, often involving the
senses.

A design process based on phenomenology often utilises the hand in drawing and model-
making. This produces a high level of contact between the designer and architecture and
“ultimately the object becomes an extension and part of the designer’s body” (Pallasmaa, 2009,
p. 97). This approach can capture immaterial qualities and emotions that are important to
human experiences.




For architectural spaces, phenomenology can involve the manipulation of light, shadow,
material and space. Architecture can play with perceptions of open-ness through ceiling
heights, reflecting or absorbing sounds, using textured materials, and masking or enhancing
particular smells (Spence, 2020). The combination of these can produce a holistic sensorial
experience.

A place for sharing

- Building on a “third place” (Oldenburg, 1999) of intercultural interaction, participatory
processes, and environmental psychology

Differences between cultures and their values can affect trust between cultures. Hofstede’s
studies on cultural dimensions provides a useful model that suggests how cultures’ ways of life
differ. Cultures tend to exhibit more strongly either collectivist or individualist characteristics.
Collectivist groups typically value the group over the individual, whereas individualist

groups value the wellbeing of themselves or their immediate family. This results in different
understandings of happiness and preferences for the use of space.

New Zealand’s main four ethnic groups are Maori, Pasifika, European, and Asian. Their positions
on the collectivism/individualism scale (based on Hofstede Insights, n.d.; Lim, 2015) are shown
in Figure 7. Connections are drawn between wellbeing models in Figure 8. Collectivist cultures
have a holistic approach to mental wellbeing and tend to value lay knowledge, whereas
individualist cultures tend to rely on professional knowledge (Altweck et al., 2015; Tata & Leong,
1994; Yeh, n.d.). Importantly, all four models include social conditions.

This means architecture must cater for some very contrasting ideals. The common
understanding that social relationships are important for wellbeing suggests social spaces
where people come together is essential. Collectivist cultures use space in a shared manner
with limited personal spaces such as private bedrooms (Penn, 2019) and fewer fences
(McManus, 2014). On the other hand, individualist groups prefer spaces with privacy (Pedich,
2018). A challenge for a culturally inclusive architecture therefore lies in incorporating spaces
that appeal to both collectivist and individualist groups.

A “third place” (Oldenburg, 1999) for intercultural interaction:

Social interaction between cultures can overcome the barriers created by different world views
when genuine interest and curiosity is provoked. Architecture can build on Oldenburg’s “third
place” theory to encourage frequent intercultural interactions that allow people to learn about
different world views. This can increase tolerance and trust between cultures (Sandercock,

Fig 7 (opposite):
Individualist
and collectivist
cultures in New
Zealand and
their respective
wellbeing
models.
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2003). However, aligned with Hofstede's theory, public space is often territorialised by specific
groups, which challenges the initiation of intercultural interactions.

Architecture can foster intercultural exchange by offering diverse programmes that attract
a range of cultures. Multiple activity options can appeal to both collectivist and individualist
groups and often involves food, events and music (Amin, 2002).

Spaces can also encourage intercultural interaction using comfortable social distances that
match the function of space, in line with environmental psychology. The four communication
distances — 0-45 cm is intimate, 45-120 cm is personal, 1.2-3.7 m is social and more than 3.7
m is public (Gehl, 2013b) - should all be engaged in urban environments. Small spaces have
the advantage of appearing full, conveying a sense of the importance and desirability of the
space (Gehl, 2013a). This can result in an overall higher usage of space and more chance of
intercultural interactions.

Conclusion:

The literature has revealed that architecture can improve the happiness of a culturally-diverse
population by incorporating:

1. A design process that utilises the hands as a tool, through drawing and model-making.

2. Participatory design and active making.

A central place that expresses diversity, that all the city’s residents can find a sense of
belonging to.

Human-centric and human scale urban spaces.

A“third place” (Oldenburg, 1999) that encourages intercultural interactions where
people share and form trust.

A market as the potential primary programme of an architecture that expresses a city’s
identity, using a sensory experience by building on phenomenology.

These points form the objectives of this research.







The following case studies are examined to further understand how this thesis’aims can be
achieved.

Recap of the aims:

To develop an architecture that can increase the
happiness of city residents.

To accommodate, celebrate and reflect a city’s
cultural diversity.

To encourage the sharing of knowledge to foster
trust and understanding between cultures.




SUPERKILEN PARK

Details:

Architect/designer: Bjarke Ingels Group
Location: Copenhagen, Denmark

Year: 2012

Superkilen Park has transformed an underutilised segment of land in one of Copenhagen’s
most diverse neighbourhoods into a scene of art. It is filled with objects from all over the
globe, aiming to “reflect the true nature of the local neighbourhood - rather than perpetuating
a petrified image of homogenous Denmark” (Bjarke Ingels Group, n.d.). A manipulation of land
into organic forms helps to emphasise this contrast.

This content is
unavailable.

Please consult the
figure list for further
details.

Fig 9:
Superkilen Park
analysis in plan

and section.




This content is unavailable.

Please consult the figure list for further details.

Fig 10:
Superkilen
Park.




Relevance:

An underutilised space that previously detracted from neighbourhood
reputation has been turned into a vibrant social space.

The park includes a cycleway, providing everyday moments of joy for
commuters. The path is a that incentivises people to cycle, which has mental
wellbeing benefits.

Car access is limited to make the park safe for pedestrians and cyclists.

Superkilen evokes people’s imagination through colour, illusions and a play
with scale to create an impressive experience. This makes the park memorable
and fun.

References of people’s cultures/heritage are integrated in a creative manner to
depict a scene of celebration.

The accessibility and safety from cars attract a range of people, e.g., families,
commuters, residents.

An extensive participatory design process was used to collect the diverse
objects.




Fig 11 (top left):

Santa Caterina
in section.

Fig 13(top
right): Santa
Caterina
nestled among
buildings.

Fig 14(bottom):

Santa Caterina
plan analysis.

SANTA CATERINA

Details:

Architect/designer: Miralles Tagliabue EMBT
Location: Barcelona, Spain

Year: 2005

The Santa Caterina Market is all about the roof. It brings about a sense of movement, creates
spaces of compression and expansion, and the space underneath is versatile.

B Market stalls
M Courtyard
Shops/cafe

This content is unavailable.

Please consult the figure list
for further details.




This content is unavailable.

Please consult the figure list for further details.

Fig 15: Santa
Caterina
Market




This content is unavailable.

Please consult the figure list for further details.
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Fig 16:
Structural
details inside
Santa Caterina




Relevance:

The market is a people-focused environment with human-scale elements
and intimate spaces. Whilst the most colourful part of the roof is hidden from
pedestrians, details on the ceiling keep the eye entertained. The programme
invigorates other senses too.

Use of colour and imagery makes views interesting for surrounding apartment
buildings.

It combines the old and the new and compliments Barcelona’s iconic
architecture by Gaudi. This reinforces Barcelona’s identity.

Cultures are expressed through the building’s function as a market but also
through the organic and colourful roof.

The roof is a symbol of a tablecloth. This symbol is universally shared and
speaks of celebration, sharing and food.




Fig 17: Mary
Street concept
collage.

MARY STREET

Details:

Architect/designer: Thames Coromandel District Council
Location: Thames, New Zealand

Year: 2021

Mary Street, in the centre of Thames, was transformed from a regular car-orientated street to a
pedestrian hub. Its aim was “to create a town heart ... that will generate activity and foot traffic”
(Thames Coromandel District Council, 2022).

This content is unavailable.

Please consult the figure list for further details.




This content is unavailable.

Please consult the figure list for further details.

Fig 18: Mary
Street.




Relevance:

There are many human-scale elements with places to sit. Artificial grass adds
vibrancy and texture underfoot.

Colour and visual interest keeps the eye entertained.

The space is multifunctional with opportunities for performances and events.
Movable elements allow the space to be reorganised.

The street contains a community space that can be booked for free.

Local artists painted planter boxes and murals to reflect the identities of
Thames'residents.

s
3“"

The street is adaptable, allowing the public to influence it over time and
reducing the feeling of the council forcing change.

The project highlights that urban improvements can involve small
interventions, and that the public can be key contributors to this.




FOLKEHUSET ABSALON

Details:

Architect/designer: ArcgencY Architects, Tal R, Allan Lyth MAA, Marianne Tuxen
Location: Copenhagen

Year: 2015

Folkehuset is a multi-programmatic community centre in Copenhagen. It can host international
breakfasts, lunches and dinners, as well as exercise classes, creative activities and art
exhibitions. This provides attractions for a diverse range of people and promotes social
interaction.

This content is unavailable. This content is unavailable.

Please consult the figure list for Please consult the figure list for
further details. further details.

Fig 19 (left):
Colourful
interiors.

Fig 20 (right):
Homely seating
area.




This content is unavailable.

Please consult the figure list for further details.

Fig 21:
Folkehuset
Absalon hall.




Relevance:

The design reflects the qualities of a livings room to become a comfortable
place to belong. This is achieved through homely furniture, asymmetric
lighting arrangements and daily activities that everybody is welcome to
participate in.

Bright colours produce a cheerful space. The pastel tones are easy on the eyes.

The international cuisine and colourful interior speak of diversity.

The multi-programmatic approach, from food/dining, to exercise classes,
painting/life drawing, appeals to a range of people.

The use of colours allows visitors to blend into a visually diverse environment,
reducing immigrant’s fears of standing out.

The adaptability of the hall, such as through movable furniture and durable

flooring, facilitates a variety of collaborative community-led events.




Fig 22

(top left):
Community
project.

Fig 23 (top
right): The
Portland
project.

Fig 24
(bottom
left): Venice
Biennale
playground.

Fig 25
(bottom
right):
Skatepark in
Bentham.

BAXENDALE STUDIO

Baxendale Studio is an architecture firm in the United Kingdom that believes in the power
of the community-led projects. Their projects often involve temporary architecture built by
communities themselves that offer insight into future possibilities and inspire a desire for

change.

s
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This content is unavailable.

Please consult the figure list for
further details.

This content is unavailable.

Please consult the figure list for
further details.

This content is unavailable.

Please consult the figure list for
further details.

This content is unavailable.

Please consult the figure list for
further details.
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Relevance:

Communities are actively engaged so that the public holds a sense of
ownership, and thus belonging, to the architecture.

Projects are facilitated by professionals but active making encourages
the sharing of lay knowledge amongst community members and with
professionals.

The temporary essence suggests opportunity for change and development
based on community needs/wants in the future. It is treated as a prototype so
that a new architecture is not intimidating.




CONCLUSION

Case studies have shown that impressive and intriguing spaces can entice visitors to explore
a building up close. Colour, texture and form can create bold and memorable experiences
that evoke happiness and reference cultural celebration. Details add visual interest, which

is important for engaging the human scale and intimate spaces within buildings can be
deformalised using mis-matched furniture, interactive objects, and soft materials.

Numerous case studies transformed underutilised urban spaces into lively hubs. Employing
multiple programmes encourages social interaction and interesting architecture produces an
invitation. Revitalisation can increase an area’s vibrancy and improve city or neighbourhood
reputations.

Architecture can include aspects of active making, involve local artists or incorporate movable
elements that can be adjusted for events or future desires. This fosters a sense of power, pride
and belonging for the public.




New Zealand has a historically complex cultural make-up that encompasses indigenous Maori
culture, British colonisation and recent increases in other cultures due to globalisation. 27.4 %
of New Zealand’s population were born overseas (Stats NZ, 2018b) and people identify with
more than 179 ethnicities (Stats NZ, 2019).

This project focuses on the second-tier city of Palmerston North — an arguably unhappy city.




Fig 26 :
Palmerston
North’s location
in New Zealand
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Fig 27:
Palmerston &




Fig 28:
Palmerston
North has a
backdrop of
the Tararua
Ranges.
Housing
developments
suffer from
urban sprawl.

This content is unavailable.

Please consult the figure list for further details.




AN INTRODUCTION TO PALMERSTON NORTH

Palmerston North is a typical mid-sized, inland, diverse city that struggles with happiness
(Happiness of New Zealand, 2012). The region suffers from high suicide rates (Chief Coroner
& Ministry of Health, 2021), low levels of social support, high levels of deprivation, higher

mortality rates (Health Equity Data Report, 2018), and more reported loneliness than the rest
of New Zealand (Wellbeing Statistics: 2021, 2022). With one of the highest levels of cultural
diversity per capita in the country (Naylor, 2012), Palmerston North is an important site where
cultural diversity has significant consequences for people’s happiness.

Palmerston North is expected to become increasingly diverse- (Health Equity Data Report,
2018), making cultural diversity highly relevant for its future. As one of New Zealand’s key
refugee centres, the city is has the responsibility to provide a home for those who had no
choice but to leave their original home behind (Refugees Coming to New Zealand, 2021).

Palmerston North’s built environment does not recognise the city’s cultural diversity.

This is evident throughout the city due to an overabundance of state-housing styles in
neighbourhoods and territorialised inner-city streets with high-end shops, cafés and colonial
architecture. In spite of its wealth of potentially exciting diverse cultures (Figure 29), Palmerston
North’s centre is described as “pretty bland” and “a bit of a hole” (residents cited in National
Research Bureau, 2016). It has often been the city’s perception from outsiders that has defined
Palmerston North’s image rather than residents themselves.

The development of Palmerston North's fringe suburbs is resulting in urban spawl and does
little to express the identities of its residents. There is an orientation towards cars, which

are then accommodated in oversized parking lots in the city centre, producing unwalkable
distances and unpleasant streets. High car-usages produces a privatised way of life, reducing
opportunities of social interaction between residents and cultures. This is especially
problematic because Palmerston North is lacking a space where all residents can come
together. These issues have ultimately contributed to Palmerston North’s poor reputation.
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Palmerston North has evidence
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istribution
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“It's not a place that you
say 'Yeah! Come visit
Palmy, it's really cool' No

one says that - ever”

(Resident cited in National Research Bureau,
2016, p. 21)




Palmerston North lacks “distinctiveness, diversity [and] vitality” (Landry, 2013, p. 25), and
Landry points to the dangers of suppressing the city’s diversity because people want greater
acknowledgement (2013). A lack of expressed identity is highlighted in photographs of the
city (Figure 31); it is difficult to grasp the places’identities. Behind neighbourhoods’ facades,
however, lies a rich cultural diversity that is often unique to each suburb. Lacking evidence
of cultural diversity is especially evident in the city’s square. This is despite a desire for more
cultural celebration (How Important Is Culture?, 2009).

Eighty two percent of New Zealanders “say they are at least quite interested in culture and
cultural activities” (How Important Is Culture?, 2009, p. 17) but only 38% say that “culture

and cultural activities have a high profile in NZ” (How Important Is Culture?, 2009, p. 5). New
Zealanders also consider they have a stronger identity as a country rather than as individual
communities (How Important Is Culture?, 2009), which supports the need to focus on identity
at the city scale.

1.5%
= B =

Eurcpean Pacific peoples Middle
Eastern/Latin
American/African

Fig 30 (left):
Ethnicities in
Palmerston
North.

Fig 31 (opposite):
Lacking cultural
expression in
Palmerston North.
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There is a disparity between what the Palmerston North City Council does for the city and
what the people want. Urban developments, such as new road layouts, are often opposed by
the public because it seems like ‘authority’is creating permanent change without considering
the public, as evidenced by social media (Figure 33). Opportunities for residents to voice their
desires are limited, resulting in dwindling trust for governing bodies and a lack of desire from
residents to engage in design processes. Furthermore, a lack of trust entrenches a resistance to
urban changes.

The council building is overpowering. It portrays a sense of dominance and authority through
its brutalist style and towering form over the central square (Figure 32).“Cities have the
capability of providing something for everybody, only because, and only when, they are created
by everybody” (Jacobs, 1961, p. 238), which is especially important when reflecting culturally
diverse populations. The council building is missing an opportunity to incorporate spaces
where the public council can design together.

Fig 32
(opposite): The
dominating
PNCC building.




This content is unavailable.

Please consult the figure list for further details.




Fig 33: Public
responses
to council
initiatives.
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Fig 34: A visual
representation
of Palmerston
North.




PALMERSTON NORTH OVERVIEW

Palmerston North is arranged on a grid, centred around The Square. The city’s edges are
framed with the valued Manawati River towards the southeast, and a railway with industrial
areas towards the northwest. Overall, suburbs vary in visible wealth, values and community
spirit.

Kelvin Grove is packed with new cookie-cutter houses for those in search of privatising fences
and lush green football fields.

Milson's wide streets render the area with little character.

Highbury is battling with poverty but has a big heart created by Maori and Pasifika groups.

Hokowhitu is a‘pretty’ neighbourhood where many houses are presented with delicate
flowers. Southern Hokowhitu appeared to have a higher presence of Pacific ethnicities and is
scattered with old couches.

Awapuni has a community spirit led by its community garden, next to tennis courts where
Saturday afternoon tennis keeps the retired entertained.

Summer Hill overlooks the city, elevated by their wealth and position of power. It could be said
they have the seat at the'head of the table'




Fig 35:
Palmerston
North
snapshots.
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Fig 36: An
expression
of culture on
aporchin
Hokowhitu.




Fig 37:
Playground at
Crewe Crescent.
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Fig 38: Signs
of community
spiritin
Highbury.




Fig 39: Front
lawn in
Hokowhitu.




Agriculture

Palmerston North's surroundings has rich Lifestyle
soils for agriculture and farming.
Cultures Palmerston North's residents
" . love the laid-back lifestyle,
Tradltl.ons, r|tugls, cultural work-life balance and ease
expressions, stories and food ) \ of getting around the city.
are recognised in the annual / - However, this does pose.

:jeSt'Nalt?]f CUItEr?‘StﬁUt not risk to lack of ambition and
uring the rest of the year. change.

What are Palmerston
North's attributes?

Manawatu River é

The river is an important asset as it is

the only blue space of the city. Landscape

Ruahine and Tararua Ranges offer
bushwalks and an escape from the
city. Wharite Peak is a well-known
viewpoint and often visible from
within the city.

Fig 40:
Palmerston
North’s
attributes.




The PNCC ten-year plan aims to keep the
relaxed lifestyle but introduce more creativity
and vibrancy to enhance future prospects
(PNCC, 2020)

N

What does Palmerston
North aspire to?

(Based on the PNCC 10 year plan)

Better
nightlife

Fig 41:
Palmerston
North’s
aspirations.

~
To become a destination for
tourists and regional residents

Better active transport
*’ infrastructure and use

Increase in
density and
vibrancy
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CONCLUSION

Palmerston North lacks architecture that fosters wellbeing as it continues to develop with urban
sprawl, ignore the human scale, neglect residents’ identities and retains a poor reputation. The
built environment poorly conveys the city’s cultural diversity which has a negative effect on
residents’ happiness. In line with resident’s desires, Palmerston North needs a more vibrant city
where cultures and contrasting ways of life can be shared. Palmerston North offers the ideal
testbed for this thesis.




The scope of this research is reduced to Palmerston North’s central square. This is where urban
happiness, cultural expression and as sense of sharing is significantly lacking. It also provides an
accessible central location, providing the highest potential for a happier population.

In line with the literature, this thesis will focus on an urban-scale multi-programmatic market
design. It aims to address issues of happiness for culturally diverse populations by focusing on
the human experience, cultural expression and encouraging sharing through architecture. The
result of this thesis is an architectural design that provides a conceptual guide for designing
culturally inclusive architecture in the context of New Zealand.

The project uses a multicultural lens because an increasingly multicultural population

cannot remain ignored if New Zealand’s cities are to become happier. However, it should be
acknowledged that New Zealand is officially a bicultural country, and Maori still face injustices
caused by colonization. This thesis does not wish to deny the need for Maori-focused design,
but instead speculates what a celebration of all cultures would look like.







A city’s centre is the heart of the city, tasked with expressing the creative ideas and identities
of its residents. Palmerston North’s square, however, dominates the city centre and does not
openly express the cultures of its people.

Ironically, The Square has a significant history regarding cultural diversity. During the
colonisation of Palmerston North, a Maori leader, Te Peeti Te Aweawe, advocated for peace
between Pakeha and Maori (Tennant et al., 2020). The Square became an important symbol
of such peace after being named ‘Te Marae o Hine’-‘the courtyard of the daughter of peace’
(Tennant et al.,, 2020, pp. 41-42). This name references a Marae in the Waikato that was
dedicated to be a place of safety, shelter and peace for “refugees of conflict” (White, 2016).
Correspondingly, Te Marae o Hine/The Square in Palmerston North is a place where all people
of Palmerston North, particularly the city’s diverse cultures, are welcomed.

Fig 43: The
Square is
located at
the centre of
Palmerston
North.
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The Square still retains its
colonial order and style
today.

Fig 44: Timeline
of The Square.



This content is unavailable.

This content is unavailable.

Please consult the figure list for further details. Please consult the figure list for further details.

Fig 45: The
Square 1878.

Fig 46: The
Square circa
1893, planted
with exotic
trees.
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Fig 47: The
Square circa
1906-1907.




The Square’s design follows a traditional colonial approach. This is evident from the war
statues, the giant clocktower and the picturesque duck pond surrounded by roses. Green grass
covers most of the area yet appears only as a feast for the eyes because it becomes too soggy
to sit on. The Square is sometimes 