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ABSTRACT

Images and detailed descriptions of the postnatétmal body have become more
common in popular women’s magazines than they hratree past. Although researchers
generally accept that popular media’s represemtsitod the female body contribute to
body image concerns among some women, there haditileeresearch that has focused
on the recent media constructions of the materody lor the effects of this increased
visibility. This is an important area of reseaeshthere are indications that media
representations of the postnatal body, in partidutaly size, are beginning to have
negative affects on women’s wellbeing in pregnaaeg after childbirth. This thesis
examines how women'’s bodies are being representedaular culture when they become
mothers, and what discourses these representatiake available to new mothers. The
research involved analysing references to the maitéody found in a convenience
sample of popular NZ women’s magazines. The rebeflamed within feminist post-
structuralist theories, used thematic analysisdasclirsive analytic tools to explore textual
and visual representations of the maternal bodgdan the magazines. Three major
constructions of mothers emerged from the analyisese were ‘sexy’, ‘healthy’ and
‘labouring’ mothers. Women who, through ‘body woskich as diet and exercise, had lost
weight and dressed glamorously were depicted ag berlthy and praised for their
efforts. Mothers who regained a slender, glamoeppearance were often referred to as
‘yummy mummies’. Women who lost ‘too much weigh#re considered to be ill and
were individually pathologised as having psychatagproblems. Mothers were
encouraged to diet and exercise as soon as poa#iidtechildbirth, with scant reference to
possible health concerns for mother or baby, arme vaegeted by the diet industry.
Postfeminist and neoliberal discourses of empowetnoboice and self-care were used to
promote and justify these images of mothers. Rigslsuggest appearance of new mothers
was emphasised wherein the ‘undisciplined’ normalamal body was denigrated as dull,
unattractive and unworthy. Analysis indicated thatew cultural imperative for women to
return to slenderness as soon as possible is beolged. Given the new media pressures
being imposed there is a clear need for researtthnew mothers themselves. Such
research will iluminate a period in women’s livibat had previously slipped below the
radar of culturally prescribed strict beauty staddabut is now under the glare of the
media spotlight.
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CHAPTER ONE

INTRODUCTION

This may be news to the gossip mags, but therehs s
a thing as too many baby stories. One of this (geek

mags is so full it should probably come with a free

nappy
Shultz, 2007, July 12. What the Kiwi Goss Mags Sde Dominion Post, D1)

Hardly a week goes by when a celebrity mother idemtured on the cover of a
woman’s magazine available in any New Zealand sopsket, dairy, petrol station or
bookstore. While celebrity babies have becomegleetir, so too have images of the
maternal body, particularly the celebrity mothdytgly. The cover of a recent Who
magazine, for example, is headed “10 most talkexisabew bodies. Who looks great,
who’s gone too far” and features photographs of Emagoria who is labelled “is she
pregnant”, Ashlee Simpson labelled “hot baby boalytl Catherine Zeta-Jones (post
babies) labelled as “slimmer than ever” (Who, 28e]Ji2008). Such heightened interest in
and visibility of the postnatal body mark a distinaltural shift in the representation of
mothers in the media. What meanings does this n&ibility of the pregnant and postnatal
body in women’s magazines make available and wieait@implications for the
subjectivities of new mothers and mother-to-be?séhare the broad research questions
that underpin the thesis. By way of context, tinapter traces the cultural shift in the
representations of mothers and identifies the assatphenomenon of the “yummy
mummy” in women’s magazines. It also considerssthall literature that points to ways
in which the idealised “hot” post baby body may noayo embodied subjectivities of

women themselves.

Making the maternal body visible: Celebrity mothers
The visibility of the maternal body in the medisst@nanged considerably over the

last 60 years. Until comedian Lucille Ball in th@50’s, celebrities who became pregnant
were routinely removed from the public screen amlolip view (Von Schilling, 2003).
Lucille Ball starred with her husband in a top datelevision show, however when she

became pregnant she was told she would no longableeo appear in the show. Lucille
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and her husband fought and won a hard battle Wetptoducers to be allowed to continue
to act in the show throughout her pregnancy whiak eventually written into the script.
As a concession to public morals the word ‘preggawas never used as it was
considered more polite to use the word ‘expectargl the script was vetted by religious
clerics to insure it did not create offence (Vomi8ing).

Hollywood stars have continued to break the monlcelation to the public
visibility of motherhood (Stacey, 2007). For exdenpemi Moore is credited with
extending the public visibility and redefining pidyberceptions of the pregnant maternal
body in a more explicit manner. In 1991 she apgbaude on the cover of tManity
Fair magazine while seven months pregnant. It has degred that this single magazine
cover publicly challenged the notion of what arprapriate images of pregnant women in
the media (Douglas & Michaels, 2004; Tyler, 200H@r appearance on the cover is
purported to have prompted a change from seeingrégnant body as ‘frumpy’ and
asexual to representing it as glamorous and ‘se&ithough the cover caused controversy
at the time, since this 1991 photograph a numbethar pregnant celebrities e.g. Eva
Herzigova, Britney Spears and Heidi Klum have paseglamorous nude or nearly nude
photographs for magazine covers (see Appendix 1).

Douglas and Michaels (2004) and Coward (1997) la¢s@ noted a slightly earlier
shift beginning in the late 1980’s and 1990’s tosdgacelebrity mothers being portrayed as
‘sexy’ both in American magazines and in Britistppulture. Coward (1997) refers to this
as being “Helloled” (in reference to Hello magazjrend suggests that in the popular
media motherhood was reduced to “photo opportundfeglamorous and successful
mothers” who spoke of the joys of motherhood amir therfect children (p. 117). She
likens “this version” of motherhood as “having shialman accessories while staying
unchanged” (p. 117). Coward (1997) also refersetebrity mothers such as Demi Moore
and Paula Yates as demonstrating their “activeaaytin the public eye while often at
the same time referring to their children and theies as mothers (p.117).

Douglas and Michaels (2004) have written furthesudlthe connection between
the increasing visibility of glamorous celebrity thers and the ‘mommy myth’, i.e. an
idealization of motherhood which includes the notibat motherhood is natural and
therefore an effortless and rewarding role for wortteperform — a standard that most
mothers fail to achieve. They argued the increasgdility of the celebrity mother in the
media and particular magazines, a phenomenon tiney ¢alled the “attack of the

celebrity moms”, gave rise in the 1990s to the apgece of the “celebrity supermom” in
7



American magazines (p. 115) . The “supermoms’par&rayed as “serene, supremely
contented woman who found motherhood the mostsrstgperience of her entire life”

(p. 115). Douglas and Michaels (2004) state thategativity was banished in the profile
of this new breed of “celebrity mom” (p.116) whitttey contend effectively disguised the
challenging reality of motherhood and perpetuated‘imommy myth”. Douglas and
Michaels (2004), report that the “supermom” phenoomehas continued to be a dominant
fixture in American women’s magazines.

However with the rise in tabloid style journalisees in women’s magazine in
more recent years (Kirkman, 2004) and the growtihén'paparazzi’ and celebrity gossip
magazines, such as ‘New Weekly NW’ or ‘Who’, in Né@aland, there is a shift away
from portraying celebrities as perfect. Candidespntations of stars which reveal flaws
such as clothing malfunctions, spots, cellulite bad plastic surgery have become top
sellers alongside traditional glamour in magazifesmes, 2005). Gill (2007) notes there
is

“an increasing focus upon celebrity — seen in bloghlaunch of new magazines and the

transformation of existing magazines to reflectfdbnte to a culture ever more fascinated and

preoccupied with the lifestyles, diets, body cagimes, marriages and sex lives of Hollywood
stars”(p.184).

There are indications that the ‘celebrity’ materipadly is becoming a lucrative target for
the gossip magazines as well. For example a receer from New Weekly NW (14 June
2008) , features candid pictures of celebritiesidéal Joan Hart, Tori Spelling and Jennifer
Lopez — pregnant and four weeks to four monthg atging their babies. This fascination
and expose style journalism around women’s bodéésre and after childbirth, may
indicate a newer perhaps more realistic or perhap® sensationalised construction of the
maternal body than has been seen in the mediagbefor

Celebrity culture not just sells magazines bugg also become a lucrative
marketing tool for many products (Pringle & Bin2005; Thomson, 2006; Till, Stanley, &
Priluck, 2008). In this way the power of celebstis transferred from the media into
commodities. O’Donohoe (2006), writing about tlhewgh in the use of the ‘yummy
mummy’ in advertising to mothers, points out thatalebrity mother’s “trade on their
dramatic displays of postnatal weight loss, rolalais for stylish motherhood abound”(p.
2). In turn she argues this message is pickedyupé“young mother steeped in visual
culture and seeking to escape the old ‘frump’ stisyge of motherhood” which is achieved

by “literally buying into the mode of motherhoodpitted and embodied by celebrities (p.
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2). O’'Donohoe (2006), describes these imagesm®pde modern ‘yummy mummy’

culture, a phenomenon which is explored in theofeihg section.

Sexualising the postnatal body: Yummy Mummy
The phrase ‘yummy mummy’ has become a popular Vagscribing how

motherhood is to be performed in thé'2kntury. Although the origins of the term are not
known, it is reminiscent of what Lupton (1996) déses as “infantile food endearments”
used in both maternal discourses, where a mottiressks her child, and also masculine
discourses where it is used to show “sexual fantyiae.g. “sweetheart”, “honey bunch”
or “sugar” (p. 46). The phrase is memorable becatigs playful use of assonance and
rhyme and without a clear origin its meaning isrofeeinterpretation. For example the
word “yummy” connotes ‘tasty’ a widely used destwipfor a sexually attractive person,
usually a woman. ‘Mummy’ suggests an English origi the phrase, with perhaps the
Americanised equivalent being the popular ‘hot mamnahot momma’ used to describe
attractive women, and increasingly used to refentthers.

Despite its unknown origins the term ‘yummy mummyused regularly in both
the media and the general community where it aggednave similar but slightly
differing meanings. The shorter Oxford Englishtidicary has included the term in it§ 6
edition published in 2007 where it is defined aydang, stylish, and attractive mother”

(Christie, n.d.). The populist online “Urban Diatary” contains the following definition:
A young, sexually attractive mother. There is apanmant age distinction between a yummy

mummy and a MILFYummy mummys are younger than 30, while MILFs@lder than 30.

(skidmarkymark, n.d.)

This was rated as the most well-liked definitiondnjine voters and shows a sexualisation
of the term within contemporary use. This defimtalso brings in the concept of age,
MILF, meaning “mother I'd like to f**k”, a phrase lich more overtly emphasises a
sexualised interpretation.

O’Donohoe (2006) defines ‘yummy mummies’ as “attina; well groomed, and
well-dressed mothers”. She also cites Liz Frag@096) definition of yummy mummy
from her book “The Yummy Mummy’s Survival Guide”paok on how to obtain and
maintain this image of motherhood. Fraser dessribe ‘yummy mummy’ as “a mother
of any age, who does not identify with the tragiabdowdy image of motherhood” (2006,
as cited in O’Donohoe, 2006. p.1). All these débns are appearance based suggesting



this is a defining feature and therefore a vitahponent of this new construction of
motherhood. Fraser’s (2006) description also setiethe modernity of the construction
and her description of a traditional mother as ‘dgwor dull and drab, perhaps reinforces
this newer image as a more glamorous portrayalathers where we are more in awe of
appearance than nurturing ability (as cited in Giblwoe, 2006. p.1).

British Television Channel 4 under the banner &f Ylears Younger”, provides an
online “Yummy Mummy handbook” which presents soreeeral tips on how to achieve
the ‘look’ (Brown, n.d.). The tone seems somewbague in cheek but does refer to a
general understanding that appearance is imparéarihow you look is what it’s all
about”, and that the aim of the ‘yummy mummy’ istiake “pregnancy, childbirth and
motherhood look like a breeze” (p. 2). Interedgmgalso echoes the commonly held
rhetoric that “there are no excuses for lettingrgelf go”, a mantra that has been noted to
underpin a more general construction of feminifBgrtky, 1990; Bordo, 2003; Chapkis,
1986) and is now readily applied to motherhood.

The term ‘yummy mummy’ has successfully been uaad,perhaps most
famously, to promote the British children’s canclkearity, CLIC Sargent. The charity,
with its sponsors Avent, hold an annual fundramsened the “Yummy Mummy
Campaign”which encourages mothers to get together and rawve g&amily fun while
raising money for the charity. The fundraiser &B® come to stand as a ‘celebration of
motherhood’ and as part of this the charity hold¥@mmy Mummy Competition” where
celebrity mothers are nominated and a nationwidiegbeld to determine the number one
‘yummy mummy’ with its results reported across Wald. It is interesting to note a shift
in the definition of this term within reports ofetltompetition. For example in 2005 Kate
Winslett won the competition. An Avent spokespardescribed her as being “Britain’s
top yummy mummy because, while she is beautifd,lsds a down-to-earth attitude and
isn’t bothered about the usual trappings of cetgbsuggesting a more traditional, less
overtly sexualised representation of motherhoodtredlictorily Kate was hailed in
newspaper reports as “Britain’s sexiest motheij.(see Yummy mummy, 2005). Victoria
Beckham was voted the winner of the competitioB086. Newspaper reports state that
she “won praise for looking perfectly groomed atiates despite being mother to
Brooklyn, seven, Romeo, four, and 18-month-old C(¥ictoria voted number one,
2006). The Avent spokesperson this time is quosestating:
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When we asked people to define the term ‘yummy myhthey came up with someone nurturing,

hands on, often seen out with the kids — and s&#gtoria is all of these and the ultimate high

maintenance mummyVictoria voted number one)
These definitions and constructions of the termlynapnotion of modern feminine
perfection, in that the woman is feted for beingueturing mother, twinned with a
“perfectly groomed appearance” as well as beingy'se

The term ‘yummy mummy’ and the newer constructibmotherhood it implies,
has attracted both criticism and praise. For exanquirnalist and mother India Knight
(2007) writes in the ‘Timesonline’ that there aggvfreal ‘yummy mummies’ in the world

and:

Everything else is aspiration, self delusion aretgmce — the stuff women use to make themselves

feel better, not realising that it's making theralfeiorse because it adds another strand of

unnecessary competitiveness to the boringly comiait business of being femafp. 1).
While this argument is not uncommon, mothers algwess other views. Many express
approval of and defend the notion of the sexy motioe example Kristen Maschka of the
American non-profit organisation ‘Mothers & More’gaies: e have created this world where
if you pay attention to yourself and you're sexguycan't be a good mon{as cited in O’Donohoe,
2006, p. 6). Lisa Ebbing, designer for the lingeompany “Hot Milk”, which
manufactures and sells lingerie to pregnant andstieeding mothers, responded in a
similar manner to negative comments about the niackénages used in their catalogue
in a newspaper article billed as “Yummy Mummies$oft Porn?” (Maclintyre, 2007).
Ebbing, described in the article as a “staunchdifeeding mother”, stated:

Our designs say to women ‘You can still be bealifd sexy’. They can still be fun and cheeky

and our product empowers them to feel better wheretis a lot of change in their livgg. A5).

The Yummy Mummy Industry
The feminist scholar Angela McRobbie (2006) hasggesgted that celebrity

motherhood and the concept of the ‘yummy mummy’eheantributed to an extension of

consumer culture into the realm of maternity. Breposes thatuccessful maternity now
requires that mother and baby afford high mainteagrampering techniques as well as a designer

wardrobe”(p.1). Recent reports within marketing culturgoasuggest pregnant women and
new mothers have become a profitable target foinkas. ‘Marketing to Women’, an
American based marketing newsletter, claims thatnthrketers sights are set on moms... the

buzz in marketing circles is reaching fever pitclrends to Watch, 2006, p.1). They further
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suggest that ‘self care’, for example diet and eiser, is an important growth area with
respect to women, especially motherswasien continue to seek ways to de-stress and aiaint
their youthful vitality” (p. 6).

One indicator of the rise of marketing to motherghie growing trend for
mainstream diet companies and exercise compantasget both pregnant women and
mothers. For example, the worldwide company ‘SuneSiffers both a Pregnancy Eating
Plan “designed to control abnormal weight gain duringgpemcy and a Breastfeeding Eating Plan.
While the international organisation ‘Weight Watdi@loes not provide an ‘eating plan’
for pregnant women, it does advocate weight lossdme women prior to pregnancy in
order to avoid unhealthy weight gains and possiblgative outcomes for mother and
baby. Weight Watchers also promotes a ‘Breastfegdiiet. Both companies advertise
regularly in New Zealand popular women’s magazines.

Exercise for the maternal body has also been &dges a lucrative market, trading
perhaps on the ‘celebrity mother’ frenzy in the med-or example ‘Leisure Report’ a
monthly newsletter providing news and analysisiier UK and Europe’s leisure industry,
has recommended targeting pregnant women and nélaersavith regard to membership
in health and fitness clubs (Nicci, 2006). Theropg paragraph refers to the current
media focus on celebrity motherhood:

“In our celebrity—obsessed culture there is notyatdat goes by without some skinny
ingénue claiming that three weeks after givingtbsiie is back on the red carpet, in her
skinny jeans and looking as glamorous as ever.s Kkimd of media attention makes
other women feel inferior....It has become cool tcabgimmy mummy! It is not only
desirable, but actually important that new motHeok good and get their bodies back

after childbirth.”(p. 16)

While this is ‘marketing hype’ in one sense, writte encourage health and fitness
club operators to target this group of women,sbakflects the pressure on new mothers
to get back into shape in order to ‘look good’ &gidmorous” and “cool” and “yummy”
as soon as possible. The report later providdsaa health rationale for promoting
exercise to these women, particularly pregnant wgrbet the main emphasis in the
article remains on the strong business case faupuy this group.

In New Zealand there are one or two exercise compaxclusively concentrating
on the ‘yummy mummy’ target market. For exampleeti®yi Bellies’, as the name
suggests, is specifically for pregnant women bey thlso suggest it is a useful exercise
routine to help tone up postpartum bodies. Anolfaesed in Auckland’s North Shore area

is called “Yummy Mummys” and involves group lessonth a personal trainer. Les
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Mills, a large New Zealand wide exercise compamgsinot hold specific classes for
pregnant and postnatal women but on its web s#tévitses pregnant women that “Being
fit will also help you lose your pregnancy weigluisp birth”, and promotes some personal
trainers as specializing in pre and post natal@serre.g. “I also provide pre & post-natal
care & also c-section rehabilitation” and “Sarak isealth and fitness coach whose main
focus is on weight loss, and ante- and post-naticese” (Les Mills, n.d.). There are also
numerous yoga classes run specifically for pregnamen and new mothers, as well as
pilates classes for pregnancy. ‘Buggy walks’ halé® been regularly held around New
Zealand and are organised by the government spdntereation agency and local
government. While these are billed as family esé¢hé emphasis is on mothers with
‘under fives’. Weight Watchers has been a sponkthvese eventproviding magazines,
flyers, as well as nutritional products.

In this era of new technologies, there are alsoynitams available through the
internet. A ‘google’ search on losing ‘baby weight ‘baby fat’, for example, reveals a
long list of self help books, DVDs and websitestloa topic of losing weight and firming
up after childbirth. Additionally, numerous onliokat rooms can be accessed in which
mothers discuss the imperatives of losing weightgare weight loss and offer advice
and support to each other on how to ‘shape upft afigdbirth.

The more extreme method of reshaping the mateo}, lplastic surgery, has also
been increasingly seen to target the ‘mother mawk#t, for example, postnatal ‘tummy
tucks’, breast augmentation and liposuction. TheAcan Society of Plastic Surgeons
reports that in 2006, 365,000 women aged from 208 rwent what has been called the
‘mommy makeover’ (Shipman & Donnelly, 2007). Sarcoon is the procedure becoming
in the USA that one plastic surgeon has writteoekixalled “My Beautiful Mommy” to
help prepare children for their mother undergoimg surgical makeover (Serjeant, 2008).
Within New Zealand the ‘tummy tuck’ has also beearketed by a plastic surgeon in a
Wellington newspaper as “love being a mummy bug hia¢ tummy” (Love Being a
Mummy, 2007); their information brochure includegeasonal testimony (including
before and after photographs) from a mother of o writes'l feel complete again, like I've
been given back something | reluctantly gave aveasrty my 4 kids"(Plastic Surgical Masters,
2007).

The list of products aimed at the mother marketsanding. Apart from an
increasing array of ‘how to’/self help books on htmastay glamorous and attractive

throughout motherhood, O’Donohoe (2006) notesthaimanufacturers have also
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targeted the ‘yummy mummy’. Fiat Auto UK in 20Qgesifically launched the Sedici 4x4
at ‘yummy mummies’. Fiat's UK marketing directdates: “This marks the first time that
Fiat has targeted this relatively new consumer sggrh(Fiat in ‘yummy mummy’ mail
push, 2006). UK pharmaceutical retailer Superdnupe same year ran a campaign
targeting “yummy mummies and young professional woras part of the new offensive
against supermarkets and arch-rival Boots” (Superéights back, 2006).

Perhaps the most notable change is in the clothiadket. In 2002 the US journal
‘Marketing to Women’ (2002) observed that “celeppnioms have made pregnancy
stylish” and the “loose silhouette” that was desidjto “drape” the “belly to ‘minimize’ it”
has been replaced by “one that hugs the contofitsieovoman’s body (Celebrity moms,
2002, p. 1). They report that fashion designers sgexialise in maternity are quickly
“becoming sought after” (p. 1). There are alsmrepof stars such as Elle McPherson and
Gwyneth Paltrow using “a binding girdle...to helptféa (the) post-baby tummy” (Sheen,
2008), in order to look as slim as possible sooer @hildbirth.

The growing trend in maternity wear is also evidaritlew Zealand where there
are a number of companies, such as the previoefdyenced “Hot Milk”, or for example
Mama2b and Mobea, which design, manufacture ahdls#hing that is ‘transitional’,
meaning that it can be worn during pregnancy atet.afhe Dominion Post recently
included a fashion feature to help pregnant anddtrieeding women achieve “the
celebrity look” cheaply (Enting, 2008, p. D2). Fheoted that current fashions for
“voluminous maxis” etc allowed pregnant women msxepe to dress well and like the
celebrities without great expense but the artitde ancluded more casual maternity
clothing such as EGG’s new “ ‘miracle’ jeans” winicot only have a stretch waistband,
but have been designed to “make your bottom loaklleni(p. D2). And in what they
suggest may be a “world first” a “black organictootwrap to labour and give birth in”
which suggests that now the woman can purchaskirtpin order to look their best even

when giving birth (p. D2).

Embodiment of yummy mummy: pregnancy
As the marketing of a yummy mummy escalates, the&owho are deemed

potential consumers must negotiate the ideal thptaduced. Despifgregnancy being a
time of considerable bodily change, representiegadiggest change from the ideal slim
feminine body shape that a woman will experieno@ridon, Burrows & Williamson,
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2004), it is being produced in the media as rengidontainment and control. Ussher
(1989) contends that as women are continuousiyneefby their bodies and “their bodies
are expected to buy them happiness” (p. 98), thaegds which occur in a woman’s body
during pregnancy can have a big effect on her paitsdentity and self image.
Traditionally, pregnancy has been described asaagpivhen women change from being
‘seducers’ to ‘producers’ or from ‘ornamental’ foanctional’ (Earle, 2003; Wiles, 1994).
However recent qualitative research suggests timstouction of pregnancy is changing,
perhaps as a response to media representatioms pfeégnant body.

Researchers such as Longhurst (2000 & 2005), dohetsal. (2004) and Earle
(2003), have cited celebrity culture as havingargf influence on this. They, and the
women interviewed in their studies refer to mediages of pregnant celebrities women
such as Demi Moore and Victoria Beckham as haviogdht pregnancy into public
visibility and made it fashionable. Longhurst (RD@roposes that while in the past
pregnant women were expected to be “demure and stiad@v pregnant women are
expected to be “confident, forward, sexy and pulfjic 467). But while this allows
modern women to be ‘pregnant and fashionable’ pnejnant and sexy’ (Longhurst,
2000) it also adds pressure on pregnant womenrea particularly to appearance
norms. Earle (2003) comments that while this shdserts both the aesthetic beauty and
sexuality of pregnant women, it also establishetadard to which all women aspire” (p.
251).

All pregnancy researchers note that this is a then there is heightened attention
to the body from multiple sources. Research hasddhat many women experience their
body as becoming public property and under incrggscrutiny by others such as partners,
family, friends, medical professionals and compsttangers, due to their increase in size
and their position as pregnant women, particulgriyegard to foetal health (Fox &
Yamaguchi, 1997; Ussher, 2006; Warren & Brewis 20@dbomen’s reactions to this
attention to their bodies have been found to vd&igr example, researchers have found
that public scrutiny or attention to their changbagly was welcomed by some women as
they view their pregnant bodies as purposeful amview provided them with a stronger
sense of being womanly (Bailey, 2001; Bondas & l&in, 2001; Fox & Yamaguchi,
1997; Johnson et al. 2004; Young 1990). Howeueerovomen were found to resent this
intrusive gaze not wanting to be essentialisedvaeded as a vessel or incubator and felt
it rendered them asexual (Johnson et al. 2004;84s8006). Some specifically reported

‘others’ comments about their body shape which therpreted as having negative
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connotations. For example Johnson et al (2004) s@molucted an interview based study
of pregnant women write that some women spokesiikéig other people positioning
them as ‘fat’ as it invited negative interpretasorin their discussion the authors reflect on
the power of the discourse of feminine beauty ellmimg pregnancy. They write “even
though women inevitably become larger as pregnanagresses, they can be positioned
as being less attractive” (p. 368), and they notereading of the maternal body can be a
cause of distress.

In a number of studies researchers found that seoneen viewed their pregnant
body as unpleasant and distasteful (Warren & Bre2®4; Longhurst 2005). For
example, Bondas and Erickson (2001), in their stuldich involved interviewing 40
Finnish women about their experiences of pregnampgrted that many women thought
their “big belly made them look fat and ugly”; thgyote a 22 year old participant who
stated “I hated to be pregnant, ugh. | thougivais disgusting, and I still think so. | was
so mad when someone told me | was big...” (p. 88t in contrast, other women in this
study and in others (e.g. Bailey, 2001; Fox & Yao&uy, 1997; Johnson et al, 2004) saw
pregnancy as a time to relax or ‘time out’ from #oeial pressures to be slim. However
researchers have noted women were also frequenitjoas about how far they let down
their guard in relation to weight gain. For examgbene women referred to enjoying their
larger belly or ‘bump’ but at the same time desadithemselves as lucky not to be big all
over (Bailey, 2001; Earle, 2003).

Some studies have reported that women were pleaset‘showing” as then they
would be seen as pregnant not fat (e.g. Earle,;20f¥son et al. 2004), a notion which
absolved them of moralistic connotations of greethck of control. The size of women'’s
breasts in pregnancy also provoked differing respenn studies, with many women
feeling more womanly due to their breasts beingdaand fuller while others expressed
disgust seeing them as too big (Earle, 2003; FairBiMelch, 1990; Johnson et al. 2004
). Earle (2003), in her qualitative study basedmedepth interviews with 19 pregnant
women, noted that in both these constructions th@ewn appeared less concerned with the
functional nature of their breasts for breast fegdhan for their appearance.

While weight increase and changes to body shape feand to be problematic for
many pregnant women in the studies, many saw $hjissh a temporary phase and looked
forward to ‘returning to normal’ after childbirtle.g. Bondas & Erickson, 2001; Earle,
2003; Fairburn & Welch, 1990). Some women wereregal to have formed plans about

how they would achieve this, whilst others wereorggd as content to let ‘nature’ take its
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course (Earle, 2003, Fairburn & Welch, 1990). B&in and Welch (1990), for example,
found in their study of 50 first time mothers tiagan interview taken three days after
giving birth 68% of the sample spoke of future @irtl exercise plans to help them return
to their pre-pregnant shape. Earle (2003) sugdlestshis construction of the pregnant
body as a temporary phase helps many women copdhtbodily changes which
pregnancy brings.

One of the most notable features of interview datadies of pregnancy was the
frequent mention of clothing. For example, Ea#@(3) reported that all the women in
her study talked about clothing, mainly in relattorwanting to look fashionable and
attractive while pregnant and how they saw bighitag as unattractive. Earle contends
that this stance reflects the continued commodiboaof women throughout pregnancy
and the continued importance of physical appeardngag this time. She argues that the
growth in consumerism around pregnancy and motloerimorecent years as well as “a
possible shift in public expectations of pregnamdibs” may in part account for this (p.
248). Both Bailey (2001) and Johnson et al. (206gbrted that some of the women in
their studies complained that the pregnancy clgthwailable to them did not reflect their
preferred style of dressing, describing it as ‘fpyrand they resented being forced to
change their style of dress.

The number of references to clothing by women @séwaried studies suggests
that clothing is still very important to women dugipregnancy and carries meaning
beyond its obvious purpose. Longhurst (2005) axtahre this topic specifically in an
interview based study of 19 first-time pregnant veonm New Zealand. She based her
research on the notion that “fashion and clothiregcailtural constructions of embodied
subjectivities” (p. 434). Her findings suggest falifferent subjectivities that the women
“tried on”, these were: “the thrifty, self sacrifigg mother to be; the sexy, proud pregnant
woman; the growing woman who fears her body willéed as fat; and the pregnant
professional.” (p. 433). Longhurst found that Mlsome women were too shy to wear
tight clothing or were more comfortable in loosethbing; other’'s were pleased to be able
to wear something sexy and attractive. She sugdeat the media, in particular
magazines have contributed to this shift. For gdarshe quotes one participant who
stated “you are influenced by people in the mddia, | mean all those pop
stars...wearing tight things when they're pregnand iss like, fashion basically” (p. 440).
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Embodiment of yummy mummy: post birth
Attaining a yummy mummy identity post birth is atds with the experiences

many women report regarding how they feel abountdeves and their bodies during this
period. In a number of studies involving first timethers, it has been found that many
women are shocked by the reality of motherhoodarkscontrast to serene, attractive and
perfectly dressed portrayals in the media (e.g&B&nsenns, 2000; Jenkin & Tiggemann,
1997; Upton & Han, 2003; Weaver & Ussher, 1997mitirly, a recent ‘popular’ survey
of 2000 mothers commissioned by the British ‘Mot&eBaby’ magazine in 2007,
indicated that many mothers have concerns aboutiibdies after childbirth and the
report highlights the sociocultural influences ilwea (The Body after Birth Survey,
2005). Over three quarters of the mothers indhisey were “shocked” by the changes to
their bodies and no more than 3% of the motherg irappy with their body after birth”.
Around two thirds felt “less body confident” aftgiving birth with 62% describing
themselves as feeling “inhibited about their bodyi sex”. Two thirds of the mothers
also reported they thought about their body shapeyalay, and most were not back to
their pre-pregnancy size or shape 22 months aftarggbirth. The majority of mothers in
the survey also cited celebrities who quickly regditheir figures after childbirth as ‘an
impossible act to follow and it leaves them feeliepressed.”.

Research also highlights women'’s dissatisfactigh their post-birth bodies and
the impact of such feelings on their self-esteeon.éxample, in Jenkin and Tiggemann'’s
(1997) prospective Australian study with 92 womesing self report questionnaires about
the women’s weight and height and results, the ansthhe women gave to the open ended
guestions commonly alluded to bodily problems (pothan weight), precipitated by
motherhood. For example several women reportethlistressed by physical changes
such as loose and wrinkly skin and stretch maikse authors noted that 15 women in this
study had dieted since the birth (four weeks praow 17 were currently dieting. In their
conclusion to the study Jenkin and Tiggemann (18830e “It seems unlikely that our
current societal standards will allow women to feeud of their pregnant and
childbearing bodies”.

Sociocultural influences were at the heart of Ugiod Han’s (2003) interview and
observational study involving 60 employed womenriban Michigan who were pregnant
or had recently given birth. The researchers war&cularly interested in “the importance
of control of the female body” in modern society §@1) and their study is rich in
quotations around the postnatal body. The notfohamly work’ as the new labour of
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mothers to achieve the right, “socially sanctiobedy type” emerged strongly; this work
was referred to by women as a “whole other job&mr'entirely new job” on top of
childcare and work outside the home (pp. 678 & 683he importance of body work was
a pervasive theme in the research, particularlyregstothose women who were returning
to the workforce. Women identified social pressurcereinstate the slim beauty norms
after childbirth such as celebrities who lost weighickly after childbirth, and also
magazines and diet companies which targeted motlveraen frequently referred to
“Slim-fast” in particular. The authors note thergmany had recently launched an
advertising campaign aimed directly at mothers “who’'t wait to get back into their pre-
pregnancy clothes” and used the discourse thdtcasd’ enables you to take better care of
your baby (p. 684). Indeed women in the studydesqly referenced clothing; a mode of
concealing post-birth bodies rather than displayiodies as in pregnancy. Moreover,
clothing signalled contrasting pre and post pregpambodied identities wherein pre-
pregnant clothing signified the ‘old me’, (e.gCdrolyn’: “you want to be able to say
heck, | got down to that size, no problem, thesesething of the old me there!” (p.
686)).

Upton and Han (2003) suggest that ‘getting the Hmabk’ after childbirth may
have “more to do with becoming visible in a wayttimany postpartum women feel they
are not” (p. 688). This suggests a reassertidaroinine beauty norms in order to become
visible and therefore to be valued. The authorsetpat the results from their study
indicate that the “impetus to get the body back a/ascial one. The message that getting
the body back was important is one that can be isegopular culture, magazines
advertising diet products for women, and even inliced literature.” ( p. 687) Upton and
Han conclude that the women’s strong desire fardde bodies and the social pressures on
them to shape up again indicate that now there itehup’ in the demands to attain the

perfect body.

The Current Study
Women’s magazines in modern society, as notedeearlihis chapter, give

considerable press to celebrity mothers’ endeav@unsot) toward ‘getting the body
back’ after birth. This thesis argues that womené&gazines provide a widely read
resource for women about ways of being new motaedsmay potentially be a source of
pressure to achieve the slim beauty norm as soposssble after birth. The research
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described in the thesis aimed to investigate thgswawhich women’s magazines
portrayed mother’s appearance in pregnancy andgiistand to explore the meanings
such representations may make available to readers.

The thesis is underpinned and motivated by a numieealth concerns for
women that relate to feminist and acaderefmorts of the increasing demands being placed
on mothers to achieve a slender body shape; astanflfeminine beauty which is
currently highly valued in our society. Of parfi@uconcern to feminist scholars is that the
socially constructed “gendered aesthetic of slimh@urns & Gavey, 2004, p. 551) is
being applied to women at a time of immense natuwdlly change that positions them
outside the culturally prescribed norms of femityiniwhile research suggests some
women enjoy taking ‘time out’ from body disciplidaring pregnancy, other women
report being uneasy or distressed about bodily gésmonf motherhood. The possibility of
triggering eating disorders has also been raiseddme new mothers (Baker, Carter,
Cohen & Brownwell,1999; Crow, Agras, Crosby, HaknMitchell, 2008; Patel, Lee,
Wheatcroft, Barnes & Stein, 2005; Stein & Fairbur®96) and links to Post Natal
Depression (Beck, 2002; Crow et al., 2008; Steirafrburn, 1996; Walker, Timmerman,
Kim & Sterling, 2002) for others. If, as reseastlygests, pregnancy and motherhood
represent a vulnerable time for many women conaogrtiieir bodies, then research
investigating media representations of the pregaadtpostnatal body is particularly
salient and important.

However, there is a scarcity of research abouethergent focus on postnatal
bodies in the media. A recent large popular suhadg in the UK suggests that women
feel depressed by media images of celebrity mothbosare slim again soon after
childbirth (The Body after Birth Survey, 2005). kaecently, reports of a new
phenomenon dubbed ‘pregorexia’ were made in thigsBrpress. ‘Pregorexia’ refers to
women dieting and becoming over-thin in pregnamcgn effort to become slim quickly
after childbirth. This phenomenon has also regioibebe a small but growing issue in
maternal mental health in New Zealand (The Pré¥382 The report claims that the
images of the slim celebrity mothers seen in thdieis distorting the women’s
perceptions of the maternal body and has led tea Sense of competition to get back
into pre-baby shape as soon as possible” (The F2@88) . These suggestions of media as
influencing the drive to slim down quickly afterilctirth, with potentially negative health
consequences, point to the pressing need forieatrxamination of media

representations. Popular women’s magazines angrktm contain many references and
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features on celebrity mothers and provide a ricir@of data. As well they are
inexpensive, widely read, easily accessible fochase and regularly available to non
purchasers in waiting rooms and libraries. Acaagti the study in this thesis investigated
a sample of women’s magazines widely availableewNealand.

The current study is based on a social construstiorew point which is premised
on the understanding that our experience of thédasiformed by the social, historical,
cultural and linguistic milieu in which we live (g, 2001). This thesis builds on and
extends feminist literature on media and womentid®(Blood, 2005; Gill, 2007). It
investigates and comments on how the fundamentahfee role of motherhood is being
represented through the portrayal of women’s bodid¢ise themes, discourses, meanings
and images used in the media. It is hoped thatlhi@sis offers valuable insights into how
the popular media are portraying modern motherteswtcontributes to the investigation

of this as yet under-researched but important &atlenging area of women’s lives.

Organisation of this Thesis
The next chapter (Chapter Two) in this thesis ohies the methodological

framework that underpinned this study and inclutissussion of the analytical
methodology used to explore the data set. The/teallfindings from the data set form
the basis of the next three chapters. These aisagute organised around the constructions
that emerged from the data analyses, and com@isgpter Three ‘sexy’ mothers; Chapter
Four ‘healthy’ mothers; and Chapter Five ‘labourimgpthers. Each chapter will begin
with reference to literature relevant to the cangions of the maternal body and
motherhood, emphasising their social and histodoatexts. The final chapter, Chapter
Six, of this thesis draws together the variousatisediscussed in each analytical chapter.
Chapter Six summarises and discusses the impliatiod limitations of the findings. The
chapter also offers suggestions for future stutliascan extend the current investigation

into popular women’s magazines representationseofitaternal body.
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CHAPTER TWO

METHODOLOGY

Methodological Framework
This study addresses representations of the matawdg within popular magazine

culture. The research is situated within a samalstructionist/post structural framework
which holds that knowledge is not independent amdausal but is constituted through
discourses and social practices. The choice &dausive form of analysis allows
exploration of the data set using both feminist Badcauldian precepts which are well
suited to an examination of both the textual astiai constructions of the maternal body
found in the magazines. While this analytical aggh was chosen for its emphasis on
broader sociocultural contexts, some finer gramealyses included where they contribute
to elaborating meanings.

This chapter presents the methodologies usedatlumale of selection and a
description of the data collection and analyticqalgesses. The first section backgrounds
the central arguments of both post-structuralischthe discursive research methodology.
This section also outlines the Foucauldian andrieshapproach to analysis before then
discussing in more detail the specific choice d@lgincal methodology for this project.
The second section presents the methods usedtéocaléection and describes the

analytical process.

Post-structuralism & Social Constructionism
The post-structuralist paradigm grew out of a m&pecof structuralism’s

essentialist approach which held that there was\getsal truth underlying any object or
way of being in the world, a truth that could beowvered by rigorous application of
scientific, positivist methods (Burman & Parker9B39Burr, 1995). It is strongly aligned
with the social constructionist position which pos that the world and our experience of
it is “mediated historically, culturally and lingtically” and that this experience “must be
understood as a specific reading of these conditi@illig, 2001). Social constructionist
theorists suggest that we “actively and purposgftdinstruct and interpret our own
realities from the meanings that are availablesto(Tiaylor & Ussher, 2001, p. 295).

From this perspective the media, the subject aftbsearch, are credited with being major
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“contributors to the social construction of idedsat appearance, health, illness and
sexuality” (Braun, 2005, p. 409), all topics fouredevant to this study.

Both post-structuralism and social constructionispact the positivist notion that
there is a straightforward connection between tbddrand our understanding of it which
can be discovered through quantitative researchaarsuch have favoured qualitative
research methods. The post-structural positiathéutholds thaall understanding,
knowledge, or reality is based on language ratinan tfact’, a notion which argues against
scientific claims to objectivity (Malson, 1998).uBnan and Parker (1993) propose that it
is in the linguistic interactions between indivitkuthat such knowledge is created.
Language, particularly language in action, is tfeeecentral to post-structural theory.

Moreover post-structuralism argues that the meaniidanguage are never fixed,
they are temporary and are therefore contestabl®pan to different interpretations
(Braun, 2005; Burman & Parker, 1993). This staaltmwvs for what has been described as

m

“a plurality of ‘truths™ (Malson, 1998, p. 39). dt-structural media theorists contend that
texts, as written language, also carry multiple mmegs and while there can be ‘preferred’
meanings “invited by the text”, all can be challedgDuncan, 1994, p. 52). Post-
structuralism is then a useful framework for therent study as it permits texts to be
analysed in close detail for both patterns of lagguuse, known as discourses, and
examination of the current construction/s of theerraal body. At the same time, this

paradigm allows for multiple and alternative reggdiof these texts.

Discursive Approaches
The ‘turn to language’ and the criticism and distrof the hegemonic nature of

positivism advanced by the social constructionigt post-structuralist theorists, has been
labelled as the ‘discursive approach’ (Malson, 998 line with post-structuralist
theorizing, discourses are held to be social prastor inter-actional sites where social and
internal constructions of reality and our experasare both constructed and expressed
(Davies & Harré, 1990; Malson, 1998). Burr (1998)vides a definition of discourse as:
“a systematic, coherent set of images, metaphatsvays of talking that constructs or
represents an object in particular way” (p. 1459he also points out that discourses
accumulate around cultural issues such as gendeneaith. A ‘discursive approach’ to

analysis was therefore chosen as suitable fossthidy with its central interests in
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magazine texts and the cultural functions they treaye for example in relation to
motherhood, bodies, gender, femininities and pqWwssher, 1997).

All forms of discursive ‘analyses’ reflect the pastuctural notion that language is
not a fixed reflection of reality but is dynamicdanas multiple and sometimes fragmented
meanings (Burman & Parker, 1993; Davies & Harr®&@9As discursive analysis is also
founded on arguments against universal truths nihii®n, along with the concept of
multiple meanings, allows for the contradictory amcbnsistent nature within an
individual’s talk. Such contradictions are freqgtigmfound in research, and they are harder
to explain from a positivist, essentialist stanap@Gill, 1993; Weaver & Ussher, 1997).
Post-structuralist theorising around discursivecpicas also includes the concept of
positioning and subjectivity, which represents lastantial move away from positivist
notions of fixed identities (Burr, 1998). Subjedly is conceptualised as fluid, flexible
and constituted in discourse not essentialisedrdmetent. Davies & Harré (1990)
elucidate these concepts as taking up a positidisgourse. Burr (1995) also describes
them as the linguistic or visual expression ofdety of possible ‘selves’ that are taken
up, put down or rejected in relation to differettiers or different social situations. Davies
& Harré (1990) further explain these conceptsy tihescribe discursive practices as a
“force” in which people are positioned, either bgmselves or by others, within
discourses, and that an individual's “subjectivioy”self “is generated through the
learning and use of certain discursive practicps4g).

Foucaudian Discourse Analysis
The French philosopher Michael Foucault's work &lgs informed and influenced

the post-structuralist discourse analytic traditidMriting in the 1970’s and 1980’s,
Foucault espoused that, along with all objectspvidedge’ was socially constructed and
therefore also subject to shifts and changes immgahroughout history. More
importantly Foucault proposed a theory that ‘knalgke’ is constituted in discourse and
tied closely to power (Burr, 1995). Tracing thegors and sites of power through an
historical lens Foucault described a radical shithe power base in society from the
sovereign leader to an omnipresent disciplinaryvgo that currently pervades all levels
of society at a micro level. Most interestinglypu€ault proposes that disciplinary power
has been internalised by the individual (Bartky9@9Burr, 1995; Gill 2007). This
modern focus on the individual rather than theaded Foucault to postulate that the
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‘body’ has therefore become a major site of powétions where the unstated aim is to
produce a disciplined body that is at the same both docile and productive (Burr, 1995;
Gill 2007). He also proposed that power maintaitedold on the individual not through
self discipline alone but also through, for examgie experience of mastery as it “induces
pleasure, it informs knowledge, it produces disseti{Foucault, 1980 p.119, as cited in
Gill 2007).

Foucault’'s concept of how power becomes interndliseentral to my analysis of
discourses and constructions of the body foundpuf@ar women’s magazines. In his
book “Discipline & Punish: the Birth of the Pris¢t995), Foucault introduces the
metaphor of the Panoptican, a theorised prisoresysthich consists of a round guard
tower surrounded by a circle of individual cellde suggested that continual surveillance
by an ‘other’ (the guard) afforded by the Panoptidasign works to maintain conformity
amongst the observed (inmates) as they seek td auoishment. Foucault postulates that
this constant, inescapable monitoring by a moregvtu‘other’ eventually breaches an
individual’'s psyche and is internalised, leadingétf monitoring and self discipline. Self
discipline in this way becomes both an effectivd afficient mechanism of power i.e.
“Hence the major effect of the Panoptican: to ireucthe inmate a state of conscious and
permanent visibility that assures the automatictionming of power” (Foucault, 1995, p.
201). His concepts of self monitoring and seltgtibne and the production of the ‘docile’
body can also account for what appears in cur@eiety to be ‘freedom of choice’
discourses which surround the ‘self disciplineetfort that is required to conform to
social norms (Burr, 1995). Foucault's metaphaothef Panoptican therefore is held to
offer a potent agenda for any research involvirgglibdy (Blood, 2005).

Foucault also promotes a number of other disciplasebeing useful in enforcing
power at a microlevel. In particular he refershte concept of normalization as being a
useful means of “corrective training” referringit@s “the power of the Norm” and
guestioning whether this has become “the new lamadern society” (Foucault, 1995,
p.184). He notes that not only does measuremeamstghe norm promote homogeneity
but it allows all individuals to be graded agaimssuggesting that “Like surveillance and
with it, normalization becomes one of the greatrumaents of power at the end of the
classical age” (p.184). Gill (2007), in her bookgender and media, also refers to
Foucault’'s concept of normalisation and the “poteregulate” through a process of
description and measurement against norms. Sheliesthese as ‘discourses’ which

have become common, and at times a focus, in atyaf media where we, as the
25



audience, are invited to measure ourselves andamguct against socially or
‘scientifically’ prescribed norms (p. 64).

Foucault’s theories around discourse and powerigeecan eminently useful
framework under the post-structuralist umbrellarfrehich to analyse the workings of
discourses in magazine culture. His approactbkas utilised within discourse analysis
where power is held to be exercised through disasuaround expert knowledge.
Foucault was interested in the ‘truth effects’ ofyer’, i.e. where and when knowledge is
applied and its effects, arguing that “certain g/pédiscourse in each society are accepted
and allowed to function as the ‘truth’™ (Blood, ZB(. 51). Gill (2007), notes that
Foucault considered power in modern society toltgety connected with the “production
of new knowledges” and this has a “regulatory fiorctthrough for example
“categorisation and measurement of more and measaf human life and experience,
rendering them knowable and manipulable” (p. @)rman and Parker (1993) also
acknowledge the important contribution Foucaultakhas made to discourse analytic
research around subjectivity. They write thatd¢ault's analysis adds to the knowledge
about “how subjects are constructed (how we expee®urselves when we speak, when
we hear others speak about us, and how we stidl tause that talk when we think

without speech)” (p. 7).

Foucault and Feminist Analysis
Although Foucault’s post-structuralist, anti esg#ist stance was not welcomed by

all branches of feminism, his work has been inftisdand is said to offer feminists “a
contextualisation of experience and an analysissafonstitution and ideological power”
(Weedon, 1997, p. 121). While Foucault did nouon gender in his writings about the
disciplinary power of the ‘all seeing’ Panopticardahe production of docile bodies, his
theorizing and analysis did strike a chord with gnEaminist theorists, perhaps, it has been
suggested, more than any other post-structurhlister (McNay 1992). Bordo (2003), for
example, also states that Foucault has been infdl@adding to the new feminist
“scholarship” around the body (p. 17). In partaauhe views his notions of, for example,
docile bodies and micropractices as useful condepdgl analysis.

Foucault’'s conceptualisation of how power is abldiscipline the body with little
or no resistance has been fruitfully applied byifest writers to unpack the disciplining
(or oppression) of the female body, a practise WwBartky (1990) describes as the
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“tyranny of slenderness” (p. 66). She uses Foukanlanalysis to eloquently expand this

notion:
“In contemporary patriarchal culture, a panoptimale connoisseur resides within the
consciousness of most women: They stand perpetoedtyre his gaze and under his judgment.

Woman lives her body as seen by another, by anyamous patriarchal Other”

(p. 72).

Bartky (1990) also reveals the explanatory depttinisfmetaphor or device by using it to
explain the contradictions between the notion sioaial beauty norms are repressive and
the idea that “production of femininity is eithertieely voluntary or natural” (p. 75). She
suggests that the “anonymity of disciplinary powed its wide spread dispersion have
consequences which are crucial to a proper unahelisigy of the subordination of women”
(p- 75). She illustrates this view by tracingstdtle almost unnoticeable effects through
issues such as achieving the right shape, rightigessand right ornaments in the creation
of ‘femininity’.

Gill (2007) acknowledges Foucault’s contributiorféminist media studies as
particularly important. She also highlights hisicepts around “disciplinary power — in
which power is conceptualised as circulating thfoager finer channels, invading the
body and seeking to regulate every aspect of itstioning” (p. 62). Using Foucault’s
analogies Gill (2007) extends his concepts to Visnages found in advertisements and

women’s magazines. She writes that both theseegenr
“have been identified as key sites of this fornpoiver in a society increasingly orientated towards

the visual media. Their representations of noweamininity form part of the ‘public habitat of

images’ that works to discipline and regulate wotmeelationship to their own bodie¢p. 63).

Many feminist writers such as Bordo (2003) have algued that femininity has
come to be increasingly constructed in visual temtls an increasing emphasis on the
body. Bordo (2003) describes current societjhaseémpire of images”(preface), and
contends in her book Twilight Zones (1997) thatithages of slender women in
magazines are “never “just” pictures” but they pdevinfluential lessons on how to attain
the current socially prescribed ‘look’ and way eirg (p. 114). As a result, Bordo (2003)
argues, images in the media function as a normgligower. Bartky (1990) also suggests
that the repeated presentation of images of ‘peveman’ works to “deprecate women’s
body ... and reminds us that we fail to measure pp’ 89-40). Currently in magazines
there is also a growing trend to show candid arithttering images of celebrities, which

media analyst Su Holmes (2000) suggests may bepieted as representing the “higher
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truth” or “more of the inner being” of the celelyrivhen compared to posed, contrived
images (p. 26). She contends these images prosddiers with a greater sense of access
and intimacy with the reader, but also the expostitbe ‘ordinary’ behind the celebrity
facade provides pleasure for many readers asséslthe gap between “them and us” (p.
30).

As evident in both Ros Gill’'s and Sylvia Blood’90@5) work, the study of ways
the body is constructed in popular media representais well suited to analysis based in
both Foucauldian and feminist epistemologies. Adicgly, this study uses a discursive
analysis of the texts and images, based on Foueaudthd feminist paradigms, to
recognise and explore the discourses gatheringdraunody that is becoming increasing

fetishized both textually and visually in the massdia.

Analytic methodology
Taylor and Ussher (2001) describe the main aimszfulisive analysis as being to

“unravel the processes through which ... discourse constructed” (p. 296). There are a
number of approaches available to researchers mgathin a discursive framework,
some focusing entirely on discourses, positionimg) the creation of subjectivities while
others such as conversational analysts focus omtitieate analysis of naturally occurring
conversations. However, as this study relies gaplwritten and visual texts rather than
verbal texts, some approaches, such as converab#inalysis, were ruled out.

The second consideration in choosing the analyéthod was recognition that the
texts were drawn from popular magazines. The natiuneagazine discourse has much to
do with the commercial aspects of the product &edetitorial presence endorsing this
(Gill, 2007). 1t is likely that both these factosdll have an effect on the construction of,
and choice of, discourses about the maternal boesepted. For example, the discourses
attributed to the mothers interviewed for populagarzines will have been heavily edited
and as such are not representative of a naturakcsation or an interview other than in
the broadest sense. These considerations meamdhin, some approaches such as
discourse analysis (DA) (e.g. Potter & Wethera¥93) were considered less suitable than
others.

Acknowledgment of the limitations of magazine diss®s led to the decision to
use thematic analysis (TA) as the main methodexdinique for this exploration of
popular women’s magazines and the maternal bodly(2607), notes that analysis of
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media texts is often “theoretically pluralist” drisag on “more than one approach” (p. 72).
Taking up this point, it has been recognised tkalusive use of TA can restrict analysis
to mere description (Braun & Clarke, 2006). Inp@sse to these notions it was decided
that the current study would benefit from the useetevant analytical tools used in
discursive analyses. Accordingly, discourse aialground rhetorical devices, such as
metaphors and stock phrases or expressions, wagasasd to enable a more fine grained
analysis of extracts and to provide a richer deegploration of the texts (Bloor & Bloor,
2007). The Post-structuralist Discourse Analy#DA) tools of positioning and
subjectivity were considered useful to the analgsien magazines may function as a

discursive resource that can be used by readerddntity work (Jackson, 2005).

Thematic analysis
Thematic analysis (TA) is a common, widely use@aesh technique in social

sciences (Roulson, 2001). It is employed acrdasga range of qualitative research as it
has the ability to fit within many theoretical framorks. However, while frequently used
it has not been adequately described or explacw@tsequently my discussion of this
particular analytic process is confined to the mport by Braun and Clarke (2006) who
have attempted to fill this gap. Braun and Cla2@0@) suggest that while there is no
clearly defined and agreed guideline around hogotabout TA, it provides researchers
with “a flexible and useful research tool which gaotentially provide a rich and detailed
yet complex account of data” (p. 78).

Conducting TA involves searching across the whokb® data set for repeated
patterns of meaning or themes which “captures domgimportant about the data in
relation to the research question” (Braun & Cla@06, p. 86). As a consequence, in this
study, it will provide a stronger account of theisgultural context in the construction of
the maternal body than an individualised accounildiallow (p. 86). At the same time,
drawing on the previously mentioned discourse drtallytools to look more closely at the
texts, allowed a more complex picture to be dewadognd a more detailed analysis
permitted contradictions and uncertainties to q@aed.

This TA based study was ‘data driven’ in that | dmt take pre-existing themes
and search for references or expressions of thebe idata set, rather the themes were
allowed to emerge through repeated examinatioheofdxts. These emergent themes
were analysed further to produce a more nuancesliatgparticularly in relation to
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previous literature and both the Foucauldian andriest perspectives (Braun & Clarke,
2006, p. 86). The flexibility inherent in the TAdhnique allows it to be used as a
constructionist method which “examines the waywlnch events, realities, meanings,
experiences and so on are the effects of a randis@jurses operating in society.” (p. 81)

Photographs
Gillian Rose (2001) provides the basis for theudlisive analysis of the visual

representations used in this research. Rose (20§iljghts the complexity of visual
images and that, like discursive analysis of vévirétten text, there are numerous readings
or interpretations of visual images available, @lph the majority have a preferred
reading. In her discussions of semiology or tlesf signs she provides a useful list of
guestions and suggestions of meanings around thdiVaspects of the body, such as hair,
body size, expression, eye contact, pose as wplags and settings, all of which can be
used to prompt or guide interpretations of visnages. Rose (2001) also emphasises the
importance of contrasting images as this allowsénment on connections and
contradictions between the representations; andiskasses the importance of noting
what may be excluded from the photographs as thishmold significance. These prompts
and recommendations were used to aid analysiegsiibtographs included with the texts.
Susan Bordo’s (1997 & 2003) and Ros Gill's (2002@08) feminist analyses of
magazine advertisements were also resources dnawmlelp interpret the visual images
included in this research. And finally Marianne ¥\(1979) seminal feminist study of
female and male body language, and in particulamings around space and pose as it
relates to notions of power, was usefully appl@dgsist with analysis of the magazine

images.

Method

Ethics
Ethical approval for the two part study was sowgid gained from the Victoria University

of Wellington School of Psychology Human Ethics Goittee (SOPHEC) prior to the

start of the data collection.
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Research Process
The data gathered for this study was drawn in therftom the most widely read

‘popular women’s magazines’ available in New Zedlaihree of the titles, the New
Zealand Woman’s Weekly (NZWW), Woman’s Day (WD) dwew Idea (NI) were rated
in the Top 10 magazines from January — Decembes 208 Neilson Media National
Readership Survey (Top Magazines, n.d.). They wadszl second, fourth and ninth
respectively. The only other ‘popular women’s nage’ listed in the readership survey
was the Australian Women’s Weekly (AWW) which wasked eighth.

The magazines targeted are readily available amthipently displayed for sale in
supermarkets, dairies and petrol stations as weti@gazine and stationery shops. They
are often positioned near the checkouts to caelatiention of shoppers as they queue and
as a consequence, if not bought, are availablerfawsing. In addition popular women’s
magazines are usually found in doctors and dentiaisng rooms, hairdressers and other
situations which allow for brief perusal (Herme89%). It has also been noted that
popular magazines are often passed on by the mect@family members or friends
(McLoughlin, 2000). As a result the circulationtbése magazines is high and accounts
for the widespread dissemination of the contenhearaongst non purchasers.

Choosing to sample readily available and widelgrgapular women’s
magazines was crucial to the study as they aradmnesl “a significant site of production
of women’s bodies/subjectivities” and also “reprégbe dominant meanings available in
the current socio-historical moment” (Blood, 200566). The central focus of this study,
i.e. the construction of the maternal body, deteedithe selection afdividual
magazines within this grouping. As such the conbémumerous magazines was
examined in relation to discourses focusing omtlagernal body. Only magazines which
were found to contain references to the materndy eere included in the sample.

The sample covered the period 21 March 2005 - 2Ju8u2006. During this time
period | selected both magazines available atupersnarket, and those available at the
public library (although this was restricted toithellection of NZWW and AWW). This
resulted in a random sampling of magazines whicteween further scrutinised in order to
locate examples of the targeted subject. Conselyubetmagazines selected do not
represent either a scientifically selected samplenalysis of all magazines available
during this period. There were two reasons to samghis way. The first related to the
necessity to manage the cost and sample sized@rtject as there are a vast number of
weekly magazines available for purchase. The skrelated to the understanding that
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it is unlikely that many women buy every copy of flour magazines represented in the
sample. As such this method was believed to be mepresentative of the purchasing or
browsing habits of women in respect of this magagenre, and captures a more
naturalistic sample of the material available @dexs.

The sampling and initial analysis resulted in thausion of 29 magazines in the
data set (for list of magazines see Appendix 2)e mumber of magazines included for
each title and the number of references to themmatéody found in these magazines is
shown in Table 1. below:

Table 1. Number and title of magazines in sampleugber of articles or advertisements
containing reference to the maternal body

Magazine Number of magazines| No. of articles/adverts ref.
the maternal body
NZWW 15 37
WD 8 35
NI 5 20
OK 1 7
TOTAL 29 99

The heavier proportion of NZWWs in the data seh@e accounted for by the use
of the public libraries collection of this magazinather than its proclivity to reference the
maternal body. It is notable that although | almedomly sampled the Australian
Woman’s Weekly through the library, this did nosu# in any references to the maternal
body. This may be have been due to the samplinadéut may also suggest that the
magazine held, at least during this time framaffarént focus on women’s maternal
bodies in comparison to the others included.

It is also noteworthy that the individual issueshd magazines included in the data
set usually contained more than one article or dieenent which referenced the maternal
body. Only two of the issues included in the fisaimple contained one reference, 24
contained between two and five references, ane tmagazines had seven articles or
advertisements containing references to the mdtbaay. These references took various
forms. These included entire articles focusindpody issues relating to the maternal

body, at times including dieting tips; others warerief one or two sentence long
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reference to the mother’s physical appearanceiponsd within a longer article.
References were also found in cover titles, costpages and photographic captions and
advertisements.

In order to facilitate the analysis of the magazes the relevant content of the
magazines was scanned using an Epson 3170 anchagfed into word documents. This
method necessitates reading through the data oacetmcheck for OCR errors and
correction of misreads and elisions. This procéib®agh lengthy allowed ease of analysis
and construction of data files.

Analytical Process
Once the texts had been scanned into word forregtribcess of the thematic

analysis began following the method described muBrand Clarke (2006). Firstly the
texts were read several times to gain a familiaitgl understanding of them, both
individually and as a whole. This procedure aléonged for the final selection of
references to the maternal body for inclusion endhta set as these were at times buried
within longer articles.

The texts selected were grouped into a word ditaifid then printed. The hard
copy was re read once more to reinforce my knovdetfgand familiarity with them. At
the same time | began to make notes in the mangiogier to begin the process of sorting
the data set into thematic groupings. Having aenmoidepth knowledge of the texts, and
with reference to my notes, a basic coding proeessbegun in order to, as Potter and
Wetherall (1987) state, “squeeze an unwieldy bddjiszourse into manageable chunks”
(p. 167). This involved a gradual refining procesdeere texts were coded under a number
of emerging themes such as ‘self surveillance’d{pas a machine’, ‘body as natural’, and
‘clothing’. It was noted that during this procesany texts were allocated into a number
of codes as the texts frequently contained morne ¢ime theme. This multiple coding is
not unusual in TA (Braun & Clarke, 2006), and irststudy reflects the complex and often
contradictory nature of the texts which at timeduded reports/comments on and by
celebrities the magazine/ ‘friends’/ ‘spokespes@omments. It should be noted that
photographs at this stage were not included irttiting as they were seen at this point as
more illustrative of the text rather than stanchalo Later in the analysis it was decided to
include photographs as they either illustrated emthnced the textual analysis or provided

a contrasting meaning to the texts being analysed.
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The coding process was repeated until a more cahasd more meaningful group
of themes was established. Braun and Clarke (2@&@©6mmend writing early in the
process as the development of themes is a recuegiver than linear practice and the
themes and structure of the analysis take timeweldp into a cohesive form or more
meaningful groupings. With this in mind, it wascdked at this point to begin writing both
descriptive and more in-depth analysis using dismanalytic tools. This set in motion a
lengthy process of writing and rewriting alongsrdeiewing themes and subsequently the
formation of new larger thematic groupings whetalata was reselected and located into
larger data files.

Early writing of the analysis also allowed for recking of the context against the
original articles (Weaver & Ussher, 1997). Thishecking against the original articles
also allowed for the selection of the accompanyisgal images and noting of the layouts
as well as headings styles and colours as it becaone obvious that these were at times
integral to not just the representations but digonheanings constructed around mothers
and the maternal body in the written texts. Thalisation led to the inclusion of
numerous photographs into the analysis as it wasgrezed that while some illustrated the
text adding to the analysis others were seen dmpgemworking against it and therefore
worth exploring.

This exhaustive reflexive process subsequenthtexsin the formation of three
themes. Following the recommendations in Kitzirged Wilmott (2002), | allowed “the
data itself to name the themes” by taking diredtgs from the data set to “illustrate the
kind of data classified by each theme as advodagdgreakwell (1995)”, (p. 351). The
following constructions themes form the titles atk of the three analytical chapters:

*  “Wow! Ange’s hot post baby body”

« “Trim, taut and terrific, and happy and healthy”

* “Getting back to normal”

With the final selection of themes completed, tihalftexts (visual and written) were
selected to illustrate the themes. These texts awealysed afresh using discourse
analytical tools, Foucauldian and feminist disouedramework and with reference to
previous qualitative and quantitative researchdisdussion of the relevant contemporary
cultural environment. By incorporating all theseneents it was hoped to provide a strong

social context in which to situate both the corstions of the maternal bodies and the
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emerging discourses that are gathering aroundrtheirgg media attention to motherhood

in relation to women’s appearance.

Reflexivity
As with all qualitative research it is importantacknowledge the researchers own

contributions to the meanings drawn from the defdlig, 2001) and to question their
own position in relation to the study (Potter & \Wextell, 1987). As the initiator of this
study | acknowledge that the drive behind my irgeead increasing focus on the
construction of the maternal body in the mediansfi@ction of my own experiences as a
pregnant woman and mother of three girls.

| well remember the period early in my pregnaneigsny waist thickened when |
wanted to wear a badge saying “I'm pregnant”, natlicit sympathy or special treatment
but in order to convey a message that | wasn't fe!the pregnancies continued | enjoyed
the freedoms that being larger brought, but asdree time was pleased when
complimented for being ‘all baby’. This was ireth990’s and | recall the frustration of
not being able to find maternity clothes that lablegtractive or finding that the limited
‘dressy’ clothing made me look like a Christmasserd or worse the Christmas pudding —
most drawn in below the belly and adorned with howsnvy the choices and comfort
afforded now by the many new ranges of maternitgnMeut also acknowledge the
contradictory feelings of being relieved at havibegen out of the ‘gaze’ while pregnant
although at the same time missing being part of it.

Immediately after childbirth | was also shockedhat state of my body despite
having been warned to expect a ‘marshmallow’ stdmia&Sheila Kitzinger's wonderful
book, “The Complete Book of Pregnancy and Child3i(1989). At the same time, in
contrast, | enjoyed feeling more womanly with largeeasts due to breastfeeding and
acknowledge that | felt ‘lucky’ and ‘proud’ that ninpdy did bounce back with little
difficulty after each pregnancy as | lost weigHateely quickly and easily. However, |
knew this was not the case for every woman andidlli recall the tiredness of those
confusing baby focused early months of motherhobdrerliterally the last thing you
thought of was how you looked.

But in the early 1990’s when | had my children thisy of being seemed to be
more accepted as part of the ‘deal’, there seepsddressure to regain your figure in
comparison with current times. This is why | foungiself becoming increasingly
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disturbed at the growing emphasis in magazinespaoe recently on television, on
mothers’ appearance. This includes the applawettompanied a successful slim
down, and worse, the derision when a woman shoywpdrant relaxation of the stringent
beauty norms and dared to appear in the mediats gféer the baby was born heavier and
not ‘toned’.

While my own experiences have given me an insiggat the issues involved and
fuelled my energy in the data collection | am awthe this may have lead to a perceptual
bias in my interpretations. For example, rathantholding onto the notion that you
shouldn’t let your appearance slip for any reasmmember the physical and mental
pleasure at having time out from the rigours ofilyadisciplines. But the analytical
process and the background reading on femininitdychscourse has proved a
consciousness raising exercise for me. As a coeseg, | have become more aware and
more accepting that not all women think the samg agame, they may hold different
values and beliefs which mean that appear@eery important to them. | have learnt
that these deviations from my own way of thinkimg krgely explainable through
analysis of the discourses available to us thrahghmass media and the socio-historical

context in which we live.
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CHAPTER THREE

“WOW! ANGE’S HOT POST BABY BODY": SEXY MOTHERS

Introduction
Analysis of the data set revealed a significant nemnof references to the maternal

body as ‘sexy’. This construction of motherhood #m@maternal body, particularly the
newly maternal body, is interesting on a numbdewéls. Firstly, anecdotal evidence,
medical and psychological research suggest thisiuag of women is at odds with how
many new mothers feel about their bodies and their levels of sexual desire. Secondly,
traditional notions of motherhood, for example go®d mother, have not included sexual
desire. The final point of interest relates to Was been noted as the increasing visibility
of the pregnant body and its glamorous portrayatddgbrities, which is argued to have
started with the Demi Moore nude pregnancy coveos{see Chapter 1, p. 7) in the late
20" century (Coward, 1997; Douglas & Michaels 2004;Rdbbie, 2006). Alongside this
emerging trend are the ‘new femininities’ availatdevomen which promote sexual
confidence, empowerment and agency. | explorelvenghese shifts in representations of
femininity are being mapped onto motherhood inrttagazines, bringing about changes to
its traditional construction.

This chapter firstly examines the literature redat@ the matter of motherhood and
sexuality in the contexts of the shift noted aboitgéhen presents the analysis of
magazines texts addressing the representatiosexy’ ‘mothers. The analysis begins
with an examination of texts which show tensionghim construction of the ‘new’ mother
as sexy. It then moves on to examine more exgiiual depictions of the maternal body
and motherhood as represented by the trope ‘yumomgmy’ and by descriptions of
clothing and behaviour. The analysis concludefobysing on a contrasting article where
the maternal body is depicted as abject ratherskag due the revelation of the normal

physical signs of maternity. The chapter ends wibirief summary of the findings.

Sexuality in motherhood: Sex and the six week chegk

“Intercourse alright?
“Intercourse?” | gasped.
“There’s no reason why intercourse shouldn’t bes&attorily established at six weeks,” he intoned,

his eyes fluttering heavenwards.
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The information sank in. Lord knows, it was handegh sitting down, let alone having sex, but
everybody, everybody — except me — “satisfactaglyumed” intercourse at six weeks! | was
frigid!

I left, humiliated. My self esteem plummeted. Wheot home | looked at my husband with new

eyes. He was a deprived person. | began to deasl@pologetic manner.

(Phillips, 1983, p. 109).

This extract is taken from a popular book abouthadiood called “Mothers
Matter Too” by New Zealand author Jenny PhillipgrHook is based on research and
personal experience and written to express andgaplgort for women who find the
experience of motherhood far different from whaswexpected — and assumed” (Phillips,
back cover). The extract relates to Jenny’s peftszerience of visiting her obstetrician
for the standard six week postnatal check-up wtieréguestion’ around sexual
functioning was raised but dealt with briskly. Whihumorous in tone, the extract also
accords with anecdotal evidence which suggestdahatost women the first few weeks,
if not months, after childbirth are not a time wttbay feel sexy, and is a time when their
self esteem is especially vulnerable. Additionalgsearch suggests this is a period when
many women are so overwhelmed with caring for thew child (and often their
husbands’ feelings) that there is little time targpfor their own needs (Choi, Henshaw,
Baker & Tree, 2005; Miller, 2005; Ussher, 1989).

Some researchers exploring wider themes aroundartaiod have made reference
to the topic of sexuality and motherhood. Wooldett Parr (1997) in their study of the
psychological tasks around transition to motherhfoohd that a number of women spoke
of concerns around the physical changes to thelielsaesulting from childbirth. The
authors argued that these physical changes mayptayed a part in the downturn which
many women experienced in their sex lives afteldbinith. Lucy Bailey (2001), found
that many women described their bodies in an eisdiset! way after child birth, which for
some led to a lessening in their feelings of sawualich that many found it hard to
“describe themselves in sexual terms” (Bailey,¥7)1 Some felt this as a loss, for
example one woman reports that after childbirthfshi€frumpy” and stated “you feel like
someone’s mum and not a woman” (Bailey, p. 118tha&tsame time it was noted that
breastfeeding mothers despite employing essemtthtedk, acknowledged that their larger
breasts did conform to a body shape that is sezathin Western society (Bailey). These
discourses reflect the complexity of women’s negjain of sexuality after childbirth in

current society.
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To date, there has been little research which d@ssed exclusively on the topic of
sexuality and new mothers. Much of this researchadicalised, focusing more on the
physical side of sexuality and new motherhood, iarmhsed on empirical, largely
guantitative research. Such research reportswlmaiten’s sexual desire and activity
generally decreases during pregnancy; many woniendfildbirth continue “to report a
decline in sexual interest, desire or libido” (Relitibus & McCabe, 2002, p. 94); and
sexual problems are common (von Sydow, 1999). hEurthere is a strong focus in
medicalised research on the resumption of hetevas@xtercourse as a measure of
women’s sexuality. In general, this research ssigghat most women resume sexual
intercourse on average six to seven weeks aftét biith, and then experience a gradual
increase in desire and ‘sexual functioning’ ov@edod of usually 12 months when it may
have reached pre-pregnancy levels (De Judicibusc&dbe, 2002; Fischman, Rankin,
Soeken & Lenz, 1984; LaMarre, Paterson, GorzalR@3p

Medical research has largely focused on the phiysieahanical rather than
psychological/emotional reasons for the declingexual functioning after childbirth. The
medical research suggests that physical discorsfmtt as dyspareunia, and fatigue are
often associated with a decrease in frequency asile] or ascribed to hormonal changes
(Barrett, Pendry, Peacock, Victor, Thakar & Manyan2000). Von Sydow (1999), in a
meta analysis of the topic, states there is “s€¢agsearch on “non coital activities or
sexual feelings” (p. 27). However, the few reskars who have examined more
psychological factors suggest that depressiontjoakhip satisfaction, quality of the
mother role and bodily appearance may also plaaria(pe Judicibus & McCabe, 2002;
Fischman et al. 1984; Pastore, Owens & Raymond?)200

One recent Swedish study by Olsson, Lundgvist, likh€eNissen (2005), used
focus groups with mothers 3-24 months after chittibigiving women the opportunity to
express their views. This study found that moghefparticipants reported a loss of
sexual desire. While the authors suggested tleairtess was the most common reason for
loss of desire, body image after child birth emdrge one of the four main contributing
factors. The authors report that many of the wofoand the bodily changes brought on
by motherhood hard to accept and some felt leszcttte (Olson et al.). The women were
particularly concerned over changes in breastasizeshape due to breast feeding, as well
as vaginal changes that occurred as a result lftehih. This may suggest
acknowledgment of the notion of attractivenesssfiomen as being largely built around

the heterosexual gaze (McRobbie, 2004), as walhashderstanding that “attractiveness is
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sexually defined and women are positioned as abfatnale sexual desire” (Jackson,
2006, p. 477). In contrast, a few women in thelgfielt more in tune with their bodies
after the physical experience of childbirth whiahturn enhanced their sexual satisfaction.
It is noteworthy in the context of the current stalat many of the participants referred to
diet and exercise as well as plastic surgery asbd‘means of returning to the pre-
pregnancy body” as they held that “childbirth amdast-feeding should not leave visible
traces” on their bodies (Olsson et al., 2005, )38

In common with the Swedish study above, both sifiemnd medical researchers
in general (e.g. von Sydow, 1999) acknowledgettmale the majority of the mothers
show decreased levels of sexual functioning irfilseyear after childbirth, there is
marked variability in the mothers’ sexuality. Tihectuating nature of issues around
sexuality in pregnancy and childbirth is also ndigdesearchers. Such variability and
fluidity is well illustrated in an example from armi-qualitative longitudinal study
conducted in Austria (Trutnovsky, Haas, Lang & BeR006). In this study many women
noted reduced sexual activity when pregnant whitaaanoted an increase in desire or
arousal e.g. one woman stated that her “sexualsnemek increased” (p. 284). After
childbirth the results also varied; many women ezped a decrease in sexual desire e.g.
one participant stated that she felt “like a mottew, not like a desirable woman”. For
the majority of women “interest in sexuality” wasuhd to have increased at six months
after childbirth, although not to pre-pregnancyelevp. 285). In contrast 10 women (39%)

considered that their sex life after childbirth vilas same as it was before pregnancy.

Sexuality, motherhood and ‘new femininities’
Sexuality and motherhood have traditionally beemstrmicted as incompatible in

many societies and so deemed mutually exclusivedfran, Weinnberg & Pines, 1998;
Oberman & Josselson, 1996; Schmied & Lupton, 20@Ling, 1990). Jane Ussher (1989)
has written extensively on the dualistic positi@naf women, such as good/bad and
Madonna/whore, and suggests that society ofterripesawomen within these
dichotomies. For example, she proposes that “tv@an who is a mother cannot be a
good mother and a sexual person at the same twtie Madonna and whore; women'’s
sexuality is dangerous and threatening and thexefbodds with the stereotype of the
‘good mother’ (Ussher, 1989). However as societydtmnged considerably in the last 20
to 30 years to the point where female sexualityigely acknowledged, accepted and
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promoted (Gill, 2008; McRobbie, 2004), it is possithat the construction of motherhood
may also have altered.

‘New femininity’, a concept which emerged in postiaist discourse in the
1990’s, was seen to combine both sexual and sommidence, along with ambition and
independence, often referred to as ‘empowermetft(2004; Ticknell, Chambers, Van
Loon & Hudson, 2003). Gill and Herdieckerhoff (B)@ake ‘new femininity’ a step
further in their analysis of and discussions altbeatchick lit' genre. They suggest there
has been a shift from the sexual ‘objectificatitmthe sexual ‘subjectification’ of women,
where femininity has become defined as “a bodibperty” and the sexy body has
perhaps become more central to femininity thartrduditional notions of “caring or
nurturing or motherhood”(p. 498). Here Gill and Hieckerhoff (2006) propose that,
“women are presented as active desiring sexuaéstdijand the ‘sexy body’ is seen as a
source of empowerment and is proffered “as womleeys(if not sole) source of
identity.”(pp. 498-499). Gill and Arthurs (2006)gpose that this ‘empowerment’
discourse is popularly offered to women throughrteepression of overt sexuality. The
success of the ‘empowerment’ discourse appearave tesulted in a newer definition of
the term ‘sexy’ in the Zlcentury. Results from a recent American MSN/Zoghkne
poll of more than 10,600 adults, showed that farafb6% of those polled the meaning of
the term ‘sexy’ has been expanded beyond the itldee erfect body to encompass
attitude or “personal confidence” (Egner, n.d.)t Barprisingly this was true for more
women than men (84% vs 63%) but may still repreaesttong conceptual shift.

Feminist writers have suggested that this ‘new femity’ has been advanced by
the commaodification of the ‘sexy’ woman, and isipaied through the neoliberal
discourse of free choice or agency in that womese lzachoice whether to take on this
subjectivity or not (Gill, 2003 & 2008; Aapola, Gok, & Harris, 2005). However despite
this notional ideology of free choice to engageen subjectivities both Bordo (1997) and
Gill (2003) point out that what is sexy is prosedby current culture, particularly
through media representations and the commodificaif sexuality. There is now an
abundance of images and texts concerning womesendl desire which frame the sexy
woman as, in the main, “young, slim and beautifuBill (2003) suggests this narrow
definition also results in numerous “exclusiongirfr this “representational practice” and
helps to maintain the hegemonic forces of cultnoms which alienate those who stand
outside (p. 103).
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Culture is never static and it has been notedithattore recent years television
programmes such as “Sex in the City” and “Despdtatesewives” and movies such as
“The Banger Sisters” and “Something’s Gotta Givavé further helped extend ‘new
femininity’ beyond girlhood and the youth marketmyrtraying older women and even
mothers as having agency and sexual desire (Cqra@li; Tally, 2006). At the same
time the increasing visibility and acceptance @f phegnant body, perhaps pioneered by
the Demi Moore photo shoot (see Introduction), tredproduction and promotion of
figure hugging clothing, bare mid-riffed clothingdaglamorous lingerie to pregnant
women discussed previously, may have also blurrederged the traditional boundaries
between sexuality and motherhood. Despite therigeup of women’s sexual desire,
there is still evidence of social prohibitions mrease with the linking of sexuality and
motherhood within the media. For example, the attar “Vicki Pollard”, from the highly
popular “Little Britain” television comedy seriggpresents a ‘promiscuous’ ‘young
mother’ (Tyler, 2008). “Vicki” is satirised andlified on a weekly basis, not only for her
behaviour but also for her appearance and lang{iader). The pop star Britney Spears,
once feted as sexually confident and empowereddldagt al., 2005), is now hounded by
the media and is the subject of gossip and derlaigely because of her behaviour and
appearance as a mother. Robyn Longhurst (2008)tien about the strongly moral,
public outrage that occurred in New Zealand whamman agreed to be filmed giving
birth as part of a pornographic movie. Public ca@nbhfocused on the welfare of the child
but also expressed discomfort and disgust that enletiod was to be sexualised and
therefore sullied. This explicit pairing of motheod and sexuality was a step too far for
even the more liberal members of New Zealand saciet

In magazine popular culture sexualised represemsbf mothers have become
more commonplace since the 1990s (Coward, 1997gRs& Michaels, 2004). An

examination of the ‘sexy mother’ phenomenon inrttegazine data set follows.

Analysis and discussion
The analysis of the ‘sexy mother’ is organised iinte parts. The first explores the

tensions found in sexualised representations ofmethers; the second looks at the
yummy mummy construction with a focus on a celghribther but also ‘readers true
stories’ where appearance is key; the third focosethe more overt sexualisation of
mothers centred on clothing and behaviour. Thetlidi@cuses on the use of clothing to
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sexualise the new mother and the final part lookea exposure of the reality of the

maternal body is treated.

Sexy new mothers
As sexuality and motherhood is still a contestéglisi society despite the

emergence of ‘new femininities’ and the wide acaape of women as sexual beings, it is
useful to examine the data set against the baakgdrof ‘new femininities’. Putting this
perspective together with the largely medical reseahowing a drop in sexual desire for
the majority of women in early motherhood sugg#sas sexuality in new motherhood
may be constructed within contradictory discouma®ss the data set.

Analysis of the magazine data highlighted a comttady stance of magazines in
relation to representations of the maternal bodseay for new mothers. This tension
between the good mother ‘asexual’ Madonna andeakeadised mother/whore was
sometimes played out between text and imageseXample there were occasions where
photographic images conveyed a sexual represemtattiithe mother’s body, and captions
were used to highlight this depiction or furthenooent on ‘sexy’ behaviour, while the
accompanying text framed motherhood using moretioad! discourses.

Angelina Jolie:"Hot post baby body” vs the ‘goodther’
A magazine feature story about Angelina Jolie ptesione example of the ways in which

tensions played out in articles. The picture (shée&low in Figure 1.) is taken from a
Woman’s Day (WD) article about Angelina Jolie an@dPitt’s relationship and provides
an example of such a contradiction. The artigreed that the photo was taken at a press
conference “less than a fortnight” after the bothheir daughter (WD, 19 June, 2006, p.

8).
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Figure 1. Angelina Jolie: Wow. WD, 19 June 20063.p.

This representation of the maternal body throughaisa photograph showing
Angelina in a dress with a ‘plunging’ neckline, adpwith a tabloid style caption could be
read as a form of magazine knowing self parody whielps deflect criticism of sexist
discourses (McRobbie 1997 & 2004), and enacts @ogtiist discourses of sexual
empowerment. Alternatively it may be read as syngn emphatic comment about how
Angelina’s body, which had been the subject of mmeldia comment during Angelina’s
pregnancy, and looks ‘amazing’ so soon after givaimth to her first child. Butitis
strongly illustrative of Mulvey’s theory of womers ¢he object of the male gaze
(McRobbie, 2004). Either reading still suggestsaarsexualized construction of the
maternal body, especially as the caption withetauglized description of her body as
“hot” is highlighted and placed on top of the photédngelina’s own strong gaze, stance,
style of dress and lack of baby are features mareniscent of the empowered sexual
subject of postfeminist discourse rather than good mother’ conveyed in the
accompanying article which is discussed below.

The article’s main text positions Angelina diffetign For example, there were
only two brief references to Angelina’s post bappearance in the main text, but these
used more modest and perhaps less sexualisediag§ecke. “glowing” and “looking
great”, to describe how she looked (WD, 19 Juné2008). Further, Angelina is
reported as statinghe focus is on the kids and we are obviously extlg committed to them and as
parents together. So that kind of says it all faf ¢p. 9). Use of this statement by the magazine
works to position Angelina within the text moreaagaditional ‘good mother’ whose

primary ‘focus’ is her children (Brown, Small & Luay, 1997; Ex & Janssens, 2000) than
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as a sexy celebrity. As such this constructiontjpms Angelina within the more

traditional discourses of motherhood as selflesidg centred, and perhaps non sexualized
(Brown et al.1997; Ussher, 1989). But, the abov&gdraph with its red, highlighted,
emphatic, capitalized title tends to dominate the page article. This dominance
suggests a preferred reading that despite Angelstatement in the main text the ‘focus’
for the magazine, and perhaps its selling poimpisexclusively about her relationship to
her family but on her body and how she looks; ig&;HOT".

The dominance of Angelina’s image on the page ples/an insight in to its
possible reader impact, particularly as researglests that magazine ‘readers’ may not
in fact always ‘read’ the text. For example, Jblegmes’ (1995) in-depth research on
‘readers’ of popular magazines led her to assattwiomen do not always read magazines
with total concentration but often skim read invioetn tasks. Accordingly images and
highlighted features/texts may, in this contexijeha greater impact on the meaning
produced. In the example discussed here, Angsliblgjectified, sexualized maternal
body would thus take precedence over a textuaingad her romantic relationship with
Brad and her more traditional maternal relationstii her children.

The tensions between text and image described akswveate with the
Madonna/whore dualism (Ussher, 1989; Young, 199@)may also be representative of a
shift in the media’s construction of motherhood #mel maternal body. The magazine’s
framing of Angelina’s body as a sexual object neaen if done playfully, be evidence of
an emerging construction of ‘new’ mothers as sekeaigs. Perhaps, however, this only
applies if the mother is a celebrity who choosesdar a low cut dress and looks “hot”

and not motherly.

Geri Halliwell: All vanity has gone out of the wiow
The tension between sexuality and motherhood an@fiiection in contradictions

between image and text can also be seen in a mdersiated form in the WD coverage
of Geri Halliwell after the birth of her daught&eri Halliwell has been the focus of a
great deal of media attention both in her perfogryears with the girl band “The Spice
Girls”, where she was sometimes referred to a gySpice”, and subsequently in relation
to both her solo music career and her public tm=ttlith weight and body image issues.
The Geri Halliwell entry in Wikipedia describes laggpearance when a Spice Girl as

follows:
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She wore sexy outfits and attracted much atterttidrerself and the group, and she became

renowned for her independent and feminist attitude
(Geri Halliwell, n.d.).

However the three page article in the WD magaziamés Geri as having

undergone some form of epiphany since the birtheofdaughter:
“Geri says motherhood has changed her life. Hatdsatvith bulimia are no secret, but the
star says she is in no hurry when it comes to shgduwer baby weight.
"All vanity has gone out of the window. | haverdbked at myself because I'm looking at
her all the time," she laughs. "My breasts are hbge for a purpose. And apparently I'l
have a tummy for a while, which is OK, too.”

(WD, 26 June 2006, p. 22)

In this extract the magazine through reporting Gegjection of “all vanity”
and her attestation that she can’t take her eyfelsenfbaby, positions Geri as a
traditional, unselfish, baby focused mother. Theiamoof total focus on the
baby, sometimes referred to as ‘child centred’ alisse, is a frequently found
discourse in qualitative research on new mothegs [gipton, 2000, and Miller,
2005), and a concept held in society to be an itapbmpart of being a ‘good
mother’ (Douglas & Michaels, 2004; Miller, 2005)sAuch, this child centred
discourse works to produce a shared understandimgn@ readers, perhaps
particularly women who may have experienced theskrigs as new mothers.

The “shedding” of “baby weight” in the extract imiined as an unquestioned
practice, and functions to normalize this behaviourelation to mothers (WD,
26 June 2006, p. 22). Reporting Geri as statingisie “no hurry” to lose this
weight within the same sentence that refers toplast bulimia serves to frame
Geri as having become more sensible and responsiwethat she is a mother;
of course she will lose the “baby weight” but net yas she has to think of the
baby. Describing her as laughing at her previownity” may also suggest that
vanity was part of a more frivolous persona and pleehaps becoming a mother
has brought maturity and a letting go or relaxatodnthe ‘sexy’, glamorous
image.

A reading of Geri as the ‘good mother’ is possibiyther underlined by
Geri’'s own baby focused and functional, essengdlidiscourse about her body,
particularly her breasts. Bailey (2001) suggestsitha common discourse used

by new mothers which she proposes may work to déuarthstance a sexualised
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construction of their bodies. An alternative regdof her laughter and talk of
her breasts as “huge” may suggest a representati@eri as still provocative,
sexually confident and less serious. This readimgether with her stated
acceptance of a “tummy” as “OK” but just for “a Wi is perhaps reminiscent
of the fun loving, sexy Geri of Spice Girls faméjage appearance management
was integral to her livelihood. Geri's framing &ier bodily changes as
acceptable for “a while” also perhaps points to eastasn transience in her
embodied identity of the ‘good/child centred motteerd suggests the possibility
of reversal or renewal in the future.

The suggested framing of Geri in the text as thmodymother who has
dismissed vanity, is complicated by a number ofghetographs, shown below,
that surround the text. The photographs providsher example of the tension
occurring within the current magazine constructmnmotherhood which is
played out between text and images. The firsttpafiniscussion focuses on the
inherent glamour of the images which contrasts wiHeri’'s reported
construction of herself further in the text as ammeo and beingvery unglamorous
(WD, 26 June 2006, p. 22T hese photograplase arguably glamorous (see Figure
2. below). They are posed, and they are the wbekpryofessional photographer
with the help of a stylist, makeup artist and hsiylist. This seemingly
contradictory framing of Geri through both text apHotographs reflects a
common image of celebrity mothers as ‘supermom’edotby media
commentators such as Douglas and Michaels (20049t &, Geri has been
constructed as a celebrity supermom who is a “sgrenpremely contented
woman who found motherhood the most ecstatic egpee of her entire life”
and is also glamorous and sexy (Douglas & Michgel4,15). This concept of
the supermom/mum is reminiscent of the postfemimigion of ‘having it all’.
The concept of ‘having it all’ is seen as problamat relation to demanding
role of motherhood where it has been associatedd Rast Natal Depression
(Choi et al. 2005; Ussher 2006). But as Geri ise&ebrity it is no doubt
important for her, and her agents, to maintain dtenactive image as it is the

basis of her livelihood, a point which many readeosild recognize.
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Figure 2. Geri Halliwell: Besotted. WD, 26 Junég0pp. 21 & 22.

At the same time the photographs represent anistieadtandard by the
portrayal of a glamorized image of new motherhottds suggested the images
do not represent most women'’s experiences of theviieeks of motherhood as
a physically draining and confusing experience (@&ta@l., 2005; Lupton, 2000;
Miller, 2005; Wolf, 2001). Weaver and Ussher (1pfidted that most women
in their research experienced a large gap betwkenmtyth of motherhood
depicted in the media of an “attractive, perfecttgssed and made-up mother”
and the grinding reality of motherhood. They suggest if this “ideal” is
believed it “serves to make women feel inadequgie53).

As with the Angelina Jolie example, the power @& textual message of
the ‘good mother’ is diluted by the composition tfe images and their
domination of the pages. The small amount of texhis article in comparison
to the pictures also directs a reader’s focus rtawerds the pictures. The series
of photographs show both Geri and her baby eithessgd in white or
unclothed, against a backdrop of white bed linehil&the photographs in the
main may be read as tender images of a new motiteher tiny infant, there is
a sensual, arguably sexual, nature to some asaktezlrbaby is positioned skin to
skin on Geri’'s back, thighs and at her breast.

This set of photographs could be viewed as simplyiding Geri as a

doting new mother and an example of idealized nrotie, but they also could



be seen as a framing new motherhood as glamorsusyeli as a tentative
framing of new motherhood as somewhat sexualiseghim\ as with the
Angelina Jolie example, this contrast between tlctupes and the text may be
representative of a cautious new positioning in Né&wealand women’s
magazines of recent mothers as glamorous and s€Ris positioning may, in
the postfeminist sense, be liberating but it alsaurn constrains new mothers

subjectively within the ideal beauty “norms” of fammity.

Yummy Mummies?
There were also examples in the data set whemna#bernal body was more

explicitly paired with sexuality and ideal beautyrms than in the representations such as
those of Angelina and Geri. These examples gepdrmdlised on the appearance of the
woman when wearing glamorous, figure hugging oeading, ‘sexy’ clothing, and
substantially less on their role as mothers. Aitlarabout celebrity Kate Hudson and also
a selection of non celebrity readers’ ‘true ston@svide typical examples discussed

below.

Kate Hudson: Golden Goddess
Many glamorous or well dressed mothers featurdderdata set were overtly

positioned in the text as ‘mothers’. Despite thia number of instances their child/ren
were not included in the images representing teey’smother. For example Kate Hudson
Is included in aBest dressed '05, dazzling divdeature in one magazine (NI, January 2006, p.
88). She is photographed at an award ceremony-{gaee 3. below) and is described as

follows:

“Golden goddess Kate reflects upon her status digwimod royalty, and shows what being a
yummy mummy is all about”

(p. 88).
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BEYONCE

GWEN STEFANI

@ There's no doub that rock.
chick Gen isthe reigning
queen of retro cool. The 605
never looked as hot s tis.

|

Figure 3. Kate Hudson: Dazzling Divid$. January 2006, p. 88.

This small caption in one sentence works to framateKthrough careful choice of
words, as both a mother (“mummy”), and as a glan®fbtgolden goddess”), sexy
(“yummy mummy”), movie star (“Hollywood royalty”)While she is textually positioned
as being representative of a “yummy mummy”, thetpti@aph, shown above, shows a
slim, toned, well groomed and expensively dressechan devoid of any signs of
motherhood despite being described as such. raisiss the question of why Kate is
labeled by the magazine as a “yummy mummy”. Tdieon of her body as sexually
appealing i.e. “yummy” is consistent with the imalget her identity on the night appeared
to be more ‘movie star’ than ‘mother’. The termyniiave been used simply as a currently
popular device to convey sexiness. Again somearmsaday applaud the new
representation of the maternal body as attractidesaxy instead of drab, but at the same
time this framing and focus on the appearanceehthternal body may also work to
construct an idealized beauty norm for motherssfora to. This alternative reading is
reinforced by the statement that the image of Ksttews what being a yummy mummy is
all about”. This example, unlike the Geri Halliwexample, positions the sexualized
representation of motherhood as visually childlasspntradiction that was not uncommon

in the data set when women were constructed asogtara mothers.
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Reader’s Stories: Now she loves her size 10 figure
While it is recognized that celebrities have aftiicial as well as perhaps personal

stake in being seen as slim, attractive and ‘sekg desire among ‘everyday’ women to
look slim and glamorous again after having childners also illustrated in a similar
manner through photographic images in the thresd&gs stories’ included in the data set.
Kirkman (2001) has noted a growing use of firsisparaccounts in magazines many of
which are based on ‘readers stories’ i.e. narratalut/by non celebrities or “ordinary
people” (p. 761). She suggests these narratives wadinary people’ are included with
hope that the reader “will be able to identify wathleast some of these experiences” (p.
761). The three readers stories found in the d#talklinked the women'’s excessive
weight gain to having children, and their ‘weigbs$’ stories all featured photographs
which tracked and illustrated their efforts to shiown.

The articles were similar in style to the ‘big ral/eseen in the well known
television ‘makeover’ programmes where before dtet @anages are used, alongside
personal testimonies, to illustrate not only howcinwomen had changed in appearance
but also how much their life had been changed bl #tmhanced appearance and increased
femininity (Deery, 2004; Weber, 2006). In all thrarticles the largest photograph,
running down the entire left hand side of the &titeatured the ‘mum’ in a posed shot on
her own, smiling, well groomed with professionadlyplied makeup, wearing fashionable
clothes and standing in what could be describétlea8nodel pose’ with one foot forward,
and with one or both hands on their hips (e.gFsgere 4. below). The photographs could
be read as both representing pleasure and pritheinweight loss and/or as symbolic of
empowerment through the body - now that the bodyinsmer and dressed attractively
(Bordo 2003). And as such, this reading may retgowéh the dominance of sexualized
images of women in popular culture (Gill, 2003) eTéxample shown below illustrates this
point particularly well; the candid ‘before’ phgpoesents the ‘reader’ as mother holding
her baby and wearing baggy clothing, while in thew’ photo she stands alone, appearing
confident and wearing more revealing, figure huggilothing and more glamorously

styled.
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Mum Joanne Woodward used to weigh 90kg
- but now she loves her slim size-10 figure

|
|

Figure 4. Joanne Woodward: Reader’s Story. NZWWOctober 2005, p. 42.

Gillian Rose (2001) in her book “Visual Methodolegi writes that what is left out
of images can be as important to their meaningatsvthich is left in. If this premise is
accepted then the exclusion of the baby in the ngéamour’ photo works to render
motherhood invisible, and may give meaning to tistadce between two constructions of
motherhood, i.e. the traditional ‘good mother’ dhd newer, empowered ‘sexy mother’.
Alternatively it could be read as representingg@aders the possibility for ‘ordinary’
women to be both a mother and a proud, confidesirable woman, although perhaps
only once they have lost enough weight and stddehless attractively. It is interesting to
compare this picture with the Geri Halliwell examtefer to Figure 2.) where the
glamour and proposed sexualized images of the mutitle her baby are merged. Perhaps
the two contrasting images of mother and baby sgmtecelebrity culture versus readers’
‘reality’, a gulf which is only bridged for ‘ordimg’ women after investment in months of

hard work, i.e. diet and exercise.

Yummy Mummies: Bikini babes
References to the sexy mother/maternal body withagazine texts often made

repeated use of the postfeminist discourses ofsiElé, agency and empowerment

(Bordo, 2003) to describe a celebrity mother’s apgece when wearing ‘skimpy’
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clothing. In particular there were a number oérefices to mothers ‘proudly’ wearing
bikinis. Feature articles about three celebriti€dwyneth Paltrow, Kate Hudson and Liz

Hurley — illustrate magazine treatment of celebmityther’s bikini-clad appearance.

Gwyneth Paltrow: Pregnant Gwyneth Paltrow looks hot
A NI feature (4 March 2006) on Gwyneth Paltrow ud#s photographs of her

while six months pregnant and on a beach holiddly aer first child. The article

positions her within the ‘new’ femininity discourséself-pride and confidence in her
(maternal) bodily appearance. The article isdistethe contents page of the magazine as
“GLOWING GWYNNIE. Pregnant Gwyneth Paltrow looks leota beach holiddy(p. 7). As in the
‘Angelina Jolie’ article, this reference to the eraial body mixes both the traditional
adjective applied to motherhood, especially preggaie. “glowing” with the sexualized
“looks hot”, although this could also be read gmia relating to the hot weather. The main

and subheading for the article are more direct:

“Gwyneth's a bikini babe
Gwyneth Paltrow is a yummy mummy, taking her segoregdjnancy in her stride and showing off
her belly bulge on a recent holiday with Apple ietito”

(NI, 4 March 2006, p. 2)

Gwyneth “is” a “yummy mummy” or “babe” because, sbétaking her second
pregnancy in her stride and showing off her belligh” and as it states further in the text,
“she looks fantastic”. The words “showing off” ataking her pregnancy “in her stride”
work to frame Gwyneth as not only comfortable im laeger body but proudly and
confidently revealing it. It could also be readeferencing that Gwyneth’s changing
body shape has not stopped her appearing in tHe galze in bikinis. The language used
conveys both a sense of empowerment but also agenslye chooses to ‘show off’ her
body in a public place and later in the article &tiks openly about her changing shape.
The use of the word “belly” to describe her stomicimteresting. Although the word
‘belly’ can have negative connotations e.g. ‘beshfy in this article it seems to take on a
more positive positioning. It is perhaps used lasra way of alliteratively describing a
visibly larger ‘baby bump’; another commonly usbdt more coy, phrase that does not
match this stronger framing of Gwyneth and her nmaiebody.

The main focus in the article itself is Gwynetht®og health during her second
pregnancy and her relationship to her husbandlaidfirst child. Nonetheless there is

frequent mention of her body. For example, theeafpostfeminist discourses of agency
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and empowerment in relation to her body are repaatéhe first two paragraphs of the

article:

Gwyneth Paltrow has proudly displayed her heaviygmant belly during a holiday in Mexico with
her daughter.

The 33-year-old actress is six months pregnantwash't afraid to show off her expanding shape
in a bikini as she lounged around the pool of leadhfront hotel.

(p. 2)
Gwyneth is positioned as being proud of her body@mfortable with her
euphemistically described “expanding shape”. Sh¥escribed as not being “afraid” to
show her stomach, i.e. she did not hide her lastgmach under a more traditional loose
fitting maternity swimsuit. Her reported behavi@aacords with moves toward more
revealing media representations of the pregnany.badter in the article Gwyneth is also
described as beingelaxed about her growing but trim figlirgp. 3). She rfeports that her trim
and ‘toned figure is due to astrict exercise and diet regithe This notion of control in both
diet and exercise along with the photos of hemggaior her daughter, firmly position
Gwyneth as the ‘good mother’ who knows being healthile pregnant is good for her
developing baby (Lupton, 2003). In addition, thismstruction of Gwyneth’s maternal
body as toned and under “strict” control could dlscseen as positioning Gwyneth within
the more current neoliberal discourse of self manant and self improvement. Namely
it illustrates how even though she is pregnantteasia larger ‘belly’ she ‘has not let
herself go’. Despite her large size Gwyneth ddinbe represented as a “yummy
mummy” because she is meeting the idealized bewartys by keeping her pregnant body
under control and toned through diet and exerdissifer, 1989; Bordo, 2003).

This example of the “yummy mummy”, in contrast e fpreviously discussed
Kate Hudson example, includes many pictures of Gattywith her 21 month old
daughter. In this sense she is a visible motlessiply a consequence of using images
taken of her while she was on holiday with her daeigat a beach resort. But three of the
five photographic captions refer specifically to @weth’s physical appearance, one
specifically to her larger breasts (see Figuregkow). In the main text Gwyneth is
reported as saying that her latest movie was filegaty in her pregnancy wheéshe was
suffering from nausea and sporting a bigger b(htt, 4 March 2006, p. 3). She is reported as
saying‘my boobs are much bigger in the movie, than theyrmrmally. That's a tell tale sign”.

One of the photograph captions refers to this comim@wyneth admits her bigger

boobs from pregnancy were captured onscre&raof’ (p. 2). Use of the word “captured”
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functions to convey a meaning of ownership and eefers to film images, conveys a
sense of voyeurism about Gwyneth'’s larger breaB&haps there is also a pun intended
by including the name of the movie “Proof” as ti®{m seems to provide ‘proof’ of her
“bigger boobs”. The photograph the caption refeesns of Gwyneth in her bikini top

with a towel wrapped around/underneath her stonfeed Figure 5.), her daughter is not in
the shot and it is taken from a side angle, whelp$1to emphasise the topic - her “bigger
boobs” - arguably representing a more objectifsskualised framing of Gwyneth’s
maternal body and fetishizing her breasts.

Figure 5. Gwyneth Paltrow: Bikini babe. NI, 4 Mar2006, p. 2

Although in this and the Angelina Jolie and Gerllidell articles the framing of
the maternal body as sexual was arguably moreesuttl the ‘sexy mother’ and ‘good
mother’ subjectivities were blurred, there were sanstances in the data set where only
the ‘sexy mother’ discourse prevailed. Two shadreples that illustrated the exclusive
sexy mother lens featured Kate Beckinsale and Lidey — again wearing bikinis, or less.
These celebrity mothers are also reported as emgaygisexy’ behaviour with their
partners while their children played around them.
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Kate Beckinsale: Looked every inch the yummy mummy
The first extract is from WD, 25 April 2005, ancttses on actress Kate

Beckinsale:

“Kate's Pool Party

Kate Beckinsale looked every inch the yummy mumrith Wwer family at a Mexican resort. While
her daughter Lily, six, took to the water at theehoKate showed off her curves as she openly
canoodled with hubby Len Wiseman, 30, on a pooldi&tchair....”

(p. 131)
The description of Kate as “every inch the yummymmmy” along with the photographs
(shown in Figure 6. below), underlines construcobhyummy mummies’ within the ideal
beauty discourse of slim (post-natally), toned attchctive. The four photographs show a
montage of the text’s narrative; Kate wearing arbiwalks around the pool, watches her
daughter in the water, holds a towel and a hat,caddles up to her husband on a
sunlounger. They focus more on her bodily appesramd ‘sexy’ behaviour than her role
as mother.

Again the postfeminist discourse of empowermensid in the extract, shown
above, to sanction her appearance and in thishmadsehaviour. She is described as
showing off “her curves”, a phrase more resonarheffemininity discourse from the
1950’s (Bordo, 2003), as she “openly canoodledSiff@larly old fashioned word) with her
husband at a holiday resort, while her daughtersmasiming (WD, 25 April 2005, p.
131). The use of the word “canoodled” works tostauct the couples intimate behaviour
in a playful way. The simultaneous representatioiiate as both mother and ‘canoodling’
lover may be read as demonstrating motherhoodiag tsexy’ and in this way produces a
counter construction to sexless motherhood (Us4989). This sexual version of
motherhood is aligned with a postfeminist constacobf femininity found elsewhere in

popular culture and particular in magazines (GIQ7).
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Figure 6. Kate Beckinsale: Yummy mummy. WD, 25 AGAO05, p. 131

Liz Hurley: Proved she’s as sexy as ever
Liz Hurley’s holiday with her partner and her thygsar old son was given similar

treatment by the same magazine a few months |ates.tabloid like title Liz's sizzling
summef draws on the literal meaning of hot weather, tmaty also connote sexual
meanings around a ‘hot’, ‘sexy’ woman thereby refieing both Liz's appearance and
behaviour. Such a reading is supported by themapaaying photographs (see Figure 7.
below) and in the text of the short article whidntains repeated references to Liz as
‘sexy’ e.g:

“Liz Hurley looked red hot, turning heads in a bBgstlere bikini... Liz Hurley proved she's as sexy
as ever... The 40-year-old mother showed off her &mgdzody... Some days she wowed onlookers
in a green bikini, while at other times she optedunbake topless...”

(WD, 8 August 2005, p. 119)

The centrality of bodily display in postfeminissdourse (Bordo, 1997; Gill 2007
& 2008) permeates the magazines positioning of évjlent in the descriptions of her
show(ing) “off her amazing body” and choosing taribake topless” (WD, 8 August
2005, p. 119). The repeated reference to her agpea “turning heads” and wowing
“onlookers” also conveys a sense of voyeurism argitipns her as the subject of the
public (arguably male) gaze (Mulvey, 1989). Thegamne’s framing of Liz as “showing
off” and “opting” to go topless could be read aggesting that she is performing for an
audience, and had an awareness and perhaps ebgiypgdvatched and attracting
attention because of her physical appearance. réading of her behaviour conforms to
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the notion of ‘sexual subjectification’ (Gill, 20@2007) and also reflects postfeminist
notions of ‘power femininity’ (Gill, 2008; Lazar,0P6). Liz's reported behaviour could
also be read as framing her as seeking approvakioappearance. Both these readings
may represent a shift to the newer “self-policirgamssistic gaze” which Gill (2003), in
reference to Foucault, suggests has been “integthto form a new disciplinary regime”
(p. 104).

Her appearance or ‘revealed’ body is textually aisdally positioned in the article
to underline the reading of Liz as a sexually Jatttive woman. But while there is a heavy
emphasis on her physical appearance Liz is alsoeflaas a mother through direct
reference to her as a “mother” and the picturesofdon. Although the reference to her as
mother is less emphatic in this article the juxtafon in the extract above of the reference
to her role as mother and “showing off her amabiody” works to bring the dualistic

constructions of motherhood together.

Figure 7. Liz Hurley: As sexy as ever. WD, 8 Aug805, p.119

What to wear
The data set contained other textual referencésettsexy mother’, all illustrated

with photographs of the celebrity mother lookinignshnd glamorous after the birth of her
child. As can be seen with the ‘bikini” mums magas honed in on clothing choice in
particular as a gauge of whether the mother wasidered ‘sexy’ or not. Baggy clothing,

for example, was used as a symbol for a ‘frumpy’i@n sexualized appearance;
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conversely tight or revealing clothing drew desioips of mothers as sexy and feminine.
Kate Gleeson and Hannah Frith in their appearagsmarch have noted that clothing is an
embodied and situated practice (Frith & Gleeso@42@nd suggest that there are “close
interconnections among clothing, femininity andwsaity” (Gleeson & Frith, 2004, p.

112). Articles on celebrity mothers frequentlyliighted the importance of clothing
choice both in the text and the images used. Husan of the analysis will focus on

clothing as it is used to represent two celebriothrars as sexy.

Katie Price: “As soon as I've had the baby I'll back in my hotpants”
An article about Katie Price, more popularly knomolwn in the media as the

‘glamour model’ Jordan, provides one example of letathing is used to signify sexiness.
The article appeared in the WD, 25 April 2005, &ak the form of an interview with
Katie and her husband under the titleve, marriage & babies; Jordan’s happy new Iiipp. 26-
27). In the article the interviewer asks Katieaiseemingly playful, possibly ironic way,

about her style of dress now that she is pregrgaiha

Can we expect to see you in smocks, kaftans and s#ate shoes now, Katie?

Katie: | wear exactly what | want to wear - cute litBenerican outfits. I'm not a frumpy girl so I'm
proud to show off my bump. As soon as I've hadotiey I'll be back in my hotpants, driving
around in my new pink car, shouting, "Let's golsdfir

(p. 26)
Katie's reply is crowded with references to theitepGirls’ brand of ‘girl power’

feminism, where outfits were “little” and “cute” drthotpants” were fashionable symbols
of sexual agency (“ | wear exactly what | want tear’) and pride (“I'm proud to show off
my bump”) and empowerment through appearance pélback in my hotpants, driving
around in my pink car, shouting, “Let’s go, girls"The Spice Girl motif also represents a
sexualisation of the female body (Jackson, 2006¢Hhvim this context is overlaid onto the
maternal body. Katie makes use of these postfetrdigsourses constructing the
empowered, freely choosing subject, to maintainsegualised image and distance herself
from a more traditional staid asexual constructbmotherhood as represented by
“smocks, kaftans and sensible shoes”. As her cagdmsed on the sexualised image of
the ‘glamour model’ her response could also be esagn opportunity to publicly

reinforce this image, despite the emphasis in thel@on her role as a mother, perhaps as
it holds more commercial power. This reading @&isoveys a sense that Katie’s neoliberal
stance of freedom of choice is, as argued by mamyriist writers, also locked within the
Foucauldian notion of ‘self governing subjects. idere women “regulate themselves
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without the need for state control or repressidaill & Arthurs, 2006, p. 445), and the
‘right’ or appropriate choice is culturally definéBordo, 1997 & 2003).

Katie makes it clear in the extract that she hase®al to use baggy clothing such
as smocks to hide her pregnant stomach as sheud pf her “bump” (WD, 25 April
2005, p. 26). It has been noted in recent researgregnancy and the maternal body that
the word ‘bump’ is used as a more acceptable walestribing the pregnant stomach as it
connotes amallweight gain that is ‘all baby’, which thereforeradoxically conforms to
the slim modern beauty norms (Earle, 2003; Johretoal,, 2004). This suggests a reading
that Katie is pleased to show off her pregnant biodgute little American outfits” as it
conforms to the current (maternal) beauty norm;letsea ‘bump’ i.e. she has not put on
weight ‘all over’ and as a consequence can stitléscribed in the article, by the magazine
and her husband, as lookingntazing, “womanly and gorgeoli{WD, 25 April 2005, p. 26).

The gendered colour choice for her car i.e. “pirdtng with her choice of
clothing, also represents hyper-girlish feminif{i@leeson & Frith 2004) and could be read
as conformity with a postfeminist, neoliberal “daiation of all things feminine” and an
acknowledgment of “the power of femininity” in madesociety (Lazar, 2006, p. 505).
Further, the use of the metaphor of the new car mpresent independence but also hints
at the commaodification of femininity (Bordo 2003)chathe “consumer-oriented discourse”
found in popular post feminism (Lazar, p. 505).kdmaas a whole, Katie’s comments in
this extract frame traditional motherhood as unsaxy not glamorous. Her reported
choice of clothes in common with her proposed behaafter her baby is born is more
suggestive of her ‘glamour model’ image and prosidgost modern construction of

femininity that updates and highlights appearararens for new mothers.

Laura Bailey: From magazine covers to motherhood
A second example of how clothing is used to corstrepresentations of the

maternal body as sexy is found in an OK articléuigag UK fashion model Laura Bailey
who had recently given birth to her first childhi3 article constructs a less extreme, but
no less glamorous, image of how to dress the maltbody soon after childbirth to

enhance its appearance as both feminine and ‘s&hg. article title is lengthy:

From magazine covers to Motherhood LAURA BAILEYafgiving birth to baby Luke, the
gorgeous model is back in shape and back on hea@K, 12 April, 2005, p.118).
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This sentence works to inform the reader of Lauiaipermum’ status (Choi et al 2005,
Ussher, 1989) as she has a career, baby anadekl I'gorgeous” (OK, 12 April, 2005, p.
118). And, as in the ‘Katie Price’ story, a vehi¢lhis time a Vespa scooter) signifies a
reading of independence, fashion and modernity.

The article, again written in the form of an intew, is largely concerned with
how Laura managed her appearance both during pregm@ad her reappearance in
modelling eight weeks after the birth of her sarcontains many references to clothing to
illustrate this. For example, Laura is asked:

How did you manage to remain so stylish during yan@gnancy?

| didn't feel any pressure to be stylish and I khtts the case that it's easier and easier to fiiog
things to wear when you're pregnant. I'm very lyg¢kpugh, because | have friends who are
designers who made me things - | was very, spevitidpresents during my pregnancy. | was lucky
too because | was at the huge stage in the middienter when | was bundled up under jumpers
and coats.

Did you enjoy getting some new curves?

The thing about your body changing when you're pa@gjis that you know it isn't going to last
forever. It was nice to be able to wear Viviennesiv®od and other designers who celebrate curves
and cleavage. But I'm happy to be almost backeaoathy | was. It was really fun to go lingerie
shopping and go with it and not fight it, but I'lneady back to being active and running in the park
I'll be very happy to be back to normal.

(p. 121)

Laura’s reflection on her clothing style in pregowrs illustrated with a
photograph of her in evening wear and high heglemhted shoes. The caption states
“Looking as stylish as ever Laura glams it up aesewmonths pregnah{p. 121). Both the
interviewer’s questions, Laura’s responses in &g and the accompanying image
reinforce a more recent construction of the matdyady as glamoroui$ you wear “nice
things”; for Laura this included designer garmdmsn Vivienne Westwood and lingerie
that celebrated the maternal bodies “curves”. Des$r celebration of her curves, a
common theme for some women in pregnancy (Baile@12Longhurst, 2000), Laura
qualifies this self representation with referereéeing “lucky” to be able to hide her
“huge stage” under bulky winter clothes. It hasraoted in research that clothing
practices are used as a form of appearance managémi¢h & Gleeson, 2004) and
further that clothing is often used by women taydise or hide aspects of their bodies
which they find shameful (Kwon & Parham, 1994). b Longhurst’s (2005) recent
qualitative research on pregnant women in New Zehtacords that many women in her
study felt proud and ‘sexy’ while pregnant and wigét clothing to display their body. A
minority of women still preferred to cover up asytwere too self conscious of their large

shape. Laura’s rendering of the larger or “hsigge” of late pregnancy invisible through
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clothing suggests that although “curves and cleaagght be “celebrate(d)” some
aspects of the normal bodily changes in pregnancly as a rapidly expanding midriff in
late pregnancy is off limits in the fashion busmes

In contrast to Laura’s discussion of designer/glaras clothing in pregnancy the
photographs of the post-baby Laura that surrouadtticle frame her in clothing
associated with everyday, casual wear rather tkaigder glamour. It also perhaps
reflects her construction of herself as almostrigddack to normal” and being “active and
running in the park” instead of lingerie shoppirig.most of the photographs she models
or advertises ‘off the shelf’, but still expensiwigthing available to English readers of the
magazine. As it is summer clothing she is modglthre outfits she wears are all strappy
or strapless and emphasise her shoulders anddestbr This clothing along with her
strong outward gaze emphasises a representaticaucd as sexy and proud (see Figure 8.

below) rather than struggling new mother.

Figure 8. Laura Bailey: The gorgeous model. OKApZil 2005, p. 118

This depiction of Laura that is continually reinfed through the text e.g.:
There aren’t many new mothers who would model estlust eight weeks after childbirth, but just

eight weeks after giving birth but Laura Bailey llmme exactly that...Laura is already back in the

modelling game showing off her enviably svelte fgu(OK, 12 April, 2005, p. 118)
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The magazine through this celebratory discourseessps admiration for her
appearance as it recognises that the bodily refalitymany new mothers” is not the same
and they would not be comfortable with “showing’dfffeir figures as she has done in the
photographs surrounding the article. The phrasewsng off” works to emphasise
pleasure and empowerment through clothing andé&cdnforming to the beauty norms
(Bordo, 1997; Lazar, 2006). At the same time thgesent works to emphasise that

‘svelte’ is the culturally acceptable look for newothers and therefore worthy of display.

Laura is also described as a breastfeeding mottiewaile this works to depict
Laura as a good/nurturing mother it is highlighitethe magazine as an effective means of
reducing her weight e.g. the caption of a photonshg Laura wearing a delicate, strappy
floral dress statesl4ura says she lost her baby weight thanks to tiesating (OK, 12 April,
2005, p. 118) Her appearance in the advertisedinpis also described in another caption
as ‘looking fad’ (p. 122) and this physical appraisal of her appeee is used in the

magazine as the gauge for assessing her abiltyde with her new role as mother:
Juggling mother and modelling is nothing for thenvem who was once dubbed “the thinking man’s
catwalk kitten as she has many strings to her psidaal bow
(p- 118)

This portrayal of Laura as a busy successful, lieeding, ‘model’ mother who also

manages to look “fab” constructs her as a super@anperhaps the epitome of modern

women where bodily appearance is central (Bord®71&ill 2008) even for new mothers.

From Fab to Drab
While the OK magazine about Laura reports her Giseeast feeding as a means of

weight loss for new mothers, it did not spoil thgstque of Laura’s perfect sexy
appearance with further, more detailed discussidheotopic. Many researchers and
feminist writers such as Ussher (1989) and You®9@}, and at times the media, have
discussed the inconsistencies and contradictiom&sgtern society around attitudes to
breastfeeding. While the ‘breast is best’ margreurrent there is still disapproval around
the act of breastfeeding in public; at the same timeasts as a sexual fetish are frequently
displayed in the media, but the display of breastsublic to feed a child is frowned on.
Although breasts signal womanliness, Young (199@ew “breasts are a scandal because
they shatter the border between motherhood andagXyp. 199). The data set
contained a series of articles and referencesetadtress Katie Holmes that appear to
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reflect this negative perspective and give an miim of what is, and what is not, ‘sexy’

in the magazine construction of motherhood andrtaternal body.

Katie Holmes: Struggles with motherhood
Although being ‘gorgeous’ again weeks after givimigh was a common theme

within the data set this did not mark all the sterabout celebrities. In the case of Katie
Holmes early reports celebrated hsew Body (WD, 22 May 2006, cover), heralding her
as a sexytot mamd with an “amazing post baby body justtfiree weeks after her daughters
birth” (pp. 7-8). Her first formal ‘public’ reappearanafter her daughter’s birth is featured
on the cover of the magazine (see Figure 9. beloighlighting her swift transformation
(“seventeen days after b&dpyack to the sexy movie star in a photograph Whaeen threatens

to overshadow the magazine title.

JUDGE
REVEALS
Why | was
forced to leave
my husband

Family fear
for _her health

Figure 9. Katie HolmeswBody. WD, 22 May 2006, cover

In a similar tone, and one week after the WD cetery, the NI (27 May, 2006)
magazine published a picture of Katie in their fSAfatch” pages, see Figure 10. below.

The caption for the photo reads:

Tom's diet plans for Katie are working well. A ntbmafter giving birth Tom Cruise' fiance Katie
Holmes looks as if she's never been pregnant.cdbple is at Tom's son Connor's Little league
game in Beverly Hills

(p. 85).
This brief caption emphasizes Tom Cruise’s allegmutrol over his fiancé which extends

to a diet plan to lose the postnatal weight antiqges suggesting that Katie’s appearance is
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an important part of her relationship to Tom. Budlso highlights Katie’s swift ‘return to

normal’ soon after childbirth, to the extent thiak slooks like she’s never been pregnant”.

rell is suffering a badly sprained
ling out of a hummer on the set of
n

Figure 10. Katie Holmes: Never been pregnaht2Kl May 2006, p. 85.

Despite this apparent glowing approval of Katigdp@arance after childbirth the
following week the magazine swiftly took a diffetestance. In response to new paparazzi
photographs, the magazine framed Katie as having fom ‘fab to dra (NI, 3 June
2006, cover). This time Katie featured on a magazover but framed as an object of
derision or pity, as the photograph (see Figurebglow) highlights with an arrow,
indicating the accidental exposure of her unhodkeding bra. The word “drab” while
employing assonance typical in magazine covers @ghlin, 2000), also has everyday
connotations of dowdiness and can be construeceasing uninteresting. But the
magazine does find the topic newsworthy and Kapéght or degradation (in the eyes of
the media) is further revealed in a two page &tidhis practice of catching celebrities
off-guard and documenting and commenting on nobualess than perfect body parts has
become a regular feature of many gossip magazimgkgsdecoming a more common
feature in some popular women’s magazines (Hol2@35). The article inside the
magazine is constructed around a series of phqgibgrmacing Katie’s ‘fall from grace’.

The photographs (shown in Figure 11. below) inclindecover shot again, plus two
photos similar to Figure 10. above, but shot frodiferent angle, allegedly exposing

shameful visible signs of motherhood i.e. stret@rks on her stomach.
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Katie Holmes struggles
Wlth motherhood

Just a few weeks after she gave birth
) friends of K abou

Figure 11. Katie Holmes: From fab to drab. NIudd 2006, p. 10

Highlighting arrows are once again used to pinpbertphysical imperfections, which are

reiterated in the caption:
Post-baby Katie Holmes looks pale and bedraggléd,iver exposed maternity bra in danger of

letting her down in public
(NI, 3 June 2006, p.10)

In the main text the magazine further reports aelviend as stating:

'Katie has been very upset about the serious Btratrks that she has been left with — | don't think
she was at all prepared for what her body wouldt lde after the birth.'

(p- 11)

And the magazine carries on to report:
And losing her baby weight is not the only probliatie is struggling with as a new mum.

She has had difficulty wearing her maternity brd ams upset when, during a recent outing, she
realised her breast was exposed after she madstakmin doing up the studs on the bra.

'Katie was always so immaculately put together, mmad she knows she is looking bedraggled and
tired," admits one of her oldest friends.

(p- 11)
The stark contrast between the two representatibKatie with only a week between

them, together with use of ‘revealing’ photographsgygests that motherhood in the media,
or at least celebrity motherhood, is only accemtdi is attractive and “immaculately put
together” i.e. showing no visible signs of mothextio Visible signs of motherhood such
as stretch marks or a physical reminder of the iaeick of breast feeding through the

visibility of an unhooked feeding bra are deeme@&tand a sign of degradation and
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drabness. Exposure of the breast by celebritiedgiently constructed as alluring and
sexy but apparently not if it also reveals a fegdira, as this may bring up our social
unease with the functionality of the lactating tste@lillsted & Frith, 2003; Young, 1990).

In past magazines Katie was typically represensegbang and gorgeous but in
this edition her less than perfect appearanceeis as a statement of her ability as a
mother, reflected in the article title “Katie Holmstruggles with motherhoodNI, 3 June
2006, p. 10). The extracts from the article cdaddead as a sympathetic account of her
struggles and her distress. The images used, lewwell a different story. Katie is
abruptly no longer pictorially constructed as “skmd gorgeous” (WD, 22 May 2006, p.

8), these later photographs and the captions coaess than benevolent ‘exposure’ of
her newly maternal body. The normal physical sigihsiotherhood i.e. “stretch marks &
feeding bras” (NI, 3 June 2006, cover) are deenbgethand unacceptable for public
exposure. In this representation motherhood isewy but physically damaging and
unattractive. At the same time, Katie’s repotteeak of ability to cope, and the notion of
letting herself down in public are also at odddwiite discourses around self management
and self improvement historically linked with bdthditional femininity (Bartky, 1990),

and neoliberal ‘new’ femininities (Gill & Arthur2006; McRobbie, 2004; Walkerdine,
2004). These discourses are particularly prevaighin popular magazine culture

(Bordo, 2003; Upton & Han, 2003).

The exposure of the physical reality of motherhwothis article resonates with
much qualitative research with new mothers whichdates that many new mothers are
shocked by the “mismatch between ... expectationdladeality of the motherhood”
(Woollett & Phoenix , 1991, p. 44). Katie’s “stiglgs” are, within such research, common
to new mothers and construed as normal reactioaglifficult time in life not a sign of
failure (Miller, 2005). In this article from theath set, the decline in Katie’s public
presentation, as signified by the exposure of tietch marks and feeding bra, is
constructed as an individual failure, causing eamn&l distress and punished socially by
loss of status i.e. from fab to drab. This posii®possibly best summed up in the caption

for a montage of two smablre-baby photographs of Katie at the end of the aticl

A year ago gorgeous Katie had the world at her, fediing around the globe with one of
Hollywood's hottest actors and wearing a dazzlmdes

(NI, 3 June 2006, p. 11).
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Chapter Summary
The articles examined in this chapter suggestth®atonstruction of mothers as

sexual beings is being promoted in popular womerdgazines. Although at times the
traditional construction of mothers as ‘madonna’ asexual and child focused was used to
depict mothers, there were other elements in theles such as photographs, captions, or
headlines which contradicted this image or opehag to include sexuality.

The overt or implied sexuality or ‘sexiness’ dig@d by the mothers in these
articles largely related to the magazines integti@t of their appearance and behaviour.
Mothers were portrayed in a sexualised manneey thiere slim, considered to be
confident of their bodies and dressed either glauwsly or wearing revealing clothing —
often the bikini. The maternal body was praisetsesy’ if it showed no taint of abject
aspects of motherhood such as excess weight,rstretiks, or the mechanics of breast
feeding. The visible signs of maternity if not®xd were expected to be hidden.

Visibility of the abject maternal body or visiblgss of motherhood such as feeding bras
and stretch marks were treated with scorn and thmeam’s status as a ‘yummy mummy’
was quickly jeopardised.

In all these representations the mother’s appearerok precedence over her
ability as a mother. At the same time acceptappearance or degraded appearance was
seen as a measure of the woman’s ability to coffiewotherhood. A sexy appearance
was taken as evidence that the women had ‘got toackrmal’ and reassumed their role as

a celebrity or strong empowered individual.
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CHAPTER FOUR
HEALTHY MOTHERS: “TRIM, TAUT AND TERRIFIC, AND

HAPPY AND HEALTHY”

Introduction
The previous chapter examined the common focusstnptal bodies with

postfeminist discourses conflating of sexual appedl proudly displayed slim bodies.
Within such a focus on the body magazines in thia slet also commonly mobilised a
health discourse. Sometimes references to heaité rief and were nested within larger
articles about celebrities, but at times the mashemd/or her baby’s health was the main
focus. There were two noteworthy aspects of refexe to health First, the traditional
notions of mothers as guardians of their famille=alth, even in utero, were frequently
used to justify magazine comments on appearang®tirer’'s behaviours. Paradoxically
this often butted up against discourses about waaléng charge of their own bodies that
strongly emerged in second wave feminism and &gpropriated in neoliberal discourses
of self management and self improvement.

The second aspect of interest relates to the eletaegt of health and appearance
discourses in the magazine articles. It must Be@eledged that the articles in the data
set were chosen for their focus on the maternay ddch enhanced the likelihood of
finding such confluence. However the tendency tflate heath and appearance in
women’s magazines has been noted by other resesréloe example, Barnett (2006)
noted “some scholars have suggested that while wemeagazines seek to promote
health, they in fact, promote only body image”3p. Within the data set appearance and
health and how to improve both, were often ineatrlg interwoven. Notably
psychological concerns around appearance andste#ra in relation to weight issues
predominated over other physical health issuesnhiv relation to obesity, physical
health seemed to be glossed over in favour of appea issues.

In a similar manner to the previous chapter, prizgem of analysis is preceded by

an examination of relevant literature concerningstauctions of health and motherhood.

! In this analysis | will be using the current WoHealth Organisation (WHO) definition of health whi
was adopted in 1946 and has not been amendedl®fii8 The WHO definition of health is: “Healthas
state of complete physical, mental and social Wwelltg and not merely the absence of disease omiityi’
(2003).
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The analytical section examines both celebrity adiers’ stories in which mothers
‘health’ is variably constructed in relation to gihgal well-being of mother and baby, and

emotional ‘well-being’ of mothers

Construction of health in motherhood
Women’s magazines are said to have become a “ptigdisource of health

information” (Kirkman, 2001, p. 751) and as suckyticover a wide range of health issues
either directly through advice pieces, letters pageman interest stories, or less directly
through advertisements for products to help mairtaalth and well-being such as dietary
supplements or weight loss and exercise progranfii@dden & Chamberlain, 2004).
American research suggests that magazines comese ‘second” after doctors as a
means of keeping informed on health matters (Wiéoenen, 2000, p. 10). Alongside
women’s magazines, other key sites for the dissatmoim of medical advice or information
are government media campaigns and the publicafitime results of research through
press releases (Where Women). Kirkman (2001) ribtgsresearch’ news is now a

regular feature in some women’s magazines.

Research on Weight and Motherhood
Reviews of medical literature about the health etspef pregnancy weight gain

and postnatal weight retention, both crucial aspettmaternal body image, suggest the
issue of maternal weight gain is paradoxical andmex (Abrams, Altman & Pickett,
2000; Tooke Crowell, 1995). Recommendations abpptopriate weight in motherhood
have varied up and down over the last century asrasearch and risks are assessed, and
as society’s attitudes have changed (Tooke CrowBBsearchers in health psychology
also point out that language used in medical terkb to describe physical functioning
has been found “to be ideologically loaded” (Lyo2800). Similarly, it is suggested the
increasing focus on, and pathologising of, mateweaght and women’s health by medical
researchers is also not value free. For exampdacllester Metropolitan University
recently issued a press release about the resiadaigs from a study on pregnant women
and diet. They found that many women in the studye eating fewer calories than
recommended and often less than non pregnant woittes press release includes a

comment from the author, Dr Emma Derbyshire:
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“the evidence is worrying and suggests some womestdl more focused on not gaining

weight than on properly nourishing themselves &t thabies”

(Unique study, 2006)

Another example is contained in a Television NewlZied media release
concerning a recent, large, American study on a&stal’ or pregnancy weight gain and
preterm birth. It includes comments from the resle@&eam which reflects both on the
ambiguity of much of this area of research andpitveer of the public health discourse in
society:

“The robust association between low (weight) gaid spontaneous preterm birth suggests

that in this era of appropriate concern over arsitpepidemic, we must strike careful

balance between excessive and inadequate weigtit gai

(Pregnancy weight gain, 2006)

Findings from studies on weight retention aftelditirth suggest ‘excess’ weight
can provoke considerable distress in new mothdrtheuesearchers solutions are
frequently based on assisting weight loss rathem thrgeting psychosocial issues. For
example, Walker (1998), a researcher in health ptimm to women of child bearing age,
reflects on the role of weight concerns in our styci

“it appears that motherhood, even in the early m®of post partum (2.5 to 6 months),

does not fully shield women from the normative digent about weight pervasive in the

larger society” (p. 41)

Walker (1998) acknowledges that it is normal fowmaothers to be heavier after
childbirth and talks of the critical role of sogieh weight loss issues. But her solution to
thisissue and the distress it causes is to suggestitaggnothers’ weight management
after child birth. Walker stresses this shouldabéessential” part of postnatal care,
although she does recognize that weight manageshentd be in line with the mothers’

goals (p. 41).

Health and Motherhood
Comments from researchers such as those discussed, anay be viewed as

problematic as they not only further medicalisegpency and childbirth (Longhurst,
1999; Lupton, 1996 & 2003; Ussher 1996) but alspleasise and further pathologise
women'’s weight as a health issue. In this casgusbfor the mother’s health, but
potentially that of the baby. At the same timesegshers do not provide clear,

unequivocal evidence of how to solve the propopeablem’, rather they imply through
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the use of medicalised and scientific discoursasdRspite these uncertainties careful
monitoring of weight is necessary. This adds ®ititreasing emphasis in Western
society on the importance of self surveillance s@ifl control which are especially
prominent in relation to women in discourses onglvecontrol and diet (Bartky 1990;
Bordo, 2003). Further it has been noted thatselfeillance in relation to diet and food
consumption has come to represent a moral goodimness;are ‘good’ foods and ‘bad’
foods, those who eat too much are often vilifiedlevthose who are slender are generally
applauded (Burns & Gavey, 2004; Bordo, 2003; Lud®86 & 2003; Madden &
Chamberlain 2004).

Researchers in both the sociological and psychcébgispects of health have also
recognised a growth in the media of discoursesis’‘which focus on the body,
particularly in the area of diet and health, arelghomotion of individual responsibility
for health (Lyons, 2000; Lupton 2003). Lupton (29@rites “disease is no longer a
misfortune, all of us have the potential to bedtigthealthy” (p.71). In most societies
women have a double responsibility of not onlymgifior themselves but also their
children (Barnett, 2006: Kirkman, 2001; Lupton, $9®%adden & Chamberlain, 2004).
This is particularly so when women are pregnantlaedstfeeding, a time when medical,
scientific, risk and moral discourses around diet behaviour abound (Longhurst, 1999;
Lupton 1996). This aspect of motherhood has comdeiuincreasing focus both in the
medical literature and popular culture; now pregdraand breastfeeding women in these
roles who do not eat ‘healthily’ are seen as ddlfiputting their child at ‘risk’ as well as
themselves (Longhurst, 1999; Lupton, 1996; Zaho2€lK0). Many commentators and
researchers, such as Lupton (1996), have notecetitatg properly’ has become aligned
with morality. She suggests that mothers who eaheéalthy’ food are therefore seen as

morally lacking and positioned alongside those rasthwho continue to drink or smoke.

Food/health/beauty Triplex
Deborah Lupton (1996) in her exploration of food &éme body has proposed that

society currently subscribes to a food/health/betilex. This triplex represents the
popular discourse that having “the appropriate plietduces a healthy body, which in turn
is a slim, attractive, youthful, sexual body” (p7).3 Thus a slim, attractive body is a
signifier of health and effective self disciplirfeat “symbolises one’s inherent morality”
(p. 585). Current popular culture demands thaivemen the ‘attractive’ body is slim
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and toned (Bartky, 1990: Bordo, 2003; Lupton 1986ich means that for many new
mothers their body after child birth is problematicere it is heavier than the pre-pregnant
weight, un-toned or stretched out of shape. Undeeat attractiveness norms this
culturally abject body, although ‘developmentaitgrmal, should therefore be taken under
control in order to achieve both health and regdiysical desirability.

Numerous commentators and researchers note th#t haa become a personal
responsibility; a notion which works in conjunctiasth appearance discourses framing
women’s bodies as a ‘project’, with the result that bodies are now our personal
‘projects’ in relation to the maintenance of bo#dalth and an attractive appearance
(Barnett, 2006; Bordo, 2003;). The ‘work’ that imdiuals need to carry out on their
bodies to achieve the desired results not onlyliesohealthy diets but also exercise
(Duncan, 1994; Lloyd, 1996; Mutrie & Choi, 200Qupton (1995) writes “fithess’ and
‘health’ have generally become synonymous in evayytiscourse” (p. 143). She
suggests that “fitness activities” have come taesent self transformation, finding the
“true fit, lean self” that has been hidden “bendatfers of flesh”, and gaining control of
the body imbues a sense of both mastery and adpriei3). This discourse suggests that
fithess improves not only physical but also mehtalth. And as with a healthy diet,
fithess has come to be viewed in a moral senségmod’, and generally applauded as a
means to weight loss and increases in health (In)dt@95).

There is wide acceptance in medical literature@mllar culture that exercise is
beneficial to both body and mind (Prichard & Tiggem 2005). For example, at
appropriate levels, exercise can decrease thefis&art disease and diabetes and it can
reduce depression and anxiety and increase se#rasind psychological well being
(Mutrie & Choi, 2000). It has been noted that ¢éhisra growing emphasis on health and
fitness and this is reflected and promoted in tleglim particularly in magazines (Duncan,
1994; Tiggemann & Williamson, 2000). However fggeor physical activity is also
promoted as a way of achieving the toned bodyithsth desired in modern western
culture. Lupton (1995) writes that the desire ¢aalitractive is frequently used by health
educators to motivate people to control their died also exercise regularly. Researchers
such as Mutrie & Choi (2000) have observed thatbse of these associations exercise
too has become equated with health and beauty,teatif someone is in “good shape”,
l.e. slim and toned they are also seen to be &tteatealthy, and high in self esteem as
the body is testament that they ‘care about therasel Conversely, deviation from the

cultural norms of the body as ‘slender and tonedaften negatively framed as personal
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failure, letting yourself go, being out of cont(@workin & Wachs, 2004). This simple,
dualistic concept of personal appearance also pelingplies the notion of personal

choice; if you choose to eat healthily and exergme will look and feel great.

The ‘Problematic’ Maternal Body
These twinned discourses of health and beautyatieglarly problematic when

applied to pregnant women or new mothers whose Bbdpe is by design of nature out of
step with modern norms of feminine beauty. Thisagex is not overlooked in current
representations of pregnant women and new motheéreimedia and is being
increasingly targeted. For example, Dworkin ancciga(2004) analysis of “Shape Fit
Pregnancy”, an American magazine whose title isesgdlanatory, describe the numerous
methods that these women are encouraged to usdanto maintain both health and
beauty throughout pregnancy and into motherhoodrdise is framed positively in all
stages of maternity - as helping in childbirth ped the new mother ‘bounce back’ after
birth and in coping with the rigours of family lifaNithin this magazine there m® excuse
for ‘letting yourself go'.

A reading of the material in the current data sgpgsts a similar representation of
the maternal body in relation to diet, weight aedlth. Mothers who had lost weight were
often simply described as, for example, “lookingitand healthy” (WD, 8 August 2005,

p. 121). Mothers who were very thin or “lookedsléisan glowing” could be described as
“hurting and in pain” and rumoured to be sufferfrgm poor psychological health for
example, PND (WD, 22 May 2006, p. 15). Those wad tetained some weight were
framed as having ‘overeaten’ or eaten the ‘wrongds when pregnant and were depicted
as being unhappy about their weight. These negdtgcriptions illustrate both the
continuous monitoring of the maternal body and aatiging tone that frames the maternal
body as problematic and in need of control. Adveellebrity mothers themselves are at
times encouraged to comment on the issues. Fonggaone celebrity, who is described
as looking “amazing” after having her baby, is né@d to remark that some women “grow
really fat” when they are pregnant and “stop logkafter themselves” (WD, 25 April

2005, p. 26) which adds to the condemnation of nvemyen’s bodily experiences as
mothers. Alongside the conflation of health andgivenoted previously, current popular
discourse acts to position the maternal body niyt as problematic and in need of
‘monitoring’ but also in need of ‘work’ in order taring it back into shape, regaining
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physical attractiveness and by association hedlths body work is framed as beginning
with the pregnancy and continuing after the birtthe baby, a theme explored in more

detail in Chapter 5.

Analyses and Discussion
The analysis of the construction of the ‘healtmgim begins with an exploration of

how mothers are represented as responsible fortheithfamilies’ health as well as their
own. The analysis then moves on to examine exangblarticles which focused on the
mother’s health alone. The mother’s health inehasicles was used as the justification
for disciplining of, or caring for the maternal byoh order to (re)gain the slim, trim ideals

of feminine beauty.

Nurturing mothers: Pregnancy
A number of celebrities included in the data setlited ‘bouncing back’ into

their normal shape to a healthy diet and exercaggegnancy. However, it was
noticeable that within the data set there werennadeipth articles about diet and
exercise in pregnancy unless it related to somgth@wsworthy in a celebrity’s
appearance. Monitoring of weight gains assumedeélydocus such that gaining ‘too
much’ or ‘too little’ appeared to be newsworthy aedeived more column inches.
These articles made use of health and well beisgpdrses to justify their
commentary and the focus fell on the pregnant c&y&bfood intake and in turn the
well-being of their unborn child.

Britney Spears: ‘Let herself go’
Some celebrities were criticised in articles foingay too much weight; for

example, Britney Spears was described as havifighaadible 23kg weight gainin her
first pregnancy whichréduced the singer to tealdNZWW, 26 September 2005, p. 102
more recent article adopted a similar construdiioits focus on Britney’s second
pregnancy.

In this short article Britney is described as béisgexhausted by her second
pregnancy that she’s let herself' (WD, 21 August 2006, p. 113)Letting herself go’ is not

a positive comment as it represents failure to taaira socially acceptable
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appearance and perhaps ‘lack of self control’.réinforce this, the article is
accompanied by a picture (see figure 12 belowyegpant Britney at the shops with
“stains on her top(p.113). Britney is said to be self conscious albmutsize and is
quoted asmoaning, ‘I'm not supposed to be this huge pregmsaperstar”(p. 113). The use of

the adjective “moaning” does not reflect a symptithene, and Britney’s comment

perhaps works to further denigrate her with theenme. Although her weight gain is

not quantified in the article her own descriptidrherself as ‘huge’ reinforces this
reading. This juxtaposition of text and photogragirks to suggest that a large
weight gain in pregnancy has negative implicatiwhgch are not only evident in the
woman'’s body shape but also can be seen in a dowintiner general appearance;

large in this case may be read as abject.

Figure 12. Britney Spears: Let herself go. \®DAugust 2006, p. 113

Britney’s relatively unkempt appearance as shealstop is constructed by the
magazine to be an indicator of her health, an asirgly common interpretation in
Western society (Lupton, 1996). This constructiouanderlined by the magazine’s
comments about her diet; she is described as gangvrong’ food, junk food and

not enough vegetables, which are framed as notlmadyfor her bualso her baby:

Britney resolved to improve her diet after her Heatare, when doctors advised her junk
food was not good for the baby.

"She wasn't eating enough vegetables” her friend.s&ritney is determined to stay
healthy ... But she's craving weird food. She mesahrough tubes of Sean's organic baby
biscuits.”

(WD, 21 August 2006, p. 113)
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Britney’s portrayal in this article is not repretative of the socially approved,
healthy, fit ‘mother to be’ and as such she doésanform to ‘the good mother’ image. It
could be read that her nutritionally poor diet afrik food” has led her to gain a ‘large’
amount of weight which has distressed her and putbaby’s health in danger. The
comment that she’s trying to do better but “sheaviag weird food and eats large
amounts of it, functions to imply that her eatisgout of control and, although she has
switched from junk food to organic, she is eating much of it. Cravings or eating
unusual things in pregnancy is often constructech@snative but in this extract it is
constructed as abnormal. Alternative readings @$ text might be that she lacks
knowledge about healthy food, or that she is ddifishoosing to disregard the ‘expert’ or
“doctors” advice to satisfy her own cravings. #ikese readings work within a ‘healthy
eating’ discourse that positions eating junk foodam much food as the cause of weight
gains and ill health. When applied to pregnancinBy’'s eating behaviour is doubly
problematic as in modern society it is consideretl anly unhealthy for her and her
unborn baby, but at the same time renders herranaitte (Lupton, 1995 & 1996) and the
subject of scorn.

While the health concerns about gaining large artsoofweight in pregnancy
were targeted in articles held in the data setgetheere also articles which focused on the
issue of being underweight. The health issueswfgounderweight when pregnant, a
notion which is against normative expectations, mase clearly and explicitly spelt out in
these articles. Perhaps this is due to ‘anoredlgbrities being currently more
newsworthy or topical (Wykes & Gunter, 2005), andome way more glamorous or
‘edgy’ than overweight ones; and ‘being too thmassociated with high end fashion
models while obesity is a common problem in theegalnpublic. Angelina Jolie, for
example, like Victoria Beckham, has often been rurad in the popular press to have
eating disorder problems. She came under theigpbtince again in more than one
magazine in the data set where ‘concerns’ weredabout her gaining too little weight in
her first pregnancy.

Angelina Jolie: ‘Gain weight for the sake of (younborn baby’
The NZWW (6 March, 2006) included a brief but dietdiarticle that was devoted

exclusively to a discussion about how little weidmigelina had gained so far in her
pregnancy. The article states that Angelindimally giving in to her doctors order$d put on
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more weight (p. 9). This statement implies tha s been resistant and perhaps
deliberately tried not to put on weight. The magazieports thahealth professionalshave
“urged” her to“gain weight for the sake of the bakythis emotive language works to underscore
the idea that Angelina has been willful in not gagnweight and also suggests an element
of selfishness. The construction positions Angels outside the traditional feminine role
of the ‘good mother’ who is selfless and placesliaies health above her own desires
(Brown et al. 1997; Ex & Jansens, 2000) and, ak,suorks to frame her as morally
suspect (Lupton, 1996).

The article also includes details of Angelina’s ,ageight gains at two prenatal
checkups, number of week’s gestation and a caloulatf how much weight she should
have gained at this stage of her pregnancy. Satdil ghositions the magazine as expert,
enhanced by its use of ‘facts’ to ‘objectify’ thearguments. The magazine uses a risk
discourse to spell out the possible dangers ofi@rght gain in pregnancy, writing:

it may cause health problems for Ange in her finatester, as well as putting her

baby at risk of being earlier and smaller thamdidd be

(NZWW, 6 March, 2006, p. 9)

The medicalised language and risk discourse (&igi€ster” and “at risk”) also adds to
the positioning of the magazine as expert and #moaty with regard to pregnancy and
weight gain. The sense of concern around weightiggregnancy and talk of ‘risk’
mobilises current medico-scientific discourses Wtscrutinize women’s health behaviour
particularly in relation to their eating habits (Bo, 2003; Lupton, 1996; Madden &
Chamberlain, 2004). One of the ways that this ned@nguage functions is to frame the
mother as unknowledgeable. Alternatively the magatext cited could be read as
suggesting that Angelina is more concerned witholnar appearance than with her baby’s
health; a framing of her that many readers woultbb@liar with given her regular
construction as being obsessed with her bodily aqgpee in popular media.

The Angelina and Britney articles both illustrdte tontradictions within the
popular magazine discourses around the pregnaermaabody. The ‘Britney Spears’
article frames Britney’s appearance and size aslbpanportant and as an indicator of
health, also constructing her lack of concern alappearance as, inadvertently, affecting
her baby’s health. In contrast, the ‘Angelinaicet suggests that Angelina’s over concern
about her appearance is damaging to both hersglfi@nunborn child. Both articles,
however, reflect the notion that the pregnant bhisdgicreasingly subject to public and

medical scrutiny (Longhurst, 1999; Lupton, 1996)J @osition these pregnant celebrities
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as being in need of expert guidance in relatioweaht gain and diet. Along with other
women, these ‘pregnant women’ are being scrutinizeéde media and being defined by
their weight — ‘too much’ or ‘too little’, lackingontrol or too controlled. Under such
scrutiny, these women are framed as unhealthyaihidg to care for their unborn child

rendering them morally questionable.

Nurturing mothers: Post-baby
The magazine’s ‘health’ monitoring of women as toung’ mothers, who through

their own diet were held responsible for their leakhealth, extended past pregnancy to
incorporate postnatal ‘care’ such as breastfeedilighin the data set the focus at times
related to mothers who wanted to lose weight wieéeling their babies. The fusion of the
weight loss and breastfeeding issues can createsenh in neo-liberal discourses of
femininity as breast feeding is essentially a babgther focused behaviour whilst weight
loss is generally held as an individualistic setfufsed behaviour. Society, through ante
natal education, the popular media, medical insbiig and government campaigns,
promotes the widely accepted credo ‘breast is lhesthe health of the baby. Although
there is a popular notion that breastfeeding presiateight loss after childbirth, women'’s
experiences in practice vary widely (Zahorick, 20@ efforts to lose weight while
breastfeeding may compromise a mother’s abilityrisbuher baby this sets up tension
between the ‘ideal’ or ‘good’ mother discourse, veheare for the baby is given priority
over the mother’s needs, the medicalised ‘breasést discourse’, and the gendered
appearance discourses where the ideal woman igBantky, 1990; Bordo, 2003).

The interplay between the ‘good mother’ (breastieg) health and beauty
discourses was a strong feature in weekly ‘weigbs$’l columns written by former New
Zealand netball representative and now televisedeleity, April leremia. April's (also
known in the magazines as April Bruce) weekly catuimcused around her use of the
SureSlim breastfeeding diet. April’s efforts tadoweight after childbirth were also
referred to in other articles included in the dsgtn  Extracts from April’'s weekly columns
and an article about her which relate to healthlzedirst focus in this section. An article
featuring Geri Halliwell is also included in thistion. The Geri Halliwell article
provides a contrasting account of the ties betveggearance and the mother and baby’s

well-being to the ‘slow but steady’, diet compampeoach undertaken by April leremia.
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April leremia: “How | beat the baby blues”
April leremia acknowledged in her first weekly cain that she was desperate to

lose the weight she had gained in her second pneghat she wanted to continue to
breastfeed her son at the same time. She repartsagl been keen to lose weight as soon
as possible after the birth of her second child@ddot want to wait until she had
finished breast feeding as she had done with & fApril relates how she tried to diet
and exercise on her owrnhé minute 1 got home(NZWW, 9 May 2005, p. 8) after the birth of
her baby. However she reports she found she wadeito diet and exercise as well as
care for her two small children on her own. Sheitomns herself as the good mother as
she describes her children wenedithy and happybut her efforts to lose weight and get fit
were a failure and were a danger to her healtrshadiescribes herself agéckered.

The word ‘knackered’ refers to tiredness, andlmanised to denote physical as
well as mental exhaustion. It interesting to rtbed in a separate article (3 April, 2006,
pp. 10-11) April reveals that during this firstélermonths after the birth of her second
child, she suffered from PND. This article was Imh®d concurrently with her final
weight loss column (which is to be discussed imptda5). The timing of this article to
coincide with the April’s final weight loss columm which she proudly announces she has
achieved her weight loss goal is curious. Perltia@soncurrence of these stories could be
read as implying that weight loss after childbintings improved psychological health.
The combination of the two headings, i.€0él! April's 35kg los8 and “SHOCK SECRET ‘How
| beat the baby blu8s(NZWW, 3 April 2006, cover), around the photagh of April and
her children (see Figure. 13 below) could be resasugigesting a relationship between that
weight loss and April beating the “baby blues” &P
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Figure 13. April: Baby blues. NZWW, 3 April 260cover

(Image courtesy of New Zealand Woman'’s Wégekly

The article itself is headedur slim-line STAR”and has the titl&rhe hidden pain behind
April's smile”’(p. 10),which suggests she ‘put on a brave face’ and taembpe, a reaction
commonly found in PND research (Nicholson, 199%hés, 1989). But once again these
two headings imply a connection between weight@sythological wellbeing. However
a more careful, detailed reading of this PND agtgliggests that the two were largely
separate issues. For example the article recoomsApril took a while to recognize her
‘symptoms’ as depression, and how with some advare her Plunket nurse and actively
“taking time out from the kids “ getting rest etc, she was able to get the PNinder contrdl and
“felt much bettér (NZWW, 3 April, 2006, p. 11). The article states

With her depression under control, April was sudglgiven a chance to tackle another big
challenge — her weight

(p. 11)
The magazine’s association of depression with weigltanother big challenge” perhaps
suggests, however, that weight loss is held asligqoaortant. The maternal body is
depicted as overweight and “fat” in this articledakpril reports that shélew up like a hot
air balloon” (p. 12). This strong desire to lose weight coiadiavith an approach from
SureSlim to try its weight-loss programme for breast-feeding muams, New Zealand Woman'’s
Weekly asked her to write a coluf80 “she knew the time was righas she stated that

breastfeeding alone wasn’t helping her slim dowri(p.

81



Throughout the article April is positioned as ud mother e.gl wanted to do the
best | could for the little ong™the children were more important to me than amgrelse’and the
caption to two photographs of April and her childreadsFamily fun with Xanda and Atlanta —
and April wants two more(p.11). This depiction of her helps to sanctiondféorts to lose
weight with SureSlim while still breastfeeding asuggests that she would not do
anything that would harm her children. The SumaSliet is portrayed as allowing her to
nurture and care for her children while at the séime allowing April to get her unruly
maternal body back to her “pre-baby shape”.

In her first weekly ‘weight loss’ column April s her personal goal:
By 2006, I'm determined to be taut, trim and técrifis well as happy and healthy.

(NZWW, 9 May 2005, p. 9).
The first part of her statement accords with curbEauty norms and suggests appearance
is her prime rationale for weight loss, and refiatie notion of the female body as an
ongoing project (Bordo, 2003; Chapkis, 1989) evieger @hildbirth (Dworkin & Wachs,
2004). The second part of her goal statementw&kas happy and healthy”) could be
read more as an afterthought, included perhapsstdy the effort and investment in the
weight loss programme (NZWW, 9 May 2005, p. 9)tefatively this juxtaposition of
appearance with psychological and physical heafteats the common conflation of
beauty and health which is held to “reinforce(spasthetic of health based on physical
attractiveness” (Blood, 2005, p. 77). It also ogjuces the “feeling good means looking
good” slogan commonly found in women’s magazinas\ahich is said to account for
“real health issues” being “subordinated to beasgyes” (Duncan, 1994, p. 51). The
timeframe April sets to accomplish this transforio@tnearly a year, also positions her as
a sensible mother who will not put her own or Haftdis health at risk through a ‘crash
diet’; particularly as she had previously learned tould lead to exhaustion possibly
compromising her own health.

The SureSlim diet is frequently referenced invleekly columns as safe and
healthy e.g.:

This programme is designed for breast-feeding mumsutritionists because | want to continue
breast-feeding Xanda for at least six months

(NZWW, 9 May 2005, p. 9)

April's use of the words “programme”, “designed’ddmutritionists” connote a
rational, scientific diet rather than a diet ‘fadder more colloquial language “mums”

works to normalize the diet as being suitable éwdinary’ mothers and perhaps also
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reinforces the notion of herself as a caring ‘ndrmmather who wants to (and chooses
too) nurture her baby in the healthiest way avé#lali his depiction of both April and the
diet company continues even when, because shedmaeldgveight, she switches from the
Breastfeeding diet to the more rigid “Quick Lossdgtamme”, where the food amount
“practically halves”, (NZWW, 26 September 200530). April refers to this switch as
“time to bring in the big guns”; the use of thetlatnetaphor reinforces the notion of
dieting as a fight against excess weight, but sigmests that more powerful ammunition
in the sense of a stricter diet is necessary txeffieight loss.

April refers to another mother using this diet whigorks to justify her own

decision and protect her image as caring for hby'kahealth. She writes:
Sarah’s ability to shed the kilos and our simileggicaments makes her my idol. Until recently, |
thought Sarah was on the same programme as mia fatt, she was doing Quick Loss. This
amazed me because | wondered how she could hauglefmod to do everything she had to and
still breast-feed. Sarah said she was ready tolsteast-feeding when she began Quick Loss but

her breast milk got better so she kept feedind hatfilittle one had enough at 15 months”

(NZWW, 26 September 2005, p. 30)
Sarah is depicted as being able to continue bém¢gbod’ mother guarding the health of
her child by continuing to breast feed while on iesv diet. Not only did Sarah nurse her
baby until it was “15 months old”, but her “breastk got better”. These comments plus
the repeated use of “her little one” denotes angamother who prioritises her baby’s
health, and she is someone who April looks up ta ade model i.e. “my idol”. However,
April's choice of the word “predicaments” to deseithe desire to lose weiglmd breast
feed, suggests a note of tension. The word “pregécd” means being in a dilemma, mess
or ‘in a corner’ and its use could be read as surgmp the situation that both April and
Sarah, as modern mothers, find themselves; tmbikers, celebrity and non celebrity,
who, while unwilling to compromise their child’s &éh, acknowledge that appearance is
important to them. It also suggests that thereessure to lose weight quickly to conform
to increasingly stringent cultural appearance normthough April is a local celebrity
her colloquial language and her frequent refereircgsr columns to other ‘mums’ such
as ‘Sarah’ as inspiration and support, works tonadise this desire/need to lose weight
after childbirth. However, April's weight loss nheid allowed her to fulfil the social
sanctioned dual roles of nurturing mother and séittractive woman in a healthy way that

ensured her own and her baby’s wellbeing.
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Geri Halliwell: ‘Geri Geri slim again’
In contrast to April’s story, a feature on Geri Ha¢ll constructed weight loss as

posing a risk to the breastfed baby’s health. @eatured in the previous “sexy mothers”
chapter where, in a separate article, she is freamdzhby focused, and where she stated
she was not concerned about weight loss. In&es hrticle, under the headlingh’s

Geri, Geri slim again” Geri is described (in the sub heading) as havifngpped a whopping
19.2kg in four weeks(WD, 21 August 2006, p. 23). The word ‘whopping’a strong
adjective and conveys the idea that Geri has Itmige amount of weight. The paparazzi
photographs accompanying the article (see Figuiieelelv) show Geri getting out of a
taxi and running down the street laughing. Sheesskd in jeans and a blouse and

arguably looks ‘happy and healthy'.

GERIAGERIS
ST ACHIT

Figure 14. Geri Halliwell: Slim again. WD, 21 Aud@06, p. 23.

Contradictorily the article is entirely focused lo@alth concerns in relation to
Geri's diet and its impact on the health of herastded baby, although there is a clue in
the close up of the box of “macrobiotic” food tl@eri is carrying. The entire article is

shown below:

Health experts are worried that breastfeeding mwm Balliwell could put her baby at risk with
her extreme dieting.

Geri, 33, has wasted no time in trying to get igure back after the birth of daughter Bluebell
Madonna in May, and has already lost an incredibl@kg.
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The former Spice Girl dropped the weight just faugreks after giving birth thanks to her strict
macraobiotic diet, which involves cutting out all atend dairy products.

But dieticians advise that breastfeeding mothersneae, not less, to keep their energy up and
ensure that the baby doesn’t miss out on vitalients.

They warn that poor breast milk can lead to poorin for the baby.

Friends say Geri — who has admitted suffering fesrarexia and bulimia in the past — would never
do anything to harm her little girl.

“She is the queen of diets,” says one source, pbatbably doesn't realize this could be damaging.”

(WD, 21 August 2006, p. 23)

Lupton (1996) holds that infant feeding has bectigbly medicalised and “the
infant’s body becomes a symbol of a mother’s abibtfeed and care for it well.” (p. 42),

a notion tied to the traditional gender role of wasnas nurturer. In the article shown above
the use of medicalised discourses (“health expehgal nutrients” “anorexia and
bulimia”, “dieticians advise”) and risk discourgésould put her baby at risk”, “they warn
that....can lead t0”) suggests a similar construcaidmough in this case in the absence of
the baby, the mother’s body is used to commentesrbaby’s wellbeing. Geri is depicted
as naive and lacking knowledge e.g. she “probatdsd’t realize this could be damaging”
but also a good mother “would never do anythingaom her little girl”. These
medicalised discourses of risk and the discoursgiety work to justify the article’s
focus on Geri and her efforts to lose weight, bsib perhaps make the article more
newsworthy (Blood, 2005). But they also reflectalitional construction of women as in
need of expert guidance. Feminist analysis suggegterts are considered necessary to
help guide the ‘weak’ undisciplined woman towardsg control of her body (Bordo,
2003; Malson, 1997; Ussher, 2006).

The twin pressures to be a ‘good mother’ as wetkgsaining a slim body shape
represents a double bind for breast feeding mothexgstern society where good health is
equated with the slim body. As such the articléem$ this tension as it presents comment
on Geri’s weight loss (“lost an incredible 19.2kg/hich could be read as praise,
alongside a moralizing tone around the risk toldadyy (“poor growth for the baby”)
caused by her “extreme dieting”( WD, 21 August 200623). The reference to past
eating disorders and describing her as the “quédrets” is suggestive of an obsession
with weight and appearance being resurrected pabt bnd works to pathologise Geri's
behaviour rather than criticizing social pressures.

Construction of Geri’s weight loss is at odds vitiht of April leremia. April’s

investment in a ‘slow but steady’ diet designedeRperts is praised as she is able to
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achieve the twin modern feminine roles of the gowdher and the healthy slim attractive
mother. In contrast Geri is claimed to be riskiveg baby’s health through her drastic diet
and is constructed as naive and possibly obsesBioth have achieved a socially
sanctioned slender body but Geri is treated asstoaind morally suspect through the
magazine’s focus on the risk to her baby’s headtised by her rush to “get her figure
back after the birth of her daughter”. Both sug@eshore traditional framing of women as
nurturer which is compatible to modern notionsadf sare through weight management
but only if the woman invests in the ‘right’ kind diet. In this way careful weight
management for appearance purposes can be legititiirough health discourses as a

morally appropriate and sensible way to remedyatiject maternal body.

Post-Baby Weight
Analysis of the data set showed other instancesentiee focus on weight and

appearance in relation to tlp@stnatalmaternal body was couched within a ‘health and
well-being’ discourse, but not in relation to nuitig the child. A number of articles
referred to health issues around weight retentiter @hild birth and how it affected a
mother's well-being but also used health to justdyticism or praise of women’s
appearance. Many articles relating to health anlttveeng after childbirth were, as might
be expected of magazine culture, often accompabjetefore and after photographs
which were illustrative of the story being told (Baan, 1994). This pre — post device may
work to reinforce the popular notion that appeaeasignifies ‘health’ in the broad sense of
both physical and psychological well being i.e lifeggood about yourself (Blood, 2005;
Lupton, 1996). The notion of ‘look good feel go@’common motto in magazines and
society (Blood, 2005; Lupton, 2003) is a focus I tfollowing analyses. Typically,
magazines constructed being overweight or serioushglerweight as unhealthy,
underlining the fusion of appearance and healthiticlas about Kate Winslet and Kate
Hudson serve to illustrate how the magazines usedize and appearance of the maternal
body to infer a level of health and well being. eTiKate Winslet’ article, for example,
reflects a common discourse that weight loss leedsonly to improved physical health
but also to improved psychological well-being. €ersely the second example features
Kate Hudson where the article frames her as urthebtcause of an ‘extreme’ weight loss

purported to have diminished her glamorous appearand star quality.
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Kate Winslet: ‘Body Bliss’
This article was featured in the WD (21 March, 2085d was given prominence in

the magazine with before and after photographs atie Kshown on the cover, thereby
signifying its importance to the editors as a ‘hawokdraw in readers (McLoughlin, 2000).
The two ‘before’ and ‘after’ cover photographs o&t are shown in Figure 15 below.
The candid ‘before’ photo shows a distinctly heaWate wearing baggy clothes, her hair
roughly scraped back into a pony tail and she agpeabe frowning. The baggy clothing
may be read as representing comfort or perhapseatment of a less than ‘perfect’ body
(Kwon & Parham, 1994). This photograph may alsokwo frame Kate, caught outside of
a ‘stage managed’ public gaze and without the gtamcelebrity styling, as a ‘normal’
woman. In contrast, the ‘after’ photo is posed ahdws a slimmer Kate who is dressed in
figure hugging clothing described in the article*sieek” (WD, 21 March, 2005 p. 8). In
this “sleek” image she has well groomed hair anckengp and a large smile; the
accompanying caption readgate Winslet's BODY BLISS, How she dropped 3 dress sizes
(cover). The carefully chosen contrast displayedhe images is reminiscent of the
makeover genre currently very popular in the médiaber, 2006). The photographs and
title illustrate this genre’s progressive narratifetransformation from degradation and
distress to happiness via an improved appearanés. the makeover genre is SO
widespread (Derry, 2004; Duncan, 1994) magazindersacould be expected to be very

familiar with this theme and accordingly it is llixg¢o stand as the preferred reading.

e REAL Jgg;yﬂﬂdj se is
divorcing Charlie Sheen i

REAL-LIFE | gave bir
READ toajeliyt

Figure 15. Kate Winslet: Bdalyss. WD, 21 March 2005, cover
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The reference in the title to “body bliss” and ghgraphic evidence reinforces this
preferred reading and suggests Kate’s increaselll bemg’ is a result of having reduced
her weight to become slim and toned (Lupton, 199itrie & Choi, 2000). Kate’'s
contrasting facial expressions in the images perhgpticularly suggest a reading that
bodily management results in happiness. This cbofiaof a slim body with happiness is a
common idea found in media representations of wésrterdies (Bordo, 2003; Gill, 2007;
Blood, 2005).

The body of the article has the titleATE'S sexy slim-dowrt (WD, 21 March, 2005,

p. 8). The word “sexy” is highlighted in pink withe effect that it stands out. This title
works to position Kate’s action to lose weight witkhe beauty discourse which equates
the slim female body with sexual attractivenessaatk to a positive reading of her
weight loss. Motherhood is frequently referenaethe article. It is represented as being
the cause of an unhealthy weight gain and therefeight related distress. For instance
the magazine mentions three times that Kate’s wejgims were due to having children:
e.g. ‘she topped the scales at 82kg after the birth oéaeghtet (p. 9). The article also refers to
Kate’s past resistance to weight loss but revebitevghe was:

happily telling everyone for years she was finebéa large lass” behind the scenes she was

desperately, trying to shed her weight, even takinmgmoking again

(p. 9).

The use of the phrase “behind the scenes” in ttirme conveys secrecy and connotes a
‘reality’ outside of the ‘public persona’. The ett of the latter functions to suggest that
Kate actuallywasdistressed and unhappy about her weight reteaften having her
children. This idea is further reinforced by thagazine elsewhere in the article
describing her as havingattled her weigfitin the past. Kate’s reported use of the old
fashioned phrase “a large lass” may convey thaphblic stance of being comfortable
with a larger figure is also out of date for a mwdeelebrity, but it also references Kate’s
contradictory media persona as ‘an ordinary girthvan unruly body (Redmond, 2007).
Kate is framed as verbally denying her desire $e veight, but actively and
“desperate(ly)” resorting to covert weight loss hoets such as smoking. The use of the
word “even” in the last phrase implies that takupgsmoking was a last and ultimately
unhealthy resort.

In contrast to this image of the celebrity despetatioss weight at any cost, the
magazines also paradoxically and perhaps ironiéalyes Kate as not obsessed by
dieting:
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Kate insists she isn't fixated on dieting, and omiggde an effort to slim down after the birth of her

children

(p. 9)
This extract not only once more frames motherhaod @ause of weight gain but the
denial of Kate as being “fixated on dieting” colde read as framing her as sensible and
therefore works to distance her from both otheelmgfies and the risk of eating disorders.
To underline this the magazine describes her ldiestas “sensible” and her “13 kg
weight loss” as “gradual” further underlining tmesading (p. 8). The article also describes
how she now Watches what she eats and recoils at having taucamsnore than necessaralsSo since
the birth of her second chilckéte has been even more vigilant about sensibieggafp. 9). These
extracts frame Kate aswin control of her eating and, it is proposed, ¢fere inherently
morally ‘good’ (Bordo, 2003; Lupton 1996 & 2003; Mden & Chamberlain 2004). The
idea of watching what she eats also positions Kat&n the current neo-liberal discourses
of self management and self improvement. Her coasbn as watching what she eats
and being “vigilant” is accords with the Foucauld@ncept of the Panoptican and
internalised self discipline (Foucault, 1995). Houcauldian terms this increased self
monitoring in conjunction with continuous mediadsmn her body will help Kate control
her impulses and keep her weight ‘under control’.

The magazine credits a specific diet with effecti@e’s weight loss. The diet is
framed as ‘sensible’ and healthy; it involvesitt two day detokand replacing itritating
foods’ with “soothing foods(WD, 21 March, 2005, pp. 8-9). The content of éh&go food
groups is not elaborated, but the idea of ridding'® diet of “irritating foods” and
replacing them with “soothing foods” is likely t@ loead as sensible. The framing of the
foods in such a way, along with the detox dies, Within modern concepts of certain foods
linked with good health (Madden &Chamberlain, 20Ddpton, 1996). The magazine also
describes the creator of Kate’s di€tiZabeth Gibaudas a ‘hutritionist’ (WD, 21 March,
2005, p. 8). This framing positions “ElizabethhGad” and herficial analysis detox diét
within a medicalised discourse and therefore peslmagtps to legitimise her dietary advice
as healthy and medically sound, at the same tistartting her from the more extreme
end of the ‘diet guru’ continuum. Such framingoalgorks to position Gibaud as ‘expert’
who is needed to instruct women on how to contreirtundisciplined body (Malson,
1997; Ussher 2006).

Kate’s weight reduction story is framed throughthet article as positive and
healthy, specifically in relation to psychologieallbeing. The heavier Kate was
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constructed by the magazine as ‘desperate’ andopyhaith her appearance. They use
Kate’s own words to illustrate this. She is quadsd‘vailing that she looked like the back end of
a bug and that her bottom resemblgdrple sprouting broccoli{WD, 21 March, 2005, p. 9).
Kate’s graphic confessions work to render her ‘\Wwaigbody as abject and physically
unattractive, and the magazines word “wailing” feines the notion of her distress at her

appearance. However after sticking to the dletsing rule? she is now transformed:

stepping out recently in a sleek black trouser, sé star showed she is also glowing with health

and happiness.

(p. 8).
The magazine uses her slimmed down appearanceskesdk™ clothing to signify her
improved wellbeing. Kate’s colloquial use of laage to describe her body helps to
promote her more as an ‘ordinary mum’ than celglanitd therefore someone readers can
more readily identify with (Holmes, 2005; Redmo2607). In summary the textual and
photographic construction of health, weight andrttagernal body in the Kate Winslet
article could be read as suggesting that once Aenatldresses her problematic weight
issues by monitoring what she eats (with the hekxperts) she will attain health and

happiness as well as the socially desired “dranmeve look”.

Kate Hudson: ‘gone too far’
In contrast to the ‘lose weight and become healthghtra is an article concerning

Kate Hudson and the visual evidence of heihéalthy weight lods(NZWW, 26 September,
2005, p. 16). This article has the following tittehocking pics — Has Kate’s weight loss gone too
far?” (p. 16) and also uses the device of two contngsphotographs (see Figure 16,
below). The smaller photograph shows her posingdoneras at a red carpet event. In this
photograph she is wearing a shimmering straplegssigbas well groomed hair, and is
looking directly at the camera. The accompanying stéates Kate (with Goldie) looked much
healthier in July (p. 16). The larger and more recent photograpwshKate walking down a
street, looking extremely thin and wearing jeand among, baggy t-shirt, dark-glasses and
a hat. In this image her hair, by comparison, lookkempt and she is not smiling. The
text reads Even that big t-shirt can't hide her bony frdmgp.16) a description common to
accounts of anorexia as wearing baggy clothingisguise weight loss. An anorexic
account is further connoted in the subheadikge’ Hudson's always been thin — but now she

looks more skeletal than séx{p. 16). However, the description of her new agpace as
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“skeletal” not only has connotations of unhealtlextreme weight loss, illness and
mortality but also refers to the title of her ldtiln “Skeleton Key” which is mentioned in
the article. The text suggests that being too ihndesirable and not sexy, and her body
iIs now perhaps only newsworthy for its ‘shock’ v@land as an object of censure.

i Has Kate’s
"weight loss
gone too far?

Like her famous mum, actress Kate
Hudson’s always been thin - but now
she looks more skeletal than sexy

Figure 16. Kate Hudson: ‘WeightdodNZWW, 26 September 2005, p. 16

The phrase “shocking pics” appears to set the fimnhe body of the article which
focuses on Kate Hudson’s dramatic weight loss tepdo begin as an effort to lose
weight after the birth of her son. The text opefth stating that Kate:

has always seemed the picture of good health.tH&u?6 year old looked gaunt and frail as she

went shoppindp.16)

Both the text and full length picture graphicallpict Kate as underweight and unhealthy
(“gaunt” and “frail”).

The article discusses Kate’s weight gain duringypaacy (“almost 32kg”) and she
is reported to have worked hard to lose weightrd@eoto be ready for her first movie role
since the birth of her son. Motherhood is descriéi® a list of costs ordlls” i.e. “32kg”
weight gain, €-sectiofi, “ the twin pressures of motherhood and trying tobgek in shape(p.16).

The magazine states these factors t@okental toll as well(p.16) reporting Kate had
suffered from PND. The actress is quoted as sayinga very intense depression — but | had a
phasé (p.16). She is depicted sympathetically; for ryde, the article states she was
under these “pressures” while she was breastfeedihg constructs Kate as trying to do
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the ‘right’ thing for her baby and therefore aggadod’ mother and nurturer (Lupton, 1996).
The article claimsshe recently admitted she put herself through a@sping weight loss programre
(p- 16). Her personal agency in this extract igne with ‘new femininities’ however it
also places the responsibility for her plight geasonal level and not at a social level
(Bartky, 1990, Bordo, 2003, Lupton 2003).

Kate herself describes trying to lose weight fasbaigh this (unnamed)

programme, but the exercise is depicted as exaeasi exhausting:
I'd be working out and working out, having no rediaf was breast-feeding so | was sore, | was

tired and I'd cry on the treadmil(.12)

Her “reward” for her efforts was weight loss. Thanstruction of Kate as trying to be the
‘good mother’ breast feeding her baby as well ssngtting to regain her pre baby figure
in order to re-enter her careethrée monthsafter childbirth in the extract is strongly
reminiscent of the ‘supermum’ motif (Choi et al B0Q@ssher 1989). As well it suggests
she is under pressure to be seen as the glamomilysvblod celebrity ‘mom’ (Douglas &
Michaels, 2004). In this example however, unlike Geri Halliwell article (pp. 84-86),
the health of the baby is not mentioned, insteaddhus is entirely on the mother. The
words ‘punishing’ and ‘reward’ (i.e weight loss)aasin the article to describe Kate’s
weight loss programme may be read as a sympathegiction of her strenuous efforts to
lose weight, but alternatively they suggest a thefreonement or perhaps self castigation
for having put on so much weight (“almost 32kg”Yidg pregnancy.

Kate’s story could be read as evidence that triangse weight while breast
feeding as well as trying to prepare for work israpossible task so soon after childbirth
and perhaps that she was foolish to undertak&liernatively it could be seen as an
indictment of celebrity culture which “pressuresdmen to conform at any cost, a point
which is to some extent acknowledged in the tdis interesting to note that the smaller
‘red carpet’, ‘before’ photo where she is describsdooking much healthiérwas taken after
this period of intense exercise and distress. nilar photograph that appeared in the NI,
(referred to in Figure 3. p. 50) described hehat time as a “yummy mummy” (NI,
January, 2006, p. 88). This suggests that in thgazine world her exhausting and
distressing efforts were laudable and were franselgealthy as long as she, like ‘Kate
Winslet’, looked glamorous. But going “too far” llmse baby weight violates cultural
beauty norms and is constructed as unhealthy wkight a ‘story’ that provides good

copy for tabloid style magazines.
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Readers stories: “I cured my post-natal depressweith a duathlon”
Although the data set mainly featured celebrities,three reader’s stories that

were included all focused on psychological, and tinimal extent physical, health
problems which ‘necessitated’ weight loss aftermedtood. Despite the talk of excess
weight in all three narratives (on Sam, Tania avahde), there are only two direct
references to the problems of obesity and its impaghysical health. The first is
contained in the ‘Sam’ article in the sub headiaggtcise or di¢, but despite this alarming
imperative, the statement is not explicitly referea in the body of the text (WD, 21
August, 2006, p. 32). The second relates to ‘Tamfe is reported to have been warned
by her doctor of the consequences of obesity ophgsical health i.e.ah eight percent
chance you'll die through obesity related illne§séshe did not have a gastric bypass (WD, 8
August, 2005, p. 33). Despite these rather drancéaims and the passing use of risk
discourse (Lupton, 1996), physical health is notstaucted as the main reason that
prompted the women to diet, exercise, or have suitgereduce their excess weight.

In all three narratives, improvement in appearascas Duncan (1994, p.55)
writes, “advanced under cover of the rhetoric dltie. In this way they are similar to the
previous examples where appearance concerns veseclinked to impressions of
health. The women’s extreme weight loss (27.5 k§kg), accorded them feature status,
locating them in the popular “success story” gébrencan) and providing “tabloid
drama” (Barnett, 2006, p. 9). And as noted in ttevjpus chapter reader’s stories allow a
point of identity for readers (Kirkman, 2001). Thdkree narratives may therefore work as
consolation to readers that weight gain as a resgtegnancy and childbirth is common,
but they may also act as inspiration that transé&ionm through weight loss is possible for
‘ordinary’ women, no matter how big.

The three stories, discussed here, all recounttimen’s past ‘battles’ with weight

but construct motherhood as the primary causeludtantial weight gain e.g.:
It was after two troubled pregnancies and the diathher daughters that her weight problems really
began
(Tanig WD, 8 August, 2005, p. 32).

Two of the womenJoanneandSam refer explicitly to PND, linking it to weight isgs:

* The postnatal depression was difficult to get tilauJoining Weight Watchers was the one thing |

could have some control over.

(Joanne, NZWW, 10 October, 2005, p. 42)
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« Determined to beat the postnatal depression fod ga®well as shed the weight that had plagued

her since her early 20s, she set herself a gaampleting this year's Special K Duathalon

(Sam, WD, 21 August, 2006, p. 32).
These extracts illustrate a common linking betweeight or appearance concerns and
psychological health which ranges from the clinieakls of anorexia to the more
prevalent ‘look good feel good’ discourses prominemmagazines (Blood, 2005; Lupton
2003). The juxtaposition of talk about dealing wdigpression and weight loss in these
extracts suggests that concern about ‘physicalappee’ is an issue of equal importance
to the women and the magazine. Notions of selfrobahd self determination are used in
the last two extracts to express the effort reguice“beat” and “get through” PND and
achieve weight loss. These notions are construstadoliberal discourses of self
management and self improvement and in the textk tegposition the women as strong,
contrasting with more traditional notions as neadgt weak (Bordo, 1997; Ussher 1989)

Unlike Sam and Joanne who dieted and exercisedtomduce weight, the third
‘reader’, Tania, lost weight by undergoing a gadiiypass. She is reported to have been
“clinically obesé (WD, 8 August, 2005, p. 32). Her narrative isgely centred on describing
graphically the abject nature of the obese bodyuding how people treated her
differently because of her weight — all of whicledtas written about in her book “Fat
Like Me” which is featured within the article. Shiates that despite eatingry well” and
exercising regularly she lost little weight priorgeeking help through surgery, producing
moral justification for the more extreme weightuetion technique as a last resort. The
magazine commentary also draws attention to Tadectining psychological health,
stating that prior to surgery she was also:

Stressed and depressed trying to fit in diet amdlaise around the pressures of being a busy wife,

mother and teacher

(WD, 8 August, 2005, p. 32).
This extract frames Tania as motivated but caugthinva ‘supermum’ motif (Choi et al
2005; Ussher 1989) that is implicated in her fa&lto achieve satisfactory weight loss on
her own (shednly’ lost 10kg in six months). The “busy” life worles explanation that
despite her efforts, she needed to seek expertcaldwlp. The narrative therefore does
not frame Tania as lacking moral strength or maiivaeven though she is overweight, as
she was trying to improve her appearance througtadthy diet and exercise. However it
does paradoxically suggest that her body was belgendontrol and as such is

reminiscent of notions of the female body, paraclyl the maternal body, as ‘weak’ or
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‘unruly’” and in need of help and expert advice (uss2006), justifying more extreme
measures (Throsby, 2008).

The narratives also made use of neoliberal disssuof self care to justify their
concentration on weight loss. Marketing reseatgyssts that the use of a self care
discourse that constructs women as better mothdrsdoming increasingly popular in
Western culture and is used to help sell self pavducts to this valuable target market
(Holistic health, 2006). Therefore the traditiogabd mother discourse of women as
nurturers and care givers (Barnett, 2006; Lewisidge, 2005) may work as a rationale
for weight loss. The deployment of neoliberal an$ of personal responsibility and self
care, as the strategy to achieve it, creates nevodises of motherhood. In turn this may
work to relieve some of the maternal guilt attacteedelf focused care, or allay concerns
that caring for your appearance denotes selfishness

But as with physical health concerns the referet@damily’ reasons were
relatively brief. Sam is credited with the longastl most pointed reference to her family

and her role as nurturer as motivating weight rédaoc She states:
I remember looking at my children and my husbarditaimking, | chose to have them and | owe it

to them to be alive and healthy. | had to get béttethem as well as myself

(WD, 21 August, 2006, p. 32).
Although Sam’s language of personal choice (“I emshave them”) perhaps suggests a
neoliberal ‘free choice’ discourse, her talk ofpessibility to others (“I owe it to them”, “I
had to get better for them”) reflects the moreitradal feminine concept of nurturer and
caregiver. Sam’s framing of herself in this extr&orks to construct her as a ‘good
mother’ who puts her family first, but allows jugtation of self care, through looking
after her own health via weight loss as a way sleng that her ‘care’ continues. The
notion of caring for her family, as discussed ab@®o helps to justify the time and effort
she spent on exercise in preparation for the domtihd Yoing things for myself as she
implies by looking after herself she will becombetter mother (Lewis & Ridge, 2005;
Throsby, 2008). Joanne and Tania also briefly medeeof the ‘become a good/better
mother’ discourse to justify their investment ieight loss techniques i.e. losing weight
has allowed them to ‘keep up’ with their childrerdanow they have lost weight they
report being able to enjoy playing with them aridrtg them on outings. Throsby (2008)
found many of the participants in her study of woiaveight loss surgery experiences,
highlighted their “ability to be better parents grdviders post-surgery” (p. 123). Heyes
(2006), in her study of Weight Watchers literatuasp notes that the notion that weight
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loss allows increased physical play with your atafdis “an extraordinarily popular trope
used to promote the diets (p. 141).

Although losing weight for family reasons rated itn@min all the women'’s
narratives, the main reason given by all thrego@ysevering with their weight loss efforts
was for ‘themselves’; a construction mobilising reodneoliberal discourses of self
management and self improvement. For examplarhéduote from Sam in her article
IS:

My reason in the beginning was for my family, amdwbecause | feel great I'm doing it

(continuing to diet and exercistor myself

(WD, 21 August, 2006, p. 33).

Here Sam suggests the notion of empowerment aaduyie in her bodily transformation.
This, and her promise of continued self managemmeks to construct her less as a
traditional mother and more of a modern neolibpadifeminist woman. Tania positions
herself somewhat differently. Initially she alsged the ‘better mother’ discourse by
proposing that her obesity troubled her becauatdatted her ability to manage her
children and restricted her activities when theyian outings. In contrast, she then
states: But worst of all, people treated me differefitfVD, 8 August, 2005, p. 32). Tania in this
statement constructs her excess body weight asatise of distress, a theme noted by
other writers and researchers (Greenberg & Woi28D5; Jenkin & Tiggemann, 1997).

In all three narratives, the mother’s physical @wpace and how others saw them
is privileged as the central reason for their deteation to lose weight. The women’s
concerns about their appearance, because of #Hegs® weight, are positioned as a cause
of psychological distress; for example, Sam andd& are reported as being sensitive to
other peoples gaze:

* She was overweight... and was so deeply troubledtdtsuappearance that she ...refused to take
part in family photographs

(Sam, WD, 21 August, 2006, p. 32).

* When you're clinically obese people see you as astaw...| would never go out dancing because |
would just jiggle

(Tania, WD, 8 August, 2005, p. 32).

These extracts suggest the extent that the wonftathdé the ‘critical’ gaze of others
positioned their overweight bodies being outsideent beauty norms as freakish. The
words “deeply troubled” and “people see you as aster” point to high levels of anguish

about their appearance.
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The extracts also point to the degree to whicHdhtcal’ gaze of others featured
in women’s accounts of how they had been emotigradiected by their ‘overweight’
bodies. The regulating function of the gaze otaths conceptualised in Foucault’s
notion of the Panoptican; here the internalisatibfeelings can be seen in self description
as a “monster” requiring self discipline and actioriose weight. ‘Before and after’
photographs of the women surround their articlesyesvhat paradoxically bringing the
‘monstrous’ body under public (readership) gaziecanique one writer refers to as
“enfreakment” (Throsby, 2008). The photographssiitate and contrast the women'’s
previous excess weight and degradation with acesl&ar their new shape and enhanced,
glamorised appearance.

All the narratives linked physical appearance tgcpslogical health and credited
weight reduction with improving their psychologi¢edalth and emotional wellbeing. This
was frequently done through reference to clothiogexample, Sam stated that at her
heaviest [‘had only one pair of pants | could wear and eese were too tight but after she dieted
and exercised in preparation for the duathlon sh#ped three dress sizes and the postnatal
depression was gone from her lii@VD, 21 August, 2006, pp. 32-33). In all threticdes
clothes and clothing sizes were repeatedly usednastaphor to signify both the abject
nature of the large body and the women’s new fqumdk in, and enjoyment of, their
thinner bodies; for example, Joanne spoke of hatigwn out old baggy paritand that
“now she loves her slim size-10 fighfdNZWW, 10 October, 2005, p. 42).

Lupton (2003), has noted that weight loss and basclearly been linked with
women’s self esteem in modern culture. This noti@as also highlighted in the women'’s
stories, where weight loss is eulogised e.g.:

» Joanne says losing the weight was the ultimatesaehient following years of heartache.

(Joanne, NZWW, 10 October, 2005, p. 42)

* Interms of a life-changing experience, losing wig up with having a child.

(Tania, WD, 8 August, 2005, p. 32).

Equating weight loss with having a child suggesis very important to Tania. This trope
may also signify the ‘birth’ of a new self, as logiweight was “life changing”. Tan&so
refers to the concept that weight loss allows d& person trapped inside the large body to
emerge and be seen:

| felt a real sense of rediscovery — of finding litiéee person that was always there insifp.32)
Tania’s reference to revealing the “little perstimét was always “inside” (p. 32) reflects a

common theme found in stories of bodily transfoiora{Heyes, 2007; Throsby, 2008).
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This concept appropriates a Cartesian mind/bodjistnavhere the body is construed as
alien and a threat to self—integrity (Bordo, 200&lson, 1997). The word “rediscovery”
could be read as referring to Tania finding herjnes ‘identity’ again, perhaps again a
reference to returning to normal both physicallg amentally after having children.

All three women in the narratives are construcefeing empowered and having
increased self confidence and improved psycholbgied-being through losing weight.
Although their physical health possibly improvedaasonsequence of diet and exercise, if
there were benefits they were glossed over in fagbappearance and its link to
psychological health. The women’s role as mothexs referenced as the cause of weight
gain and degradation but was also used to shotieeujuistifications for self care and body
management. This privileging of diet and exerémeaveight loss and appearance over
physical health reflects findings from other resbawn the portrayal of women’s health in

popular magazines (e.g. Barnett, 2006).

Chapter Summary
Analyses of the material in this chapter demonstiia¢ regular conflation of health

and beauty discourses. This aspect is similarégeipus research which proposes that
women’s magazines promote weight loss and appeatarder the pretext of health
(Barnett, 2006; Kogan, Kellaway, Rickard & Borrag®03; Madden & Chamberlain,
2004). The magazines also made use of traditfenahinity discourses around women as
nurturers to justify criticism or approval of pregr or breast feeding celebrity mothers’
appearance, particularly in association to theighte Within the data set the maternal
body was constructed as problematic as it was aight. Rather than mobilising a
physical health discourse around the problemat&weight body, articles predominately
constructed a psychological discourse that intéegewith femininity discourses to
construct ‘feeling good’ as ‘looking good’. Thusetmaternal body which had not
returned to ‘normal’ (i.e. slim) was constructeduasittractive and the cause of
psychological distress in both celebrities anddexa’. A ‘healthy’ diet and exercise were
credited by the magazines with alleviating psycbmlal distress and raising the women’s
self esteem and happiness through improvementsditytappearance. However, this was
qualified; for example, excessive dieting or ex&ar women trying to lose weight on
their own without expert advice were depicted aslileg to ill health and unfavourable
appearance. In contrast, mothers who investeapproved’ diet and exercise
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programmes were constructed as successful in angiappropriate weight loss, good
health, psychological well being and most impottaatsocially acceptable slim, attractive
body. The means of attaining this transformatiomf abject to health and happiness, i.e.
the diets and exercise promoted to remedy the mealtbody, will be the subject of the

next chapter.
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CHAPTER FIVE

LABOURING MOTHERS: “GETTING BACK TO NORMAL”

Introduction
One of the most noticeable features of the datavastthe number of references

and articles written about ‘bouncing back afteriegbor ‘getting back to normal’. This
‘bouncing back’ concept largely rested on the regmbdraming of mothers’ bodies as fat
and flabby which worked to position the maternalypas problematic or abject in relation
to our current societal norms and, therefore, iadnef remedial action and discipline
(Bartky,1990; Bordo,1993; Chapkis, 1986). Remedvark is represented as not only
(re)constructing the body ideal but also enhandieglth as discussed in the previous
chapter; i.e. being slender is considered healihy, a personal and moral responsibility
especially for women (Burns & Gavey, 2004; Lupt@896). Losing weight and ‘shaping
up’ in articles signaled that the undesirable nmatebody was back under control, and the
celebrity mother was getting back to her ‘normémsattractive, sexy’ self. Achieving
this involved constant advice from experts or therpalists, and heavy promotion of the,
often costly, weight-loss technologies availabléétp the body return to its ‘normal’ pre-
pregnant state. While this framing of women’s lesdn general as problematic is not new
and has been widely written about (e.g. Bordo 189397; Ussher,1989 & 2006), it is
not only the extent of cover given to reshaping gbstnatal maternal body that is a new
trend but also, more alarmingly, the rapidity ohiawing the slim ideal. The gathering
momentum and apparent acceptability of post baldy bepair’ in the magazines draws
impetus, to some extent, from the heavy investroétite multimillion dollar appearance
industry in product and profit.

This chapter examines the ways in which the magaaiticles constructed the
‘new labour’ of the postnatal period, a labouringcbntain and re-shape the maternal body
as quickly as possible after birth. The first s@ctreviews how magazines as a whole
construct mothers’ ‘new labour’, including the iritce of magazines with consumer
femininity. The chapter then turns to specificexgp of the labour required to quickly re-
shape the post-birth body through the analysestmies referring to quick-loss success
stories of celebrities. While such stories domidatee texts examined, longer term

labouring presented a companion narrative, as drdatives attempting to counter the
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imperatives for celebrities to ‘get back’ their pmaternity bodies. Examples of these

complementary and counter stories complete thetehap

‘Buying (into) the body remedies’: Consumer feminip and women’s magazines
Myra Macdonald (2004), in her exploration into tiistory of the ‘reconstruction’

of femininity through advertising, states that wenisince at least the late nineteenth
century, have been particularly associated withsaorerism” (p. 41). She contends that
once women’s spending power as keeper of the holtsglurse was recognized they
became targeted by producers, and by the 1930dattisr was held as “almost single
handedly responsible for the burgeoning of the wwdmenagazine press” (p. 44).
Advertisers learnt to adapt to different trends f@amininity; for example, using or
developing discourses to appeal to women’s diftesansibilities. The strident advocacy
of the second wave of feminism, particularly arowsekism in advertising, presented
particular challenges in advertising to women. Bythe late 1980s and 1990s consumer
discourses aimed at women took on the cloak off@métism and were drenched in “the
terminology of self assertiveness and achievemeatid the collective rhetoric of
traditional feminism was transformed into “atomizacts of individualism” (p. 56). But
Macdonald suggests that the postfeminist ‘superworsiyle “iconography depended on
spending money” and that important issues suchregslém, independence and pleasure
were “reduced to matters of lifestyle and consuargtall of which was used to encourage
continuous consumption through advertisements5p{h7).

Advertising is the life-blood of magazines such tti@oducing women as
‘continuous’ consumers is a given. Moreover, mestibolars have noted that magazines
promote multiple identities which create niche nedsk a strategy which maximizes
advertising potential (Carter & Steiner, 2004). &gesult, Carter and Steiner (2004)
contend that each niche is supplied with their dget of problems and challenges which
can be explained and solved by subscribing to thgazine and by using the products and
services it advertises” (p. 17). In this wayoutd be argued that mothers have become a
potentially lucrative new niche market for the atien of magazines and their advertisers.
The ‘problematic’ for new mothers in the ‘new labas how to ‘get back’ to the pre-natal
body as fast as possible and, indeed, one of th& prolific ways in which women’s
magazines construct ‘consumer femininity’ (anddtstinuous consumption) is through
advertisements and articles on how to achieve tlkeal feminine appearance”,
represented as crucial to self esteem and womeuwialsvorth (Gill, 2007). Gill writes
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that by taking up ‘consumer femininity’ women comst themselves “as an object
requiring work” (p. 98). This notion has been l@oeby scholars as ‘body work’, and is
noted to be a common discursive theme in womengaziaes where women’s bodies are
framed as flawed, or having the potential to gdt afucontrol, and therefore in need of
“remedial work, specifically body reduction” (Blopg005, pp. 102-103).

Consistent with Gill's (2007) observatiorstudies of women’s magazines suggest
that the number of articles about appearance, apdrticular diet and exercise for weight
control, have grown over the last few decades ® phint where they have become
ubiquitous (Bartky, 1990; Malkin, Wornian, & Chis| 1999; Wiseman, Gray, Mosimann,
& Ahrens, 1990). Davalos, Davalos, and Layton @G€Qudied the cover headlines of ten
different popular women’s magazines over the lastet decades of the2@entury. Their
results showed that the number of cover headlie&gtimg to beauty and body image
articles had almost doubled over that time whilesth relating to domestic and child
rearing issues had declined. They conclude: “Tomidant messages that appear to be
clear are that women should be thin, beautiful atichctive to males. Other messages
appear secondary to those.” (p. 255). This chamdecus also suggests that, at least in
popular women’s magazines, motherhood as it relatehildcare and domesticity is no
longer the strong selling point it has been in ggsterations (Ballaster, Beetham, Frazer,
& Hebron, 1991).

Dworkin and Wachs (2004) suggest that contemparastherhood has a “new set
of tasks” besides work, household labour and chiel¢p. 616). They describe this “third
shift” as “bodywork”. Their premise is based oe findings from their extensive textual
analysis of “Shape Fit Pregnancy”, an American magadevoted to pre and post natal
fitness and body shape. The authors propose bimainting back” after babies is part of
“dutiful femininity” (p. 616), and is normalized iboth the titles of the articles and texts
throughout the magazine. The notion of controldesd strongly in their findings such that
getting back control of a body perceived to be autontrol, symbolized getting back
control of their lives. Dworkin and Wachs (2004& that there was also an emphasis in
the texts on identity and empowerment — motherguieatly asserted that they were not
just a baby machine, they wanted to ‘get back tonat and were doing it (improving
their bodies) for themselves, both popular postfeshiand neoliberal discourses. Exercise
constituted an imperative and stood as a symbdilderation. Women were encouraged to
get moving as soon as possible after giving bimtlorider to get fit again and normalize

their appearance: “fitness should be at the togaf postpartum list” (p. 617).
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For some, the failure, or impossibility, of fitheasd dietary regimes may impede
‘getting back to normal’ requiring alternative apaches if the goal seems mandatory.
Plastic surgery, once the prerogative of the ricth fBmous, has become a commonplace
on the wave of popular television shows featuritg tmake-over (Tait, 2007).
Magazines have also been implicated in the normu#bz of plastic surgery. Brooks
(2004) in her study of this phenomenon found adangmber of mainly favourable
accounts of the procedure within four popular Un@gazines: Vogue, Harpers Bazaar, US
Weekly and People. She pinpointed two narrativeem@s: new technology, where
cosmetic surgery is seen as innovative, “accessbte healthful, forward-looking and
medically legitimate; and, the candid account, whdr was framed as courageous,
virtuous, a treat, a sign of “independence andlliebhe common sense and pro-activity”
(p.p 215 & 219). Heyes (2007) writes: “Scholaes/én noted the erosion of critical
accounts of cosmetic surgery within women’s magazina process whereby magazines
have co-opted and distorted feminist discourseetwder surgery an expression of self

determination” (p. 122).

Resisting the ‘norms’
Karen Throsby (2008), in her research on weighs$ ksrgery, writes that in the

current social and cultural context “the body isstantly to be worked upon and is never
left to its own devices” but there is a tensionwesn “the competing socially prevalent
exhortations to both listen to the body and to amnénd control it” (p. 124). Pregnancy is
arguably one time when women are allowed to ‘ligierihe body and take up a larger
space as it is construed as natural and normaipuadh this is now subject to its own
restrictions and disciplines through the medicélsaof pregnancy and concerns around
obesity (Longhurst, 1999; Lupton, 1996; Root & Brmx, 2001).

Researchers have found that while some women sieessed by their larger body
in pregnancy others see pregnancy as a time toasteyy from ‘body work’. Within
qualitative research pregnant women have frequeattytioned their bodies as beyond or
out of control and subject to the force of natdfex & Yamaguchi, 1997; Ussher, 2006;
Warren & Brewis, 2004). For some women this notiepresented liberation from the
‘body project’ (Warren & Brewis, 2004), time outom commodified beauty and an
‘excuse’ to relax bodily standards and weight cain{Bailey, 1999; Earle, 2003; Fox &
Yamaguchi 1997; Johnson et al. 2004). Larger womeparticular are reported to find
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pregnancy a welcome relief from pressures to comf@ome even wearing previously
avoided clothes or willing to be seen going swingrix@cause pregnancy was perceived as
a valid defence for their larger body size (Fox &Yaguchi, 1997; Wiles, 1994). In this
way pregnancy with its unavoidable natural/normaighit increase can be positioned as a
site of at least temporary resistance to currertt $teauty norms.

The postnatal period however presents a differesitipn as the ‘excuse’ for a
larger body has literally been removed. Some rekeas have noted continued resistance
to a return to strict beauty norms amongst new prstlafter childbirth. Lucy Bailey
(2001), for example, found that while many womed hagative reactions to their bodies
after childbirth for others the postnatal periogresented a time of empowerment as it
meant a lack of focus on bodily display and a gjewrbaby focus. Therefore the postnatal
period for some women may also be construed asa tf resistance to the cultural
pressures to be slim and toned. But this posiperhaps represents what has been
described as “resistance by default” as it mayambody a conscious decision to rebel
against societal beauty norms (Root & Browner, 200211).

Bailey (2001) also noted that despite these wompnStive perceptions of the
maternal body in the first few months after chilthyj later interviews suggested that
“ambivalent feelings about body shape were startmmge-emerge, with some women
feeling it was important to get their bodies bagkormal (p. 120). These findings reflect
the complexity and fluidity of women’s negotiationgth their postnatal body and societal
expectations. The findings may also represent thi@ewn’s recognition or their realisation
that being overweight and/or out of shape in Westarciety frequently leads to social
reproach and feelings of disempowerment (Bartky9019Bordo, 2003; Weber, 2005).
Acknowledging that beauty brings power (Hesse-Bilh&xavy, Quinn & Zoino, 2006),
getting the body back under control and into linghwbeauty norms after childbirth
although it may appear as accommodation to cultweahs, may also be seen as an act of
empowerment. As such (re)attaining the slim tobedy and erasing the visible signs of
motherhood from the body could be framed as amfaetsistance if “its intent is to reject
subordination” (Weitz, 2001 p. 682). Despite thissitive construction many feminist
researchers, such as Bordo (2003), warn that theofatrying to achieve these strict
cultural standards can also be “utilised in theneiance and reproduction of existing
power relations” providing evidence of Foucaulitdtian of the ‘docile body’ (p. 168).

In the analyses that follow, the ways in which nzges (re)produced consuming

and labouring identities for women in the postbiperiod and the notion of temporary
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resistance and normality are examined. The exttesdd in the first section are taken from
more brief and fleeting references to re-shaping plost-birth body quickly within

magazine articles. In the remaining sections, feaduticles are analysed.

Analysis and discussion
Rapid weight loss after birth was a dominant themthe magazines, particularly

in celebrity stories. The frequent (re)constructiminpost birth weight as ‘fat’, ‘baby
weight’, ‘baby fat’, “unwanted kilos after babie¢iVD, 19 September 2005, p.20) and
“pregnancy weight” littered articles on new motharsl justified regimes to lose weight.
Constructions of post-birth weight as fat drew tiertsupport from the common reports of
how many ‘kilos’ the mother gained during pregnancguch constructions ignore the
normality and necessity of weight gain in pregnaneigh its attendant weight retention
after childbirth, and obscure the difficulty of ing weight quickly (if desired) due to
practical matters (e.g., breastfeeding or less tomdevote to body maintenance; Jenkin &
Tiggemann, 1997).

The conflation of pregnancy and/or post baby weight“fat” or “overweight”
appeared throughout articles in the data set, ipoBig weight gain in pregnancy as an
undesirable, unacceptable state of being for bathltth and most importantly for
appearance. One example of the conflation appearad account about Sally Ridge, a
New Zealand media personality and mother of thi®ally was quizzed about her
relationship with her body in an article entitle8éetrets of a Slim Woman” (NZWW, 10
October 2005, p12). She was asked “have you ewar treerweight?” her reply was direct
“No, apart from when I've been pregnant”.

Following the construction of the pregnant and jpagh body as “fat”, articles
presented methods and instructions on how to gteedriwanted weight and return the
body to ‘normal’ (read pre-pregnant shape) and twdo this as quickly as possible. The
practice of stating weight gains and losses to oreabeir progress was ubiquitous, but it
was notable that the time weight loss took wasareasingly common feature in the data
set articles. Sometimes articles referenced thghwéass with clothing sizes. For
example, New Zealand sports celebrity, Mandy Bankess reported aseven back in her
size eight jeans alreadgix weeks after the birth of her first child (N2, 11 July 2005, p.

8). Katie Holmes was said to biedking slim and gorgeous only three weeks sinagsSapril 18"
birth.”, and is said to be determined to logeky in 12 weeks(WD, 22 May 2006, p. 8).
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The ‘Geri Halliwell’ article, analysed in the preus chapter, referred to the star having
“dropped a whopping 19.2kg in four we2K¥VD, 6 August 2006, p. 23).

Victoria Beckham’s post baby weight loss came umpa@eticular scrutiny by
several magazines. In OK she was described as:

...wearing some choice designer items and revealfiguee that defies belief since she

had only given birth to her third son Cruz, fiveeks previously
(OK, 12 April, 2005. p. 64)
In the following month NZWW (9 May, 2005) tuckecetfollowing into a side bar

accompanying an article on her marriage:

After the birth of Cruz, Victoria was obsessed witaining her figure as quickly as possible. It
took her only five weeks to lose the 13kg she putloring pregnancy and she credits

seaweed-wrap treatments with helping her astorgbhsudden shrinkage

(p.13)
The use of the words “obsessed” in the first sesggalong with the suggestion that she

was in a great hurry to lose her weight, work tpideVictoria as fanatical about her
appearance. Nonetheless, the magazine uses aatefglaliscourse, which undermines the
first negative depiction of Victoria as body obsschampioning her weight loss as
“astonishing” because it took “only five weeks”hd selection of words “astonishing” and
“only” in particular invite a positive reading oflalation and amazement at how fast she
was able to lose the weight after child birth. sTéelebratory reading positions her more
as a superstar in relation to weight loss and oexefs her media image as the epitome of
the modern cultural ideal of the female body.

The magazines’ reports about celebrities such eoka not only calls attention to
weight and shape issues post pregnancy but mayaldoto promote an element of
competition in which celebrity mothers appear t® far the quickest ‘return to normal’
after childbirth. Feminist scholars have noted thaurrent society “women are
encouraged to see themselves in competition with ether” (Whelehan, 2004, p. 5).
Gillespie (1996) suggested that repeated exposureduty ideals (in this case read quick
postnatal weight loss) “helps create a compethiegarchical society ...where women
need to maintain the edge” (p. 78). If the feeriady is seen as a commodity in a culture
where women’s appearance is highly valued (Chafiki86; Holland, 2004), which may
be particularly true for women celebrities, thequick return to ‘normal’ holds heightened
importance and value.

From a Foucauldian perspective, the magazines’ isggoneoccupation with

detailing individual’'s weight and shapes in thisyypmsitions it as functioning in the
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manner of the Panoptican (Foucault, 1995). TV¥igitance towards celebrity mothers
weight loss appears unrelenting and the detailedrg#ions suggest close monitoring
similar to that of the prison guard who has the @otw inflict punishment for aberrant
behaviour; the magazine ‘punishing’ its subjecttheform of critical comments and
unflattering photographs. Repeated reporting aglatdoss and comparisons also
resembles the ‘weigh in’, a popular method of clvglon progress and encouraging
individual weight loss by diet companies such asgieWatchers, and one which will be
familiar to many readers. This practice of detglweight losses after childbirth may
provide a measure for readers to compare themseittesand the constant surveillance
and measuring may therefore act to normalize fanemthe cultural importance of quick
weight loss after childbirth.

From a consumer femininity perspective, report&stonishing... shrinkage”
(NZWW, 9 May, 2005, p. 13) so soon after givinglmnitmay also work to create an
element of desire for the product that helped aghibis effect. As many of the articles in
the data set construct the maternal body as hetlndrmormal it is therefore, without
question, in need of remedy; and the magazinesidrgty reference the product used to
bring about the changes. In the case of VictogakBam, for example, it is through her
identity as a consumer that the “sudden shrinkégathieved; her “secret” is the purchase
of seaweed-wrap treatments. Seaweed-wraps iextriact are depicted as a miraculous
product which enabled rapid weight loss. Theyadse by implication “credit(ed)” as the
solution to Victoria’s distress or “obsession wiggaining her figure as quickly as
possible”. The turn of the weight loss industryaze toward recent mothers as a target

market, producing them as consumers, is the ceradlof the remainder of the analysis.

Designer new mother diets: “specialized programmeveloped for me”
Within the data set there were many referencesworfew mothers maintained

their figures or ‘got back into shape’ through diet exercise. Even mothers who were
described as having achieved their looks ‘effoslgsare reported to have been watchful
in their diet and to have exercised. It could fmiad that the frequency of this message
over time may work to normalize both these behagiau connection with mothers. It
should be noted that exercise was more often megdion combination with diet, and
receives relatively little attention compared te thlk of food and dieting. Although
mothers were described as trying to ‘firm up’ a themselves of ‘flab’ after child birth,
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exercise was infrequently discussed at any lerayttept in relation to how difficult it is to
fit into a busy schedule, how exhausting it candven relation to its physical and metal
health benefits and, conversely, harm if overdoiiée talk of diet on the other hand was
especially vigorous.

While there was frequent mention of a more gerszdlieating well’ or ‘sensibly’
during pregnancy, or dieting/‘watching you eateafthe birth, there were also references
to specific diet programmes, products and compamiesh have targeted new mothers.
These citations were sometimes positioned witHarger article about other aspects of the
woman, and as such are reminiscent of product plan@. An article about New Zealand
soap opera star, Amber Curren’s use of a Weightk¢as ‘lactation programme’ provides
an example. The extract shown below was nestddnnattwo page article which focused
on the birth of her baby and her relationship v partner and new baby daughter:

Amber's now concentrating on balancing being a maamn with her acting job, studying towards a
degree in business psychology and losing the babghu

"The camera makes even normal sized people loo&!hsge admits. "But I'm going to do the
Weight Watchers lactation programme so that | ¢dirbseastfeed while | diet, and | want to do
more walking. I'm not happy with the way | looktgnow but I'm determined to do it!"

(WD, 19 September 2005, p.11)

The magazine clearly positions Amber as supermunoi(€t al., 2005) and the
inclusion of losing baby weight alongside this sonpe Dworkin and Wachs (2004) notion
of “body work” as the third shift for mothers. Haference to the camera resonates with
the Foucauldian notion of surveillance. As an aste recognises that her appearance,
through the camera, will be monitored and judgethieypublic who have the potential
power to be critical of an imperfect female bodis reflects not only the idea of the
camera as the public eye or the Panoptican (Foid®45), but also perhaps evidence that
Amber has internalised this sociocultural survatka (“I'm not happy with the way | look
right now”). In turn this is working to exert press on her to discipline her body through
diet and exercise and get it back into the rigljpghi.e. not to “look huge” (WD, 19
September 2005, p.11).

Amber’s use of a discourse of discontent abopeapance, especially considering
she is an actress and under public scrutiny, wiorkesgitimise her attempts at weight loss
while breastfeeding her new baby and her subsegueggtment in Weight Watchers. At

the same time she frames herself as a breast feetither which positions her as a

2 Product placement is a modern advertising conepte a product is shown or referred to in “retiamn
payment or other valuable consideration”
(Ofcom Broadcasting Code, Section 10. n.d.).
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‘good’ mother who wants to nurture her baby in ltlest way possible. Her reference to
the camera making people seem bigger than norogdests that she may feel the need to
slim down to a smaller than ‘normal’ size to beaassful in her career where appearance
is very important. This dual depiction of hersgtirks to enhance the Weight Watchers
diet as an ideal remedy for the twin social pressuio be a ‘good’ mother and just as
importantly lose “baby weight” in order to achiedeal femininity.

Like Amber, April leremia is another ‘celebrity’dW Zealand figure to endorse a
slimming product specified as tailored for new navgh(see Chapter 4). April’s story of
weight loss appeared in a regular weekly columnre/sbe detailed progress toward her

goal:

I've given myself nine months to do it. By 2006) Hetermined to be taut, trim and terrific, aslwel
as happy and healthy
(NZWW, 9 May 2005, p. 9)

April continually referenced SureSlim in glowingres throughout her columns, crediting
it with providing the mechanisms and supports therte essential for her to achieve her
weight loss as a mother, particularly ‘a breastiesgdother’. Along with references in the
weekly column, April was featured in two separatieeSlim advertisements. The pre-
Xmas advertisement featured a photograph of asgnilpril holding a small gift tied with
ribbon in her hand (see Figure 17 below). The tfithe ad isSEnjoy more presence this
Christmas” (NZWW, 5 December 2005, p. 117), the pun perhag&ating that weight loss
makes a person more worthy of notice. The texdgdke form of a personal testimonial
from April thanking the company for its support aspousing the benefits of using an
individualised SureSlim “program”. The diet progmae is framed as both scientific and
safe through reference to how the individualisemjpmmme is based on blood tests
screened by thestreslim doctdi. April makes reference to the company’s abitay
recognise &ny special circumstances; which in my case, waadbfeeding a new ba{p. 117),

which works to enhance the diet as adaptable fonevos various roles in life and
specifically motherhood. April’'s repeated referena herself as ‘a breastfeeding mother’
positions her as a ‘normal’ woman rather than aélgland devoted ‘good’ mother. This
construction of April helps promote the diet adahlie for all mothers and at the same
time adds to the positive endorsement of the comparbeing devoted to the health and

wellbeing of both mother and baby and thereforeathpsound.
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Figure 17. April leremia: Presence. NZWW, 5 Deben2005, p. 117
(Imagsurtesy of SureSlim)

The NZWW 3 April 2006 issue, contained a differ8nreSlim advertisement
which is headedCongratulations April Bruce!” (p. 30) and is placed opposite April’s
final weight loss column (see Figure 18 below). Dody of the text in this advertisement
takes the form of a private letter from April torlveeight loss ‘mentor’ who was part of
the SureSlim package. The mentor, another breakitfig mother who lost a significant
amount of weight, was constructed as a signifisantrce of support through April’s
weight loss journey and referred to in her columimsthe letter April again thanks and
praises the company for its support. As an adsiagidevice the letter works as a personal
testimonial and suggests ‘reality’ and authentiagyreaders have witnessed her successful
slim down. As with the previous advertisement tmpany, working through April’s
letter, directly targets new mothers with the refee to $pecialised programme developed for
me’ when “breastfeeding(p. 30). In this advertisement April confidenttgnstructs herself
as ‘supermum’ noting that despite heasy lif¢’ working and ‘taising’ her children, she was
able to reach herbal weight(p. 30). One way that this reference to a busyhms life
alongside references to the individualised, addptaiet plan and personal support
available through other mentors who are also ‘mumesy work is to enhance the concept
of the programme as suitable for any women — atbadines of ‘if | can do it anyone

can.
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Figure 18. April leremia: Goal. NZWW, 3 April 200pp.30-31
(Images courtesy of SureSlim & New Zealand Womaigskly)

The heading for the advertisement, “Congratulatidps| Bruce”, credits April
with achieving the weight loss i.e. constructingsta personal achievement (NZWW, 3
April 2006, p. 30). While this on the surface seaahodds with promotion of the
company, it reflects the idea that personal empmeat is enabled through consumption,
a regularly used discourse in advertising beaubgdyets to women (Bordo, 1997 & 2003;
Gill, 2007, Lazar, 2006). While April and SureSlarlebrate her successful weight loss,
tucked within this last extract is also a referetacher ongoing investment in the
company’s product through the SureSlim maintengmnaegramme called the “SureSlim
Lifestyle eating programme” (NZWW, 3 April 2006, 30). The name suggests
something planned and ongoing, reflecting Westeares$y's concept of the body as a
project and the continuous nature of ‘body work’ idmen throughout their lives, both of
which are heavily promoted in the media (Blood, 20ordo, 2003; Dworkin & Wachs,
2004). Feminist scholars, such as Bordo (2003) laagued that women'’s efforts to
control their unruly bodies through continued irv@snt in body work has the potential to
instil them with a sense of empowerment (Warrenr&ts, 2004), an argument which
can be seen to be reflected in this extract

The magazine reports of Amber and April have begsed as examples of the new
trend toward producing new mothers as consumethbjsrcase of dieting products touting
to cater especially for post-birth mothers. B@ #imphases in these representations were
not directed at the speed of reshaping the postinatly which often accompanied the
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explicit magazine advice on the diets, exerciselasality products. Other articles referred
to the many diets and products now available teeethe visible signs of motherhood, and
how to do achieve erasure quickly. One exampkefefture article that provided such
detail about how celebrities lost weight quicklyeatbirth is discussed in the next section.

Quick fix slimming secrets: How stars lose flab fas
In 2006 on its cover NI heralded the revealinghef tsecret” ways in which

celebrities had quickly shed their weight afteriggvbirth (see Figure 19 below). The
magazine cover shows a montage of three smilirebd&y mothers, Gwyneth Paltrow,
Katie Holmes and Jordan, alongside the headiQgjck-fix slimming secrets. How stars lose
flab fast” (NI, 20 May 2006, cover). The phrase “lose flabtf is suggestive of two
aspects of the maternal body which are currentieuthe media spotlight. The word
“flab” could be read simply as alliteration wittet word “fast”, a device often used in
magazine headings, but it also reflects the comframing of heavier female bodies as
flabby, unfit and unattractive (Bordo, 2003, Chais8l Blair, 2005). The word ‘fast’
echoes the phrase “quick fix” and emphasizes thiemof a speedy remedy (“fix”).
Therefore this title may work to reinforce the ootithat ‘quick’ weight loss after child
birth was not only possible if these “slimming sst are followed, but desirable and
something we as readers want to know about. FRuathéhe article focusesly on bodily
transformation after childbirth, this heading counsts the maternal body not as normal,
but as flabby and therefore socially defective,asncble and in need of remedy. The
dominance of the article’s image on the cover Jdéinge font size and design of the title
suggests it was positioned as a selling pointfemhagazine. As well, its prominence on
the page over references to other issues suclilkeniéa, and a child’s “desperate fight for
life” are suggestive of its assumed social impargaand commaodity value (NI, 20 May
2006, cover).
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Figure 19. Quick fix sliming secrets. NI, 20 Mayd®&) cover.

The contents page carries two references to tiaeanthich read:
New celebrity mums are busting to get back to thesrbaby weight for the red carpet

and,

STARVING CELEBS. Stars will do anything to lose ithgost-baby weight

(p. 9).
The tone of these sentences is different to thercaich connotes exciting weight loss
“secrets” (cover). These statements could be irgegd in a number of ways. For example,
the wording “Starving celebs” and “Stars will doy#ring” suggests the article will take a
more critical view of the celebrity mothers’ weidloss methods. These statements also
reinforce the construction of the maternal bodybasg over weight and undesirable,
something to be gotten rid of at any cost. Atghme time it constructs the celebrities as
driven to conform to the socially expected celgbhibdy norms before exposure to the
world via film and photography on “the red carpgt’ 9). This once again suggests that
the lens of the camera, acting as the public eyections much as the surveillance of
prison guards in Foucault’'s (1995) Panoptican gulae celebrities’ compliance with an
idealized female body through rejection or erasidithe postnatal body.

Inside the magazine the article is headlinBslicing Back after Babig{NI, 20 May
2006, p. 10), a common phrase which has multiplammgs such as the notion of
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resilience, being able to cope, and getting bactotmal life (Dworkin & Wachs, 2004).
In this example the reference purely relates teapmnce and body shape. The article
leads with the following sentence:

some stars will stop at nothing to regain theinghire-baby figures within days of giving birth

(NI, 20 May 2006, p. 10)

This sentence works, through exaggeration and stishrg tone, to position ‘stars’ as
more reckless than admirable in their weight Idagpafter childbirth and echoes the
“starving celebs” rhetoric of the content page &0,May 2006, p. 9). The first paragraph
has a moralizing tone and asks readers about ¢edslwho lose weight quickly after
childbirth i.e. whethertheir drastic post-baby diets putting their healthisk? (p. 10). The

question is perhaps designed to dramatise the atatylraw the reader in. It also reflects
the more traditional construction of mothers asrdgiaas of family health (Barnett, 2006;
Kirkman, A., 2001; Lupton, 1995), discussed in pinevious chapter, and suggests a
positioning of these ‘quick fix’ celebrities as ssh’ mothers.

The magazine continues this negative constructisapd postnatal weight loss
throughout the introduction. For example, it c#iis stars dietstdds’ and contrasts this
negative positioning of ‘quick fix’ celebrity motrewith Jennifer Garner who is depicted
here as an example afléw and steadyweight loss i.e. fetting breastfeeding work its magjc
which suggests a construction of her as a ‘goodhera(NI, 20 May 2006, p. 10). In line
with the discourse around health, the magazinkarfibal paragraph of the introduction
“suggest(3) that readers use the magazine’s ovgensible eating planin order ‘to look after
your long term health as well as your figu{g. 10). The articles’ introduction depicts theedto
lose weight and shape up after childbirth as ungpresd, and this notion, in combination
with the emphasis on “your” in the last extractleets the popular concepts of the body as
a personal project (Bartky, 1990; Bordo, 2003) harhesses the popular conflation of
slimness and health (Burns & Gavey, 2004; Lupto®6)9 In this way health and beauty
are used to promote the magazine’s diet. The stareso consistent with Dworkin and
Wachs’ (2004) research finding that ‘body work’ foothers was unquestioned in the
magazine analysed, i.e. “Shape Fit Pregnancy”.y Bleo noted that the magazine traded
on the conflation of health and beauty to promotestment in products necessary to
achieve weight loss and reshape the maternal hadggrkin & Wachs).

In an interesting contrast to the drama of theoshiiction, which emphasizes ‘fad
diets’ and rapid weight loss as risking healthhwatthe article only one of the six stars
featured is directly criticised for their weighsbbmethods. Jordan, who is often framed
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as extreme and therefore subject to derogatory a@mntsnin the media, is criticised for her
“juice diet which the magazine describes asa$ti¢ and “not considered safe, especially for
breastfeeding muls There is some irony in this stance as four therarlier the same
magazine treated her weight loss method in a meghdritical manner. For example, in

the January 2006 issue the magazine reporteddh@ddrds diet bans food made with wheat
and sugar, but allows you to eat as much as yot @fdhe good stuff, such as fruit, vegetable awifat

protein”’, and*“gives you energy to burr(p. 11).
The other celebrities and their reported methoddisted below:

« Katie Holmes exercises and uses theabour Point diet also used By Victoria

Beckhami, other followers of this dietl6st around 7kg in just three months

* Heidi Klumwho they report asldoking slim and radiafitat the Emmy Awardsjlist
100 hours after giving birth to her Soruses the $trict’ “ ABCDEF plad and sticks naked

pictures of herself on the fridge as a motivatiaratlice

* Brooke Shieldsreported to beadlready on a strict dietafter having Given birth only
three weeks ado However, they explain this diet is known as tlreee year old diét

i.e. being really busy running after her older @hilho is three years old

* Gwyneth Paltrow“hasn't lost all her baby weighbut is “well on the way to fitting into her
pre-pregnancy clothédy following “Dr Joshi's detox diét This “detoX’ not only focuses

on what is eaten but also involves cuppifgdfaw out toxiné

e Jennifer Garneyr reportedly follows kinesiology and has Shunned extreme diets in
favour of a more moderate exercise regime and Islensiating. However, the magazine
states its no wonder she’s having trouble shifting somé@f extra kilos
(NI, 20 May 2006, p. 10-11).

Notably the article visually divides the celebstien two ways. The first page
contains pictures of the celebrities who are ceeditvith fast weight loss posing in
glamorous clothing while the second page contaamglicd photos of the three celebrities
who have not lost their all their “extra kilos” wesy casual clothing (see Figure 20
below). In the texKatie HolmesandHeidi Klumare hailed as admirable for their weight

loss “just” “3 months”/ “100 hours” after givingirth, which works to emphasize the
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speed of their return to ‘normal’ (p. 10). But diégsphe magazine’s critical stance towards
Jordan’s extreme diet and apparent endorsement of “sefisild¢s in the introduction,
Jennifer Garnerwho is described as a mother who has not undertaké'extreme” diet,
eats sensibly and takes “moderate exercise”, rgdatly positioned as lagging behind in
the race to lose the baby weight (p. 11). This ¢gaxecal treatment is even more
perplexing given that the magazine uses her azxemmar of healthy and sensible weight
loss in the introduction, and as such this providegood example of the contradictory
discourses frequently found within women’s magaziiBallaster, Beetham, Frazer &
Hebron, 1991; Gill, 2007).

cover story
B ¥ Some stars will stop
O U n ‘ I n 8 a ‘ at nothing to regain
their slim pre-baby

|
figures within days ‘

after babies “4

s magic
uchas
ik i,

Althoueh Guyreth hasnt st
all hr baby weig,shes well
onth

Firsef
Helmes! weight loss regime. in one cay lezck o eatingrore,  cai

cfherselfon the fidge |
dsok i

2nd shoulders Shecako onthe  Tralsofthe Fivotr Pant ot
Flevour Point et whidh 7o apther motvted

found followers lost around

Figure 20. Bouncing back after babies. NI, 20 MaG9&, pp. 10-11

The article also features a sidebar, highlightedlire and taking up half a page
(see Figure. 19 above), revealing the magazineis“afer-baby Diet” designed toHelp you
kick the baby weight(NI, 20 May 2006, p. 11)Although the verb “kick” connotes swift and
forceful movement, this diet is paradoxically pevd#d as a “sensible” solution to the
weight issues associated with motherhood. Itsiphlyseparation from the celebrity diets
IS perhaps designed to signify that it is bothahlé for ‘ordinary women’ and safe to use.
The magazine provides a somewhat cautious prométesticking to the diet for a month
“could see you lose up to at least 3kdt enhances the health aspects of the diet éurthy
positioning itself as expert: knowledgeable abomingl nutrition and postnatal health.
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They state their diet is notditable” for breastfeeding mothers or any womavhd' has
delivered in the previous two monthexplaining they neechigher levels of nutrients such as calcium
and iron to restore your enefg{p. 11). The magazine further advises womendomary of
diets whichdo cut nutrients andafways consult your doctor before starting any Wwelgss scheme”

(p. 11). The use of medical discourses and audiwd tone gives weight to the magazines
positioning of itself as health expert and its distsafaf recommendations are followed.
This ‘cautionary’ information is contained in th@roductory paragraph to the diet, giving
it primacy. This may be read as indicating the azate has taken a responsible stance in
relation to postnatal weight loss and has the msadbest interests at heart. But as these
cautions are not highlighted visually through tta)ibold type or contained in a separate
highlighted box this may effectively lessen the auofpof the health warnings.

The provision of a ‘safe’ detailed five day dieap)] and the magazine’s arguably
pro weight loss positioning, works to underlinerafprred message that the postnatal body
is too large to be acceptable, that carrying ewgeaght after childbirth is not glamorous,
and new mothers should invest in these ‘disciplinaractices’ in order to reconstruct a
more acceptable, slimmer, more glamorous body. sésh this construction of the
maternal body as socially unacceptable and promaifodiets to this group is likely to
contribute towards both the normalization of quigkight loss for new mothers, and
endorsement of the need to buy the magazine anestinm products advertised or
referenced in order to attain the correct femiginitAgain, because of the lack of
sociocultural criticism in the article, and pathgiking of individual celebrity mothers, the
notion of ‘body work’ as the third shift for mottseis reinforced in this article (Dworkin &
Wachs, 2004).

Shortcuts: Plastic Surgery
Another ‘quick fix’ for the problematic maternal épwhich is not alluded to in the

previous articles but was occasionally, althougkfly; referred to within the data set is
plastic surgery, the ‘extreme makeover’ techniqliée following example from the data
set appeared in the “TV Talk” section of “OK” magez (OK, 12 April 2005, Hot Stars
insert, p. 62) and states the case plainly. Incatpd within an article about televised

plastic surgery, the extract was entitled “Under kKimife”.
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POST-NATAL TUMMY TUCKS

Rumours have circulated recently about new mumsbahis treatment done, but it's still regarded
as controversial. Following a Caeserean, surgeemsve the excess skin - stretched by the
pregnancy - and stitch the tummy back up....

UMBILICALPLASTY

This is basically surgery to the belly button, eitby adding one, or repairing if damaged during
pregnancy.

(OK, 12 April 2005, Hot Stars insert, p. 62)

The extract initially positions plastic surgerysasnething hidden and unspoken
(“rumours”) reflecting both the common discoursattplastic surgery is somehow
cheating and readers knowledge that use of thimitgae is an ‘accusation’ frequently
denied by celebrities (Throsby, 2008). But theaottseems to position cosmetic surgery
more as ‘new technology’ a narrative framework érexatly found in magazines (Brooks,
2004). The OK magazine article, however, doepnamnote plastic surgery as a safe
procedure, stating it is “still regarded as contr@ial”’, and provides a fairly neutral,
perhaps overly simplified, description of the prdwes accessible to a lay audience, as
signified by words such as “mums”, “tummy” and “lydbutton” (OK, 12 April, Hot Stars
insert, p. 62). The neutral stance around usiagtigl surgery in the extract perhaps also
suggests a positioning of the body as an objebts ifiea is underlined by the magazine’s
constant use of “the” instead of a personal prorinudescribing the surgical procedures,
which not only works to reinforce notions of minddy dualism, but suggests that the
body as object can simply be reshaped or remodaleseded to suit the current social
beauty norms (Bartky, 1990). This reading refl@&musdo’s (2003) concept of the “plastic
body” where the body can be sculpted through diarcise or plastic surgery into
whatever is currently desirable and socially valeab

Although the extract does not overtly ‘promote’stia surgery the description of
its techniques does however contribute to the natfdhe maternal body as imperfect
‘damaged goods’ which has been “stretched” and ‘atged” because of pregnancy and
after childbirth has “excess skin” in need of soagji‘repair” (OK, 12 April 2005, Hot
Stars insert, p. 62). This framing also reflebtstraditional concepts of the feminine
body, particularly the maternal body, as potentiadbnstrous, prone to excess and in need
of control (Ussher, 1989 & 2006; Bordo, 2003).
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While the Hot Stars article reflects a still comnu@piction of plastic surgery in
the media as a suspect short cut and somethingepdmagazine feature on Gwyneth
Paltrow reflected the emerging cultural shift todsaa more accepting stance (Brooks,
2004; Gillespie, 1996; Gimlin, 2000). In this nevparadigm plastic surgery is
constructed as an acceptable solution for intréetaddily flaws that can not be remedied
through diet and exercise and are the cause afithdil’s deep distress (Brooks, 2004;
Gimlin, 2000; Throsby, 2008).

Gwyneth Paltrow who was ‘praised’ for being “wefi the way to fitting into her
pre-pregnancy clothes” (NI, 20 May 2006, p. 11jhe ‘Quick fix’ article previously
discussed (see p. 115), received a contradict@grren her body two months later in a
different magazine. This later article in WD (2Liguist, 2006) was listed in the contents
page as Stars in crisis Ellen, Gwyneth and Geri battle their weight woép. 7), a reference to its
position on a two page spread reporting on ceiebriith ‘body issues’. Blood (2005),
notes that being overly concerned about appeatarmmmsidered a typical feminine trait
in magazine culture, but this title suggests somgtmore pathological.

The title “Gwyneth’s Shortcuts(WD, 21 August 2006, p. 22), arguably represents
plastic surgery as cheating (Throsby 2008). As viledl caption for the accompanying
photo (shown in Figure. 20, below), which is proeritthrough its positioning and
highlighted on a red background, suggests a ledsratanding reading. The caption

includes a quote from the article and reads:

unhappy Gwynnie says, ‘My stomach is rippling, mgdsts don't feel good'.
(WD, 21 August 2006, p. 22)

This highlighting of Gwyneth’s ‘intimate’ concernsay invite a sympathetic
reading of her plight. However, taken out of thateat of the article these concerns seem
slight and a less significant or distressing probleThis reading is further anchored with a
description of her as “unhappy Gwynnie”. The degeyn of her feelings as “unhappy”
does not reflect the notion of distress expressdéia article which is analysed below.
Alongside this, the use of a ‘pet’ version of hame (“Gwynnie”) perhaps indicates a
mocking, trivialising or dismissive tone. It hasdm postulated this “mocking
perspective”, now frequently used in popular medftgrds readers a position of power or
knowingness in relation to celebrities (Holmes, 208 25) and here arguably works to
diminish or make light of her concerns.

The positioning of her story in the magazine alahg$wo narratives about
celebrities with ‘unhealthy’ body image issues tasia different reading of the article.
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Blood (2005), suggests that women’s confessioribatily flaws and dislike of their
bodies” is often read, in body image discourse$ sascthis, as evidence of pathology (p.
97). The article’s inclusion alongside the othedypimage discourses and the repeated
‘confession’ of her bodily flaws in both the captiand the article may strengthen a
contradictory reading of Gwyneth as being overlga@ned about her appearance, which
in turn functions to pathologise her unhappines$ss €ontradictory pathologizing
construction of Gwyneth places the distress sudmgnphysical flaws within the
individual and disregards sociocultural pressunes nay play a role. It has been noted
that points of contradiction in magazines allowcsgptor resistance (Blix, 1992). In this
case it may be that readers are invited to dis@ggneth’s concerns as exaggerated and
resist the message that physical appearance reaff ignportance. Alternatively, Gwyneth
may be being positioned as a woman who is nartissisational and obsessed with her
‘body image’.

In the short article, shown in full below, Gwynés$treported to be considering
plastic surgery to remedy her misshapen materrdal bod is depicted more
sympathetically:

Gwyneth’s Shortcuts
The star is keen to lose 9kg of post-baby weight

Health conscious Gwyneth Paltrow is so unhappy héthpost-baby body she is considering plastic
surgery.

The actress, who has always preached the benkétgiog a strict macrobiotic diet and Ashtanga
yoga, feels that childbirth has left her with praibk only surgery will fix.

“My stomach is rippling, my breasts don't feel goddvant to do something about it,” she admitted
to a group of friends while dining at a trendy Londpub, before quizzing them about surgery.

Gwyneth gave birth to Moses, her second child Withband Chris Martin, by caesarean in April.
The couple have a two year old daughter, Apple.

The actress is still trying to lose 9kg of the 1&8keg put on while pregnhant with Moses. “I've got
the appetite of a breastfeeding mother,” she admits

Having tried workouts, Gwyneth told friends she wasous about looking at the option of surgery
to get her back to her best.

(WD, 21 August 2006, p. 22)

Being a mother is repeatedly framed as the cau&awheth’s “weight woes” and
less than toned body. Although the ‘problems’ tistee common for women after
childbirth and therefore ‘normal’ (Kitzinger, 1978y this article they are depicted as
abnormal and therefore distressing. The artighstograph, see Figure 21 below, shows

Gwyneth wearing dark glasses, looking glum and imgarormal (i.e. not glamorous or
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figure hugging) clothing, almost as if in disguisEhis image of Gwyneth Paltrow is a
very different representation of her than othertpgaphs found in the data set. This

implied visual contrast perhaps works as proof thaternity has dulled her bright flame,

rendered her unworthy, and could be read as indic#itat she is ashamed of her body
and trying to hide it through clothing (Kwon & Paam, 1994).

Figure 21. Gwyneth Paltrow: Shortcuts, WD, 21 Augi06, p. 22

Gwyneth’s detailed description of her bodily flaw#hin the context of the article
works in a number of ways. As current beauty nomgsiire a taut stomach and firm
breasts Gwyneth’s intimate confessions could beé asashameful and provides strong
evidence of a less than ‘perfect’ body, a consitbancivhich has often been used as a
rationale for plastic surgery (Gillespie, 1996)s #eaders may recognize that Gwyneth’s
appearance is vitally important to her career, ioison may strengthen an understanding
of her need to “get...back to her best” using whatésehnologies available (WD, 21
August 2006, p. 22). These readings reflect a nemestruction of plastic surgery, noted
by Gimlin (2000) and Brooks (2004), in which itdepicted as a “proactive step towards
self improvement or economic success” (p. 221)is Téading therefore also works as a
reasonable justification for plastic surgery fqgreason whose body is valuable to their
career, and also accords with current neolibesalalirses. The magazine’s depiction of
Gwyneth as physicallgot at “her best” is also reminiscent of Chapkis’s§&Pconcept of
the “physical elite”. Chapkis contends that in thedia it is only the physical elite who
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are deemed worthy of “passion” and “pleasure” -dnly while they are ‘perfect’ (p. 140).
Those who fall short feel unworthy of being admicediesired until they have purchased
the right beauty products or dieted and exercisedaghieved transformation (Chapkis).
It could be argued that as Gwyneth is construcsaaoa at “her best” she will be denied
adulation in the media until she has erased thsipalysigns of motherhood and returned
to ideal femininity, thereby becoming once agaie ohthe ‘physical elite’.

Gwyneth is also positioned in the article as havriegl hard to get control of her
body through a healthy diet, yoga and workoutsthesge were all unsuccessful in erasing
what are depicted as intractable visible signs offrarhood. As a result she is reported as
“feeling” these problems will only be fixed by sery (WD (21 August 2006, p. 22). In
this way the magazine article sets out a casevioufaof Gwyneth’s plastic surgery: she
has been damaged by something she could not camtadespite having tried everything
to fix it, the “problems” remain leaving her witlo mlternative. Researchers such as
Weber (2005) and Heyes (2007) have noted thatdl@ssommon narrative used in the
media based ‘makeover’ genre to justify ‘extremeasures to rectify bodily flaws as it
positions the individual as being in need and wodhhelp, rather than narcissistic,
irrational and vain.

Within the article Gwyneth is reported as morearadi in her attitude towards her
problematic maternal body than may be suggestetebgrticles position in the magazine.
For example, her statement “I want to do somethimgut it” (WD 21 August 2006, p. 22),
reflects personal agency, accords with neolibasgiadirses of self improvement and self
management, and symbolizes modern femininity ratiear obsessive narcissism or body
image issues. A reading of personal agency alsgesiig that Gwyneth is aware of feeling
powerless because of her less than perfect bodgssdch plastic surgery is framed as
providing empowerment through reshaping her bodsatds the culturally constructed
beauty norms (Chapkis, 1989). At the same timestfugt the actress is reported to have
gone through to try to achieve ideal femininitg, diets, exercise and now the possibility
of plastic surgery, reinforce the idea that wonpanticularly after childbirth, can only
achieve a perfect appearance through continuousiogotion and expert help. Therefore
Gwyneth and her ‘problems’, as depicted in thigckt represent not only an example of
Bordo’s (2003) plastic body, where the body is agsd at will through technologies, but
also consumer femininity (Gill, 2007). In thisial¢, despite the paradoxes, the maternal

body is constructed as abject, distressing, damagedn need of restoration through
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investment in new technologies to restore it tdatmer slim, trim pre-pregnant state (“its
best”) — quickly, whatever the cost.

Despite the strong emphasis in the data set omjbertance of starting bodily
transformation after childbirth as soon as possihlere were nonetheless a few examples
of magazines documenting counter-stories agairsgtbwing mantra amongst the
celebrities. Often, however, such stories wereiglaahd at some point returned the
narrative to one of idealized femininity. One exdenpas a feature article on Catherine
Zeta Jones.

Catherine Zeta Jones: Contradictory ‘normality’
Catherine Zeta-Jones is reported to have resiseegdressure to lose weight for two

years after having her children but, as was typjiche case, the story of her ‘resistance’ is
set within a one-off article about her eventualmeto ‘normal’ and re-compliance with
strict feminine beauty rules. Her transformati@mnrative is celebrated on the cover of the
magazine and in a two page article (shown in Fig2reelow), which features a list of her
own “10 Unbreakable diet rules” (WD, 19 Septeml@03, p. 21). Within the narrative
the theme of interest here is the conflicted andrealictory construction of word ‘normal’
as it was paradoxically used both in the discoarsend ‘resistance’ and in the

justification of Catherine’s return to the slim b&anorms.

CATHERINES P
| ( j ~IX

UNBREAKABLE

ot | - &y
~L FUICS
The secrets that NO CARBS AFTER 5PM

helped her drop
two dress sizes

'When she started having kids,
Catherine went up to size 18"

Figure 22. Catherine Zeta Jones: Lostdstt f WD, 19 September 2005, pp. 20-21.
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| enjoyed myself, but by the end of it | really vea@hto get back to normal
The above article appeared in the WD, 19 Septe2®@5, and although it refers to

Catherine’s pregnancies and motherhood it focustiely on her bodily appearance. As
usual in the data set the article clearly linksgpency and motherhood with weight gain
e.g. ‘When she started having kids Catherine went uizeo18’ and distorting her body shape e.g.
“Having children really does take its toll on yowdy. Your boobs don’t recover for age§p. 21). The
discussion around her weight gain placed markedchasip on her eating habits in
pregnancy. Both the magazine, and reportedly CGathberself, describe this as
“overeating but, unusually for magazine discourses on weggitt appearance, this is
constructed as ‘normal’ (p. 21). The magazineesttat Catherineslyg she has 4 natural
tendency to ‘blow up’ (p. 21). As well the magazine quotes Cathertadéirsy that during
pregnancy f'just ate whatever | wanted....I can’t help myselput on weight, I'm a normal womarfp.
21). This depiction of her body as being ‘nornaaid therefore prone to “blow up”
reflects the traditional cultural construction bétfemale body as prone to excess, and
uncontrolled or ill disciplined (Bordo, 2003; Ugsh2006). Here ‘normal’ is used to
convey ‘natural’, a reading which suggests Catleesibody was subject to the laws of
nature and therefore beyond her control in pregnaiter somewhat confessional tone
also suggests that this extract could also beasaddefense or deflection of guilt
experienced due to a large weight gain (Root & Breny2001). At the same time this
feeling of losing control of the body during pregogtis a common discourse found in
qualitative research on motherhood (e.g. see RairkwWelch, 1990; Warren & Brewis,
2004) and similar to that expressed by April ler@mi Chapter Four (see p. 81).

The magazine uses discourses of liberation tortbes€Catherine’s feelings when
pregnant, suggesting a notion of resistance tagttia cultural beauty norms. It is reported
that Catherineéven said pregnancy brought relief from worryingatther weight and quotes
Catherine as saying almost felt liberated when | was pregnant. | tae say, | enjoyed myself’

(WD, 19 September2005, p. 21). These extractspadth tentative (“even said”, “almost
felt”), again echo discourses of liberation andefdiom weight concerns frequently found
in research on motherhood (e.g. see Longhurst,, 2000 arren & Brewis, 2004). These
commonly expressed discourses about the materdglhmp to strengthen a positioning

of Catherine as a ‘normal’ woman rather than aesopum’ or an example of the
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intangible, always perfect celebrity mother refdrte by Douglas and Michaels (2004).

Magazine comments reinforce this construction ofehg.
The star has always honestly admitted that maiimguia Hollywood figure doesn’t come naturally —

or easily —to her

(WD, 19 September 2005, p. 20).
The words “honestly admitted” work to create a sgthptic reading of Catherine’s
struggles with weight. This depiction of Cathersugigests she has a ‘normal’ female body
rather than the “Hollywood figure”, a reading whiglreinforced in the direct quote that
followed: “I've always been round and you can make yoursef,nshe says(p. 20). In the second
part of this statement “you can make yourself n@atherine further positions herself as
‘normal’, but in a psychological sense. A littlerther on in the text Catherine specifies
“nuts” as referring to eating disorders, a probkdm claims she frequently saw in others
when she was a dancer. The magazine again re@sfber stance as being

psychologically ‘normal’ with the following:

Catherine has long asserted, that while she chms &er appearance, she is not about to let diet

obsession rule her life

(WD, 19 September 2005, p. 21).

The references to disordered eating or diet obse#sithese last two extracts work
to pathologise the individual, particularly as #hés no criticism of the social pressures at
play. In this way the depiction of women as obedssith their appearance is maintained
(Hesse-Biber et al., 2006), while Catherine’s dethseturn to ‘normal’ after childbirth is
positioned as resistance to diet obsessions antketty sensible. In denying that
Catherine is obsessed with her appearance the magazareful not to position her as
denying ‘normal’ femininity (“she cares about hepeaarance”). This works to moderate
her resistance to appearance issues and maintaymspathetic reading (WD, 19
September 2005, p. 21). In these extracts beingtnacted as ‘normal’ means not being
abnormal or obsessed but also means being ordikdryhese meanings of ‘normal’ work
to justify Catherine’s resistance to the pressoiese weight quickly after childbirth; she
Is positioned as a normal woman and mother, netrfegt celebrity, and as sane i.e. not
obsessed with diets and appearance issues.

Paradoxically, ‘normal’ is also used by the magaan this article to mean the
socially constructed narrow beauty norms as reptedeby the “Hollywood figure” (p.

20). Catherine, herself, also uses this meaninigameference to enjoying herself during

pregnancy and concludes with the followinput“at the end of it | really wanted to get back to
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normal’ (p. 21). Here ‘normal’ takes on a physical masthtion and is represented in the
magazine’s depiction of Catherine’s slimmer bodytas best-ever shapand a glamorous
‘now’ photograph (p. 20). This is further definedmore detail by the magazine as being
able to once agairfit'size 10 clothes(p. 21) and fooking super svelte, showing off a tiny waist and
flat stomach (p. 20). These references suggest that the mradwisible signs of
motherhood, such as the fuller stomach, is pagetiing back to ‘normal’.

Catherine’s own statement about wanting to get baclormal represents a turning
point in her two year long resistance to the s&mtgHollywood” ‘beauty norms’. The
magazine explains her change of attitude as beingssary to further her careeratherine
knows what effect being in such amazing shapehailie on her careefp. 21). This points to the
notion of empowerment through appearance and dsreflects postfeminist discourses.
However, while empowerment may bring an end tcsthi®ordination that Catherine may
have felt as a larger woman, there is a sensdénatance is more about accommodation
to disciplines of femininity rather than challengithem (Weitz, 2001).

It is ironic that having depicted Catherine as tmally” “round”. The magazine,
and Catherine, also uses the “Hollywood figuretfdpresent ‘normal’, although
statistically this type of beauty is not ‘normatgsse-Biber et al., 2006; Weber, 2005).
Further, both Catherine and the magazine depainatg this “Hollywood” norm or
‘normal’ body as hard work e.gste sayshe has “worked like a dog” to shift unwanted Kilesd
“she embarked on a strict three-week programWél, 19 September 2005, pp. 20-21). The
admissions of the hard work and discipline whichieneeeded to achieve this “super
svelte” body shape appear to negate the conceapedHollywood figure” as being
“normal” (pp. 20-21), a point which has been ndbgdnany feminist scholars such as
Bordo (2003) and Bartky (1990).

The magazine therefore presents a contradictamgsdlcircular argument in its
narrative about Catherine Zeta-Jones. While degitter as a ‘normal woman’ she is also
abnormal because as a larger woman she is outgd®tinds of strict culturally
constructed beauty norms. But now that she hakegldnard to change her ‘normal’
(“naturally”) round shape to a contrived “superl/eshape she is hailed for being, as she
herself defines it, as “back to normal” (WD,19 Sapber, 2005, p. 21). This complex and
contradictory representation reflects the diffimdtwomen experience negotiating
appearance norms in their efforts to achieve cofesaininity. This reading of the
narrative also suggests that while Catherine whestalyesist the strict feminine beauty

norms for a while, in order to achieve empowernaamt resist subordination in
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Hollywood and further her career it was necessarynér to once more accommodate to
social expectations of normative femininity. Thesding is confirmed by a “friend” in
last two sentences of the articihe wants to focus on her work now...And in all hstyebeing slim
is a big part of that.{p. 21).

Taken in its entirety (that is including Cathers&l0 unbreakable diet rules) this
article is more than an example of resistance geim®nic beauty norms. It also
represents an example of Bartky’s (1989) notiothef‘fashion beauty complex’ where
industry invokes pleasure but at the same timestites feelings of deficienand offers
the solutions to the problems. In this instanceplle@sure in being able to dress well again,
to once more look fabulous and attract media atersind admiration is offered as
evidence of the transformative power of weight lo§hose who don’t measure up to the
strict feminine beauty norms and need to lose vid€igly. mothers) are offered the solution
through purchase of the magazine and accessdaitand motivational story. The
magazine has used this article and therefore Ga#ieibody to promote and sell the
magazine, weight loss products, and to reinforeaniessage that attaining correct
femininity through continuous consumption bringwaeds and pleasure (Gill, 2007). This
suggests that Catherine’s body and perhaps hérhseke been commodified through this
article. This article as a whole shows that mdtbed has indeed become a niche market

with its own set of distinct problems and its oven af solutions (Carter & Steiner, 2004).

Chapter Summary
The articles analysed in this chapter reinforcecthrecept that the normal maternal

body is undesirable and in need of remedy, diswépdir repair through body work new
‘labour’. Each article predicated its discussidnveight loss or bodily reshaping by
depicting the maternal body as overweight and 6shape and therefore undesirable and,
in some cases, deeply distressing. This depictidhe maternal body served to position it
as a ‘problem’ to mothers who were largely depi@sdiesperate to ‘get back to normal’.
Having established the problem the magazines pregeeaders with the solutions.

These solutions were frequently surrounded by helidicourses which positioned
the magazine as expert, and beauty discourses wbricleyed the notion of the value of
the slender female body. Postfeminist and neoliltisaourses of empowerment and self
care and self improvement were widely used to eraggiwomen to ‘labour’ and reduce
their body size and tone up the postnatal bodye ifrfportance or ‘need’ to return to the
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‘normal’ pre-pregnancy shape was underlined byregfee to the value of a slim attractive
body as a means of attracting attention and adulaitis positive associations to self
esteem, and, in the case of celebrities, its poavenhance career opportunities. New
mothers were offered solutions by the magazinedféxt a ‘return to normal’. These
solutions ranged from a wide variety of diets, saaile of the benefits of exercise and the
possibility of plastic surgery as a final solutiball else fails.

Close surveillance of the mothers’ size and shagewged to comment on the need
to lose weight, progress and success. Weight galdass was frequently measured in
kilograms, clothing sizes and styles. Photograpaeirequently used to monitor changes
in body shape and size in a similar manner. Trne taken to lose weight after child birth
was a common discourse found in the magazine estieind worked to convey a sense of
urgency and competition and often admiration f@idaveight loss.

The magazines treated weight loss afigdbirth as being an unquestioned,
normal part of ‘bouncing back’ after babies, a mdrdutiful femininity’ (Dworkin &

Wachs 2004). ‘Labouring mums’, who had achieveasssful weight loss or erasure of
the visible signs of maternity and returned to pregnancy body shape, were hailed using
celebratory and empowerment discourses, and accoetphy new posed photographs of
the mother on their own, smiling, well groomed avehring figure hugging clothing. The
frequent highlighting of these articles on the nzaga covers and the increasing space
devoted to changing the maternal body indicatesoitsmercial value to the magazine
both through sales and advertising revenue. dt@mforces the notion that through
continuous consumption it is possible for a wonwadhieve a slim attractive body at any
point in their life regardless of circumstances #rglphysical damage caused by
childbirth, and this is rewarded with attention gmdise.
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CHAPTER SIX

CONCLUSION: (RE) APPEARANCE RULES

...Ange has been focusing too much on her body. n&ider says
her self-image issues have seen her refusing fowH avoiding

leaving the house.

‘She’s lost some of the baby weight but thinks stik has fat on

her stomach,’ the insider says. ‘Brad tells hex dbhesn’t and that
it's all in her head but she still thinks she sies

(NI, 11 October 2008, p. 7)

In the concluding chapter of this thesis | hightigby aspects of the way maternal
bodies are represented in a sample of popular wemeaigazines available to New
Zealand women. To begin | will discuss the findirfigpm the analytical chapters,
underlining significant shifts in how mother’s bediare being constructed in these
magazines and how this impacts on representatiome®therhood. | will also relate these
findings to general representations of women notditerature over the last few decades.
In the final section of this chapter | will discub® limitations of this research and
consider future directions for this study and palssimplications of the outcomes of this
research.

As the preceding chapters demonstrate, detailechiegsion of the appearance of
the postnatal body, largely through the camera isnsow common in popular women’s
magazines. Of particular note is the focus on womehe first few months after
childbirth. Conversely scant attention has beeemiw the postnatal body in academic
research to date, highlighting the clear needdsearch such as presented here. Findings
documented in the preceding analyses suggesttasglaf/ from representations around
home and baby in magazines. Arguably, findings ptint to the possibility that the
increased visibility of celebrity mothers soon atfthildbirth has been a major factor in the
shift. The possibility is increased by the tablpation of several of the popular NZ
women’s magazines (Kirkman, 2001) including thasthe data set which produces an
emphasis on celebrity culture rather than the tiadil themes of motherhood (Ballaster
et al., 1991; Davalos et al., 2007).

Celebrity stories about childbirth and the ‘bodyriwanvolved in reshaping the
postnatal body were not only common features imthgazines examined but also often

featured on the magazine covers. The photograptelebrity women dominated, and
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often shaped, the articles and celebrities’ bodiexe analysed in detail for flaws, rated,
and critiqued in the captions and within textssddissions about the appearance of the
women after child birth were found not only in sifiearticles that focused on this
exclusively but also situated within other textfjat were largely about the birth or
discussions of women'’s experiences as mothers,femailies or their latest career moves.
The references to the mother’s body shape, sizghtvgains and losses, what they were
doing to lose weight and their general appeararaeaesmmon. The magazines also
regularly noted how long it was since the celebsithad given birth.

Analyses presented in the previous chapters Idbase depictions of the maternal
body and the detailed critique or praise of it withostfeminist and neoliberal discourses
which in tandem emphasised the importance of woshappearance. Postfeminist and
neoliberal discourses were mobilised to promotestime postnatal body as crucial to
mothers being considered sexy and desirable (sapt@hrhree) and as a sign of physical
and particularly emotional wellbeing (see Chaptaury. Further, all these discourses
were invoked to encourage mothers to undertakbddg work or the ‘second labour’
needed to obtain the culturally valued slim, tobedy shape (see Chapter Five). Only
mothers who had regained this desired shape weieteé by the magazines as beautiful,
healthy and sexy.

Postfeminist and neoliberal discourses were alfisad by the consumer industry
to generate health and beauty needs and markeptioeucts in the magazines
specifically to mothers. The prominence affordedarratives of disciplining the
maternal body and the images of celebrity mothethése magazines also indicates that
they enhance magazine sales, and suggests tikislystb ensure their continuance and
appearance as a regular topic. It appears thah#ternal body has been enveloped by the
broader ‘body market’, where women are positionredansumers and celebrities’ bodies
are used to sell products to women (Gill, 2007).

The ways of representing the celebrity maternaltsmchilarly featured in stories
about non celebrity mothers in ‘reader’s storieBhese articles also scrutinized and
analysed the mother’s bodies and ‘how’ they bectnimmer after childbirth. Again, these
representations were found to be constructed wyhstfeminist and neoliberal discourses
of empowerment and self improvement. Analyses ssiggl that the location of celebrity
and ‘everyday mothers’ within postfeminist and meedal discourses arguably made a

number of new subjectivities available to recenthecs.
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Sexy mums
One such subijectivity was the ‘sexy mum’ illusthin the descriptions of mothers

and their bodies as ‘sexy’, ‘yummy mummies’ or ‘hetriably in reference to their
appearance and also their behaviour. These repagieas of ‘yummy mummies’ were
entangled in postfeminist discourses of sexual empment through the body and
celebratory in tone. Academics have long notetdiszourses of sexual empowerment
are regularly used in relation to femininity in geal in the media (Bartky, 1990; Bordo,
2003; Gill, 2007 & 2008; Lazar, 2006), but this hggtion to motherhood is relatively
new (Coward, 1997; Douglas & Michaels, 2004). Triegquency with which the
discourses of sexual empowerment were found itioelédo motherhood suggests that at
least within popular culture postfeminist sexudjsativity in motherhood is becoming
standard.

The positioning of a mother now specifically asysesas mostly found to be based
on her appearance and was normally heralded watligk of sexual words such as ‘hot’ to
describe her body within the texts and/or in phadpgic captions. The magazines at
times also described celebrity mothers’ behavi@imgisexualised terms e.g. “turning
heads in a barely there bikini” (WD, 8 August, 20p3.19). Accounts of mothers who
were construed as displaying sexualised behavieve @Wescribed using neoliberal
discourses of personal agency, which suggestsras&qmation of these mothers as
sexually desiring subjects (Gill 2003 & 2008). Nuta sexualised discourses were more
explicit and more likely to refer to behaviour aslhas appearance when applied to
mothers of older babies/children. However, evethers of very young babies were
represented as looking ‘sexy’, although analysggssats more often rather tentatively so
and more frequently in images than text. Whilsexy mum’ subjectivity accords with
common media depictions of the ‘supermum’ (ChaleR2005; Douglas & Michaels,
2004) it strongly contrasts with much of the resban motherhood. Rather than feeling
sexy, most women report experiencing a downturieatings of sexuality in the first stage
of motherhood (De Judicibus & McCabe, 2002; von®ydl1999), largely due to
exhaustion and the demands of their new role akenot

Sexual subjectivities also represent a marked atifty from mothers’ positioning
in traditional discourses of motherhood where thieydepicted as ‘madonnas’, i.e.
women untainted by sexuality or as asexual beimgs sexual behaviour by mothers seen
as morally suspect (Ussher, 2006; Brown et al. 199Tis positioning of mothers in line

with postfeminist notions of sexual empowermentlddae viewed as liberation from the
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more restricted traditional positioning of mothets.this sense, there is potential for
readers to see the framing of motherhood and motsesexy as reflecting their own
feelings around wanting to remain sexually deseatihen they become mothers, and as
such they may welcome and enjoy this representafiomotherhood. But within these
magazines ‘sexiness’ was only conferred on thosthen® who had regained what was
often described as their ‘pre-pregnant’ shape/bodythose who had (re)conformed to the
current rigid feminine beauty norms. This idealiseay of being, constituted by the
magazine, was therefore confined to slim and atu@y presented mothers; mothers who
had not lost weight or not dressed well were careid dull and frumpy. Furthermore, in
the magazines analysed being labelled ‘sexy’ hirayedn appearance norm based on a
younger or disciplined body. The naturally larggretched postnatal body was
considered outside the norm and not desirable. cdhstruction of motherhood in line

with idealised femininity is therefore also a ragive one as only a specific body type is
rewarded. It is argued that this call to be aysex ‘yummy’ mother as evidenced in this
analysis, may work to impose further social presswn mothers to attain, through diet
and exercise, an unrealistic physical body typeithassence denies, or seeks to erase, all
bodily evidence of motherhood. Moreover, purstithe ‘yummy mummy’ is timed to
coincide with what is suggested to be a periodnykpral and psychological vulnerability
(Choi et al. 2005; Miller, 2005).

Healthy Mums
A ‘healthy mum’ was another subjectivity availablehe magazines in

representations of new mothers. While a healthgnraubjectivity was located in a health
discourse, the conflation with the beauty discogee emphasis to notions of

‘look good feel good’ and ‘slim equals healthy’ (Ba & Gavey, 2004; Lupton, 1996).
Further, as in previous media research, real hesdtles (e.g. obesity) were found to be
secondary to issues around beauty and appearaooedd, 1994).

In the data set the mother’s appearance was gsadiradicator of ‘health’ and/or
health discourses were used to validate the magjaarisual and textual attention to the
mother’s appearance. Articles regularly used hediicourses in their construction of
mothers as ‘over weight’ and justified recommermiagiof weight loss, critique on any
dietary/exercise measures undertaken, or commesusdlack of individual discipline
and self care. Accounts referring to being ‘oveghié or ‘too thin’ after childbirth

worked as evidence that the woman was strugglidgnah coping with motherhood. The
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magazine articles enlisted doctors and diet anccesee'gurus’ to dispense expert advice
to the women in articles or the magazine itselkton the mantle of expert to advise
women who were depicted as having difficulties wisight and appearance issues. Itis
interesting to note that although many current maaid medical campaigns constantly
emphasise the negative physical effects of weigfieintion, the health discourses found in
magazines analysed were more likely to referengehadogical wellbeing as a concern
rather than physical health.

This ‘concern’ around psychological wellbeing i timagazines related to the
premise that not measuring up to current appeanamees caused women deep distress
and, in contrast, achieving weight loss broughtpiragss and increased self esteem. In this
way, articles depicted diet and exercise to achvesight loss as panaceas, primarily for
the women'’s psychological problems and incidenththeir physical health.
Contradictorily, mothers who were considered toeniagt ‘too much weight’ or tried ‘too
hard’ to lose weight after childbirth and lookeétmt’ or ‘frail’ (and therefore
unattractive), were pathologised and criticisechggxpert, risk and moral discourses.
This finding reflects current media trends, whievé been noted by researchers such as
Blood (2005), in which the individual woman is @ised and pathologised for excessive
weight loss while the sociocultural pressures szigiine the female body are not
discussed and are left unchallenged. Interestirsgiye articles activated more traditional
discourses of mothers as nurturers and guardiafasroly health to critique mothers’
weight. The construction of mothers as nurtureass sombined with risk discourses
relating to the foetus or baby’s health and thearaworal discourses in relation to healthy
eating habits, to sanction concerns about the mdteke was perceived &30 thin ortoo
fat. These traditional discourses were used todrthese mothers negatively as caring
more for themselves than their child.

Conversely, analysis also showed the use of comraitdiscourses of the caring
mother were also used in a ‘positive’ way, withemliberal spin, to justify mothers’
efforts to lose weight to achieve the right, sdgiahnctioned slim (but not too thin) body
type. These ‘healthy mums’ were depicted as cdonthemselves in order to care for
their family. Notably, articles repeatedly invokeeoliberal discourses of self
improvement, self management and personal agersydourage and praise women who
were engaged in weight management strategies, amewwere regularly portrayed as
‘wanting’ to lose weight to better their health amdotional wellbeing. In this way the

articles in the data set provided another subjeggtior new mothers that was based on
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appearance - slim mothers were seen to be ‘headthys’ and were depicted as happy,

disciplined, empowered, desirable and caring feirttamilies as well as themselves.

Labouring Mums
In the constitution of a ‘labouring mum’ subjectiyithe labour pains of birth

transform into the labouring pains of body managamaéer birth. One of the strongest
findings to emerge from the analysis was that thgemal body was continuously
represented as abject and damaged and a probleeedhof urgent remedy. In response,
the magazines offered the solutions of diets, eserbody treatments and clothing - all
designed to remedy the abject body or disguiséleisigns of motherhood. References to
products and treatments could be found embeddduvatticles, in a similar manner to
product placement, and in features entirely devateshaping up after babies, and in
advertisements targeting mothers specifically. sefeandings support McRobbie’s (2006)
comment that celebrity motherhood and the phenomehthe ‘yummy mummy’ have
added to the extension of consumer culture intemdy.

In general, articles exhorted all mothers, cel@wiand readers alike, to reshape
their maternal bodies as soon as they were abdedban the continual framing of the
normal maternal body as unattractive, frumpy aradb@nd of little social worth.

Although ‘body work’ has long been promoted in \Westculture as a necessary part of
dutiful femininity needed to control and improvethnruly female body (Bartky, 1990;
Blood, 2005; Bordo, 2003), the findings from thisdy suggest the concept is now
regularly being mapped onto mothers soon aftedbhith in the popular women’s
magazines. While Dworkin and Wachs (2004) simylfsund an emphasis on remedying
the maternal body their study featured an Amermoagazine specifically targeting
mothers. The trend identified in the current staflpopular women’s magazines suggests
the possibility of a much broader, more generaltsexld of ‘new labour’ and a ‘labouring
mum’ subjectivity.

The articles analysed indicated the close and owgggurveillance of celebrities’
pregnant and post birth bodies via photographsyufea and articles. In this way,
magazines monitored the mother’s progress to rabaislim pre-pregnant body shape as
well as reference, rate and promote the dietstlife programmes, clothing and beauty
treatments used to restore the desired slim, glamsdoody shape. | would argue that this
detailed monitoring creates a standard which allother mothers to rate themselves, and

covertly drives a sense of competition to lose Weas quickly as possible after
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childbirth. The inclusion of ‘before’ and ‘aftgphotographs and the use of celebratory
discourses and narratives around the journey lmatiketpre-pregnant body found in the
data set are similar to techniques used in the avategenre currently very popular in the
media (Deery, 2004; Weber, 2006). The celebratmgodirses around the successful
(re)appearance of the slim pre-pregnant body skpegthen the notion that the normal
maternal body is drab and socially undesirableiameed of correction through
discipline.

Texts and photographs constantly depicted the ‘abron undisciplined maternal
body as undesirable across articles analysedcpktiy when referring to celebrity
mothers. | would suggest that the detailed desonp of how the female body is changed
by motherhood, represents a new shift in the coatm of motherhood in popular
magazines. Douglas and Michael's (2004) and O’'Doeq2006), in reference to
celebrity mothers in the late ®@entury and the more modern ‘yummy mummies’, both
note that these women look as if pregnancy andiloinih had left them untouched. They
suggest this promotes the myth that motherhootfostless. However it was not unusual
in the articles discussed in this study for thebgties themselves, or the magazines, to
depict the ‘negative’ physical changes brought ymiotherhood in some detail. This
may be due to the tabloid style presentation,tbeginclusion of paparazzi style
photographs that these magazines have taken up,aisn suggests a less romanticised or
more realistic depiction of motherhood than hasitsen in our society in the past.
Researchers have spoken of the myth of motherhoddhaw the reality of the postnatal
body for first time mothers in particular is bigosk and known to contribute to distress
and grief over loss of embodied identity (Beck, 200enkin & Tiggemann, 1997; Upton
& Han, 2003; Woollet & Phoenix, 1991). In this wine trend of frank portrayals of the
maternal body, in both texts and photographs aflastanalysed can be seen as a new
shift in the representation of motherhood. Theseemealistic and unglamorised
representations of the post-baby body found inagazines could therefore work to
normalise the effects becoming a mother has on wni®dies and helping prepare
women for these changes — a request that has ke Iy researchers on the effects of
motherhood (e.g. Jenkin & Tiggemann, 1997). Caselgr constantly depicting the
‘normal’ maternal body as ‘abnormal’, damaged andttractive, outside the cultural
standards of beauty and in need of a makeovemnas im these magazines, is unlikely to
be helpful in allaying women'’s distress and cowdtcadictorily compound any negative

feelings.
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Magazine representations of the ‘normal’ matermalybas abject is reinforced by
the unquestioned approach to ‘body work’ in theédenalysed. While some mothers
depicted in the articles took longer than othere®se weight, reshape and return to
‘normal’ after childbirth, the imperative to loseeight and attain the valued pre-pregnancy
state of appearance was undisputed in the textsh Sormalisation demonstrated the
extent to which neoliberal discourses of self iny@rment and self management alongside
discourses of femininity, health and sexual empavesrt underpinned the magazines’
promotion and praise of successful body work. fEoeirrent message conveyed about the
wellbeing of new mothers was that the pre-pregbady shape paved the way to personal

happiness and prosperity.

Concluding comments
Findings from this study concur with the feminisgament that femininity is now

generally constructed in visual terms, underlirting emphasis on the female body and its
cultural value (Bordo, 1993). The shift from ‘iswbility’ to the regular and detailed
visibility of the maternal body in these magazinesld be seen in the primacy of
comments about the appearance of the women’s bodegheir abilities as mothers. |
would suggest that this highlighting of the phybmapearance of the mother and the
detailed commentary on mother’s progress backdomal’ and suggestions on how to do
this represents a new direction in the depictiomotherhood in popular women’s
magazines. Motherhood has long been regardethasmaal’ developmental phase for
women who are able or choose to follow this pathwRyt within the articles analysed
here which pay attention to the postnatal bodyetiea sense that it is an abnormal phase
in women'’s lives, something that is shameful arad #nould be remedied as soon as
possible. In these magazines women won most pi@seoking glamorous and sexy
despite motherhood, rather than for motherhood.

| would argue that the numerous photographs oibr@en after childbirth will
work in the manner of Foucault’s (1995) Panoptittaoreate a constant vigilance over a
body that used to be hidden. Although being prafuour bodies is very much a
postfeminist notion, the positive aspects of theswndermined by our culture which
establishes standards, constantly reproduced ipdpelar media, which are very difficult
for most women to achieve. Drawing on Foucauldieory, | propose that the increased
focus on the maternal body, as found in this re$gamay engender the internalisation of

new beauty norms established for mothers in thesgarines. The subjectivities of ‘sexy
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mum’ and ‘healthy mum’ constructed in these magezigre premised on appearance and
only those who work hard and ‘bounce back afteidslo the slim, trim, toned pre-
pregnancy body shape i.e. ‘labouring mums’ achtbese accolades in the magazines
analysed.

The focus on the maternal body found in this stghyesents a new attention to a
period of a woman'’s life that hitherto enjoyed sgonatection from a scrutinizing gaze
and bodily evaluation based on stringent beautynsorRather, this research suggests that
motherhood is now represented as a great dangersonal value and self esteem, as
measured in appearance, and a time to invoke exfitance and effort in order not to
overstep the socially constructed standards ofpaabte bodily change in motherhood.
Rapid resumption of body work after childbirth egain the appropriate, socially
constructed and rewarded slim, trim body type kemafor granted and encouraged, both
in the magazines’ articles and by their advertif@rsvhom motherhood presents a
lucrative market.

As with all social constructionist and post-struatist research it is important to
acknowledge that the analyses in this thesis reptesly one way of reading these
magazines and their construction of the materndyb@s discussed in the methodology,
| have children of my own and it is possible thatomn experience of early motherhood
in the first half of the 1990s has biased my salacind interpretation of the articles,
extracts and images used in this thesis. Endesnpta present a fair representation of
what | read in these magazines was a process fam the work as | learnt to be more
plural in my interpretations along the way and hsider this has been reflected in my
analysis.

In addition to noting the constraints around aipaldrised reading of the data, it is
important to note that the selection of magazinas gonfined only to those which
contained articles, captions, references, imagecamments pertaining to women'’s post
baby bodies. In this sense the selection negéebtaly of popular culture that may depict
other representations and construct other subjeetivavailable to mothers that are less
body focused. For example, it would be interestongxplore the representations of
mothers found in the Australian Woman'’s Weeklyl ass unable through random
selection of this magazine to find references ¢orttaternal body and its appearance.
Moreover, the selection of a convenience samplaaigjazines necessarily limits the
meanings and subjectivities around motherhoodateatnade available in popular

women’s magazines, a microcosm among all media. dNes it represent an accurate
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estimate of the frequency with which these subyéas and constructions of the maternal
body appear in popular women’s magazines. Thsigh@netheless contributes to a very
sparse amount of research that has looked at medsiructions of motherhood and the
maternal body (Bailey, 2001; Jenkin & TiggemanZ)9 As such it represents a small
but significant step in understanding what is balegicted and is available to mothers and
‘mothers to be’ in New Zealand society.

While an examination of magazine texts has beamportant step toward
identifying and elaborating new representationsiotherhood via women’s bodies, an
important question for future research is how thmagazine texts are received by women
themselves and what the impact on women may beyMsesearchers observe pregnancy
and childbirth to be widely described by women agry difficult and demanding phase
during a period when their bodies undergo extreataral changes (Johnson et al., 2004;
Tiggeman, 2004; Ussher, 1989). Given these obseng repeated emphasis on the
appearance of the maternal body in these magaisi@esause for concern. Since research
on ‘body image’ has shown that media representatndithe slender body ideal is a
contributory factor in body dissatisfaction amongmen (Blood, 2005; Groesz, Levine &
Murnen, 2002; Wykes & Gunter 2005), it is impottemunderstand what is currently
being portrayed in relation to motherhood. Ats$lene time it is necessary to explore how
salient these representations of the maternal taltipe for women at a time when many
feel their bodies feel are out of control. It sedikaly that, based on previous body image
research, the portrayal of the maternal body faarttlis study could intensify issues that
new mothers already may be facing.

Indeed, both the newer research evidence and ¢teatrphenomenon of
‘pregorexia’ suggest that mothers are aware of,samgletimes influenced by, celebrity
mothers’ rapid slim down. Together with the knosatial pressures to become slim in
order to be valued, this new trend in magazinaucelhas the potential for negative health
consequences for women. Alternatively, from a mosthist perspective, representations
of sexy, slim, healthy and happy mothers may bd assempowering and perhaps
liberating. The potential for different meaningsbe made is underlined by the research
which shows that women do not passively absorb wiest read but actively make
meaning of text, and their reading of women’s maggzmay be from flicking through
rather than reading in depth (Bird, 2003; Herm&85). Accordingly, it is important for

future research to investigate how mothers maksesehrepresentations in the magazines
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and other media and to examine to what extentdheyaking up resisting or ignoring the
subjectivities made available in representationsmofhers.

Whatever sense women themselves may make of thaznagexts, there can be
little argument that the representations of posiiatdies found in this research are based
on beauty standards which are hard for most womewchieve. Where society once
allowed women time to recover physically and enmalty from childbirth | suggest this
new cultural environment based on the recent Viitnf the maternal body demands
swift action by mothers to restore the right bodge. The construction and
representation of the maternal body in the medsatb@n physical appearance as
evidenced in this thesis appears to be gatheringentum. It is important therefore that
continued research such as that undertaken heteess@s trends and the issues arising
from media representations of the maternal bodyimgakisible’ the problematics and
generating scrutiny of them. At the same time ftaek disclosures of many of these
representations reveal some of the physical andienab difficulties of being a new
mother. Such representations expose the paredfirtbmmy myth’ that promotes
motherhood as effortless (Douglas & Michaels, 200%) counters the notion of the
untouched body promoted by the ‘yummy mummy’. Asntfy Chapkis (1986)
commented: “In reality....the female body is a condyachanging landscape... To call
beauty only the still life of unchanging “perfeatias no praise for creatures so lively and
diverse as womankind” (pp. 16-17). Open discusaimound these matters, provoked by
the media representations of the maternal bodyddmlp to normalise the embodied
experiences of motherhood and assist with refrartiiagh more positively allowing
women’s different body shapes as they move thrdifgko be celebrated instead of

condemned.

Angelina Jolie has her mojo back! After spendiigast three
months in hiding, battling baby blues and body imagsues, the
actress has made a spectacular return to the dintgproving she’s
determined to put her troubles behind her.

Onlookers gasped as the A-lister strode up thecezget for the
New York premiere of her movi@hangeling looking ravishing in a
black Versace dress that made her look every itehyummy
mummy.

(NI, 18 October 2008, p. 8)

% A second phase of the study has been undertakelving focus groups with mothers. Findings framst
project will be presented in a follow up publicatio
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APPENDIX 2
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